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Despre Cluj-Napoca

Cluj-Napoca (in maghiara Kolozsvdr, in germana Klausenburg)
este al doilea oras din Romania ca dimensiune (dupa
Bucuresti) cu o populatie de peste 320.000 locuitori, la care
se adauga zeci de mii de studenti care vin In orag pentru studii

in fiecare an.

Cluj-Napoca este In egald mdasurd un centru economic si
cultural al Romaniei. Din punct de vedere economic, orasul
este un important centru financiar-bancar, gazduieste sediile
regionale sau nationale ale multor companii multinationale,

precum si o mare parte a sectorului I'T' roméanesc.

Arhitectura urbanistica remarcabila, numeroasele obiective
culturale si religioase, varietatea restaurantelor, barurilor si
centrelor comerciale, precum §i marea diversitate a eveni-
mentelor culturale, care au loc anual in oras, fac din Cluj-

Napoca unul dintre cele mai atractive orase pentru tineri,

oragul filnd desemnat Capitala Europeand a Tineretului in 2015

si Oras European al Sportului in 2018.
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“The oldest university in Romania,
| one of the most prestigious in Europe.”

Charles al IIl-lea, rege al Regatului Unit
si al altor tari din Commonwealth

Doctor Honoris Causa al Universitatii Babes-Bolyai

W ,.It’s a terrific honor to be a member
| of the Babes-Bolyai University. It means
a great deal to me!”

Eric Maskin
Profesor la Harvard University, laureat Nobel pentru Economie

Doctor Honoris Causa al Universititii Babes-Bolyai
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Universitatea Babes-Bolyai (UBB) este, in prezent, cea mai mare uni-
versitate romaneasca, gazduind circa 46.800 studenti inmatriculati la
programe de studii de nivel licenta, masterat, doctorat sau postuniver-

sitare in anul universitar 2022-2023, in cadrul celor 22 de facultati

ale sale.
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Despre Facultatea de Stiinte Economice si Gestiunea Afacerilor

Facultatea de Stiinte Economice si Gestiunea Afacerilor (FSEGA) este parte a
Universitatii Babes-Bolyai (UBB) din 1961, fiind infiintata initial ca o institutie
independentd in 1920. Astfel, invatamantul economic superior in limba

romana la Cluj are o vechime de peste 100 de ani.

FSEGA este cea mai mare facultate din Romania, avand circa 8.800 de
studenti inmatriculati la programe de studii de nivel licentd, masterat sau
doctorat, peste 200 de cadre didactice titulare permanente si aproape 150

de cadre didactice asociate.

Luand in considerare prezenta si pozitionarea in cele mai relevante
clasamente valorice internationale ale universitatilor pe domenii
specifice, FSEGA este cea mai buna institutie de invatamant superior din
Romania in domeniile stiintelor economice.
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Orientare internationala

FSEGA este prima facultate din
Romania cu statut de membru perma-
nent cu drepturi depline al asociatiei

internationale European Foundation for

Management Development (EFMD),
cea mai mare retea globala de organizatii
in domeniul dezvoltarii managementului

st administrarii afacerilor.

Acreditari internationale
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CIMA - Chartered Institute of
Management Accountants Certified

ACCA - Association of Chartered
Certified Accountants

Acorduri si mobilitati internationale

FSEGA incurajeaza studentii si cadrele didactice sa isi imbogateasca experienta

internationald. Astfel, FSEGA oferd numeroase oportunitati de efectuare a unor
mobilititi internationale, universitatea avand incheiate acorduri inter-institutionale
in domenii ale stiintelor economice, in cadrul programului Erasmus sau in cadrul

altor tipuri de programe de cooperare, cu circa 130 de universititi din strainatate.
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International Week oe122027

FSEGA organizeaza anual evenimentul International Week in cadrul caruia, timp
de o saptamana, cadre didactice de la universitati din straindtate sustin cursuri pentru
totl studentii facultati, in limba englezd. Aceste cursuri se finalizeaza cu examene in
urma cdrora studentii sunt notati st pot obtine credite transferabile valabile in sistemul
educational universitar european. Mai multe informatii despre acest program se gasesc la:

www.cecon.ubbcluj.ro/fsegainterweek



http://www.econ.ubbcluj.ro/fsegainterweek

Oferta educationala a facultatii
pentru invitamantul cu frecventi (IF)

Programe de studii nivel licenti
(3 ani / 6 semestre)

Administrarea afacerilor

economicd), in cinci limbi de studiu: romana, maghiara, engleza, germana i franceza.

Facultatea de Stiinte Economice si Gestiunea Afacerilor din cadrul Universitatii Babes-Bolyai (UBB-
FSEGA) ofera programe de studii de nivel licenta si masterat (la forma de invatamant cu frecventa)
in toate domeniile stiintelor economice (economie, contabilitate, finante, management, marketing,

administrarea afacerilor, economie si afaceri internationale, cibernetica, statisticd si informatica

Limba de predare a programului

Germana

Contabilitate si informatica de gestiune

Romana, Engleza sau Franceza

Economia comertului, turismului si serviciilor Romaéana
Economie agroalimentara si a mediului Roména
Economie generala Romana

Economie si afaceri internationale

Romana sau Engleza

Finante si banci

Romand, Engleza sau Maghiara

Informatica economica

Romaéna sau Maghiara

Management Romand, Engleza sau Maghiara
Marketing Romaéna sau Maghiara
Statistica si previziuni economice Romana

Contabilitate si informatica de gestiune (la Sighetu Marmatiei) Roména

Economia comertului, turismului si serviciilor (la Sfantu Gheorghe)

Romana sau Maghiara

Economia firmei (la Sfantu Gheorghe) Maghiara
Contabilitate si informatica de gestiune (la Resita) Romana
Economia comertului, turismului si serviciilor (la Resita) Roména
Marketing (la Resita) Romana
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Programele de studii ale FSEGA,
prin diversitate si calitate, confera
facultatii un statut de lider in edu-

catia universitara economica la ni-

vel regional si national, fiind toto-

dati foarte bine pozitionata in piata
educationali internationala. Atat
programele de studii de licenta, cat
si cele de masterat, prin planurile
de inviatamant, continutul discipli-
nelor si metodele de predare, sunt
concepute tinind cont de cerintele
mediului de afaceri si de structura
si continutul unor programe de stu-
dii similare oferite de universitati

prestigioase din strainatate.

Un tur virtual al FSEGA este disponibil online
la https://econ.ubbcluj.ro/turvirtual/


https://econ.ubbcluj.ro/turvirtual/

Oferta educationala a facultatii
pentru invitamantul la distanta (ID)

Candidatii care doresc sa urmeze
o forma flexibila de studiu in
cadrul FSEGA, care sda le permita
Intr-o mdsura sporitd posibilitatea
organizarii  propriului  ritm de
invatare, a Imbindrii vietii curente
cu cea de student, fiara afectarea
activitatilor specifice locului de munca,
au posibilitatea de a urma programe
de studii de la forma de invatamant

la distanta, acestea avand aceleasi

planuri de invatamant §i continut
al disciplinelor ca si programele de
studii de la invatamantul cu frecventa.
ID reprezinta o forma moderna de
studiu, care reuseste cu succes sa
invinga distanta dintre profesor si
studenti, datorita materialelor de curs
specifice si a tehnologiei moderne
(platforme  online), care asigura
studentilor posibilitatea Insusirii unei

parti considerabile a materiei in

conditii de confort, acasa, prin studiu
individual. Studentii inmatriculati la
ID sunt indrumati in mod sistematic,
pe parcursul procesului de invatare, de
cadre didactice (tutori) cu experienta
(care fac parte din corpul profesoral
al FSEGA) in cadrul intalnirilor,
care sunt organizate la sfarsit de
saptamana, conform unui calendar

afisat pe site-ul facultatii.

Facultatea de Stiinte Economice si Gestiunea Afacerilor are in anul universitar 2022-2023 circa 1500

studenti inmatriculati la ID si prezinta cea mai diversificata oferta educationala aferenta ID din cadrul
UBB ce cuprinde urmitoarele programe de studiu:

Programe de studii nivel licenta ID (3 ani / 6 semestre)

Limba de predare a programului

Responsabil program

(

Structura anului universitar

(IF&ID)

Semestrul 1 (2 octombrie 2023 — 25 februarie
2024)
Activitati
didactice
12 saptamani)

o Activitati
Vacanta ¢
(2 saptamani)

didactice
(2 siptimin;)—‘

X

(3 saptamani)

(

Sesiune de
restante
(1 siptimana)

Sesiune de

Vacanta
examene i

(1 sdptamana)

Semestrul 2 (26 februarie 2024 — 14 iulie 2024)

Activitati
didactice
10 saptamani)

Activitati
didactice
(4 saptamani)

Vacanta
(1 saptamana)

L

Sesiune de
restante
(1 saptimana)

Sesiune de
examene
(3 saptimani)

Vacanta
(1 saptimana)

Contabilitate si informatica de gestiune Romana Conf. univ. dr. Crina Filip | crina.filip@econ.ubbcluj.ro

Economia comertului, turismului si serviciilor Romana Prof. univ. dr. Ovidiu Moisescu | ovidiu.moisescu@econ.ubbcluj.ro
Economie si afaceri internationale Romana Conf. univ. dr. Mihaela Rovinaru | mihaela.rovinaru@econ.ubbcluj.ro
Finante si banci Romana Conf. univ. dr. Adrian Zoicas-Ienciu | adrian.zoicas@econ.ubbcluj.ro
Informatica economica Romana Lect.univ.dr. Florina Covaci | florina.covaci@econ.ubbcluj.ro
Management Romana Conf. univ. dr. Roxana Stegerean | roxana.stegerean@econ.ubbcluj.ro
Management Maghiara Asist.univ.dr. Székely Imre | imre.szekely@econ.ubbcluj.ro
Marketing Romana Conf. univ. dr. Mihai Bacila | mihai.bacila@econ.ubbcluj.ro
Contabilitate si informatica de gestiune (la Sighetu Marmatiei) Romana Conf. univ. dr. Sorin Achim | sorin.achim@econ.ubbcluj.ro
Economia firmei (la Sfantu Gheorghe) Maghiara Lect. univ. dr. Izabella Krajnik | izabella.krajnik@econ.ubbcluj.ro
Marketing (la Resita) Romana Conf. univ. dr. Mirela Minica | mirela.minica@econ.ubbcluj.ro




Contabilitate si Informatica de Gestiune

Limba de predare: Romana

Obiective

Programul de studii are ca obiectiv
pregatirea absolventilor in domeniul
contabilitatii §i informaticii de gesti-
une. Prin acest program de studii, se
asigurd pregdtirea necesara obtinerii
cunostintelor si aptitudinilor pentru un
economist-contabil competent, inclu-
siv prin pregatirea necesara accesului
la profesiile liberale de: expert conta-
bil, auditor financiar si evaluator. Pla-
nul de invatamant si fisele disciplinelor
sunt astfel concepute incat sa dezvolte
studentilor un spirit antreprenorial
care sa-1 calauzeascd In activitatea lor
dupa terminarea studiilor. Stagiul de
practica aduce un plus de valoare re-
usind sa Imbine elementele teoretice
insusite la cursuri, laboratoare §i semi-
nare cu exigentele mediului economic
in care absolventii vor profesa.

11

Continut si structura

Pe langa pregatirea de baza inerentd
profesiei de economist, aceastd speci-
alizare oferd studentilor familiarizarea
cu cele mai noi si avansate aspecte ale
cunoasterii in domeniul contabilitatii
si nu numai. Curricula este conceputa
pentru a dezvolta absolventilor un ra-
tionament profesional autentic necesar
in aplicarea reglementarilor contabile
privind: gestionarea diferitelor situatii
specifice entitdtilor; determinarea sau
evaluarea performantei si pozitiei fi-
nanciare a unei entitati; realizarea de
strategii sau politici contabile si fiscale.
De asemenea, spectrul de activitate al
absolventilor este extins prin discipli-
ne precum Contabilitate manageriala,
Contabilitate aplicatd, Control financi-
ar, Control de gestiune, Evaluarea afa-
cerilor, Audit financiar, Ciontabilitatea
institutillor de credit, Contabilitatea
institutiilor publice.

Competente si abilitati

Absolventii programului de studii vor
putea sd identifice $i sa Inregistreze
operatiuni economice in contabilitatea
organizatiilor prin utilizarea resurselor
informatice in domeniul financiar-con-
tabil. Vor dobandi abilitdt utile in pre-
lucrarea informatiilor pentru Intocmi-
rea de rapoarte financiar-contabile si/
sau fiscale, reusind sa determine i sd
interpreteze indicatorii economico-fi-
nanciari. Un alt set de competente vi-
zeaza derularea operatiunilor specifice
controlului financiar-contabil, respec-
tiv a auditului intern si auditului finan-
ciar. La nivel de competente transver-
sale ei vor putea identifica rolurile si
responsabilitatile intr-o echipa si aplica
tehnici de relationare si munca eficien-
ta. In plus, ei vor putea identifica opor-
tunitatile de formare continua si valori-
ficare eficientd a resurselor si tehnicilor
de inviatare pentru propria dezvoltare
profesionala.

Perspective de angajare

Absolventii acestui program vor fi
pregatiti, in egald madsurd, sa ocupe
functii, inclusiv de conducere, intr-o
varietate de entitati economice: com-
panii multinationale si nationale, fir-
me de audit, consultantd si evaluare,
institutii publice. Absolventii pot viza
ocupatii la nivelul unor entitati econo-
mice (economist, director economic,
auditor intern, controlor de gestiune,
consultant in informaticd) sau in cadrul
unor profesii liberale (expert contabil,
expert evaluator, auditor financiar). In
contextul actual, unul dintre avantajele
competitive pe piata muncii este dat de
faptul ca, o data cu obtinerea diplomei
de licentd, acestia vor avea dreptul sa
asigure conducerea operativa a conta-
bilitatii societdtilor comerciale, in anu-
mite conditii stabilite de lege.

Responsabil program
@ Lect. univ. dr. Vasile CARDOS

£ vasile.cardos@econ.ubbcluj.ro

,,Perseverenta, ambitia, prietenia si curajul de a infrunta necunoscutul sunt doar cateva dintre valorile pe care am

reusit sd le descopar aici, la acest program de studiu. Totodatd, pot spune ca experientele prin care am trecut in cei

3 ani §1 oamenii pe care am avut ocazia sa i1 intalnesc m-au facut sa fiu astazi mult mai pregatita pentru viitoarele

capitole ce se vor scrie in viata mea, intrucat bagajul de cunostinte acumulate este unul vast!”

OANA CIRA



Semestrul 1 (32 credite)

Microeconomie

Economie europeana

Matematici aplicate in economie

Management

Finante publice
Fundamentele serviciilor
Limba moderna in afaceri*

Educatie fizica 1

Semestrul 2 (32 credite)

Macroeconomie

Matematici financiare si actuariale
Bazele contabilitatii
Informatica economica

Bazele marketingului

Dreptul afacerilor

Limba moderna in afaceri*

Educatie fizica 2

Semestrul 3 (30 credite)

Contabilitate financiara
Finantele intreprinderii
Baze de date si programe
Statistica descriptiva
Etica in afaceri

Limba moderna in afaceri*

Disciplind optionald 1

Control financiar

Semestrul 4 (30 credite)

Contabilitate manageriala
Contabilitate financiara Il

Contabilitate aplicata

Raportari financiare
Practica - contabilitate financiara

Limbaj specializat aplicat*

Semestrul 5 (30 credite)

Control de gestiune

Evaluarea afacerilor
Contabilitate aprofundata
Contabilitatea institutiilor de credit
Analiza financiara

Disciplind optionald 2

Semestrul 6 (30 credite)

Audit financiar

Proiectarea sistemelor informatice de
gestiune

Contabilitatea institutiilor publice
Deontologie contabild

Elaborarea lucrarii de licenta

Disciplind optionald 5

Disciplind optionald 6

* Limba englezd, francezd, germand, italiand sau spaniold

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializarii sau urmarea unor traiectorii de competente specifice altor specializari:

specifice

Contabilitate si informatica
de gestiune

Semestrul 3
ina optionala 1

Semestrul 4
Disciplina optionala 2

Semestrul 5
Disciplina optionala 3 & 4

Contabilitate in agricultura si protectia mediului
Contabilitatea asociatiilor si fundatiilor

Semestrul 6
Disciplina optionala 5 & 6

Contabilitatea institutiilor financiare nebancare
Sisteme contabile comparate

Economia comertului,
turismului si serviciilor

Turism international

Marketing in comert

Agroturism

Economie agroalimentara si
a mediului

Auditul de mediu

Dezvoltarea sustenabild a afacerilor

Managementul deseurilor

Economie generala

Istoria economiei
Doctrine economice

Economie comportamentala

Politici agricole si de dezvoltare rurala

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica diplomatica si economica
internationala

Economie si politici de dezvoltare regionala

Tranzactii economice internationale

Finante-banci

Fiscalitate

Piete financiare
Banking
Asigurari

Buget si trezorerie publica

Asigurdri si protectie sociala
Finante internationale

Informatica economica

Introducere in programarea calculatoarelor

Algoritmi si structuri de date
Sisteme informatice integrate (EAS/ERP)

Medii de programare si dezvoltare

Informatica manageriala si de gestiune
Utilizarea internetului in afaceri

Management

Managementul firmei

Managementul resurselor umane

Managementul proiectelor

Managementul intreprinderilor mici si mijlocii

Marketing

Comportamentul consumatorului

Politici de marketing

Instrumente si tehnici de promovare

Statistica si previziuni
economice

Logica

Statistica inferentiala

Bazele econometriei
Previziuni economice

Criptografie aplicata in economie si gestiunea
afacerilor
Elemente de teoria jocurilor

Competente transversale

Introducere in metodologia cercetarii stiintifice

Comunicare in afaceri 1*

Comunicare in afaceri 2*

* Limba englezd, francezd, germand, italiand sau spaniold



Economia Comertului, Turismului si Serviciilor

Limba de predare: Romana

Obiective

Pe langa pregatirea de baza aferen-
ta domeniilor principale ale stiinte-
lor economice, programul furnizeaza
studentilor cele mai actuale cunostin-
te teoretice si practice din domeniile
comertului, turismului §i serviciilor,
oferind oportunitatea dobandirii unor
competente esentiale vizand adminis-
trarea afacerilor in cele trei domenii.
Programul este menit sd pregdteasca
absolventi capabili sa proiecteze sis-
teme de servicii specifice in comert si
turism, sa administreze resursele ma-
teriale, financiare, umane si informa-
tionale implicate in aceste activitati,
precum si sa deruleze o activitate de
marketing eficienta in toate cazurile.
Programul isi propune, totodata, sa
contribuie la dezvoltarea abilitatilor de
comunicare si de integrare in echipe

multidisciplinare.
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Continut si structura

In primele semestre, programul este

structurat astfel incat studentii sa poa-
ta acumula un bagaj consistent de cu-
nostinte esentiale de microeconomie,
macroeconomie, management, mar-
keting, contabilitate, finante, statisticd
si informatica economica, fiindu-le tot-
odata furnizate notiunile si cunostinte-
le fundamentale aferente domeniului
serviciilor, ca rampa de lansare pentru
parcurgerea eficienta a disciplinelor de
specialitate incluse In urmatoarele trei
semestre. Aceste discipline de speciali-
tate furnizeaza studentilor cunostinte
actuale privind economia comertu-
lui §i turismului, cu valente practice
pronuntate in privinta administrarii
si marketingului afacerilor. In paralel,
prin intermediul disciplinelor optiona-
le, studentii pot aprofunda cunostintele
de specialitate ale programului sau pot
acumula cunostinte specifice altor pro-
grame prezente in oferta educationald
a facultatii.

,»Varietate, inteligentd, echilibru, ambitie, ir

Competente si abilitati
Structura $i continutul disciplinelor
sunt astfel gindite incat sa dezvolte
studentilor un spirit antreprenorial,
in paralel cu acumularea unei palete
complete de competente in domeniul
administrarii afacerilor. Competentele
dobandite se refera la proiectarea si re-
alizarea prestatiilor in comert, turism si
servicii, la comercializarea eficienta a
produselor/serviciilor specifice, la gesti-
onarea relatiilor cu clientii, furnizorii si
distribuitorii, precum si la gestionarea
si alocarea eficientd a resurselor mate-
riale, financiare, umane si informatio-
nale implicate, in tandem cu asigurarea
si gestionare calitatii serviciilor in do-
meniile specifice ale programului. Nu
in ultimul rand, programul furnizeaza
studentilor competente de comunicare,
asigurand totodatd insusirea si asuma-
rea valorilor si principiilor deontologi-
ce ¢ etice specifice profesiei, precum si
competente de munca in echipa.

Perspective de angajare

Absolventii programului vor fi prega-
titi sa indeplineascd cu succes functii
in orice ramura a sectorului serviciilor,
fiind cu precadere pregititi pentru a
ocupa functii, inclusiv de conducere, in
industria turistica si in comert. In con-
textul prevederilor legislative nationale
actuale, un avantaj competitiv major
pe piata muncii este dat de faptul ca,
odata cu finalizarea studiilor si obtine-
rea diplomei de licenta, absolventii vor
avea dreptul legal sd asigure conduce-
rea operativa a principalelor unitati din
cadrul industriei turismului, precum si
sa solicite §i sa li se elibereze brevetul
de turism, in baza experientei sau prin
urmarea unui masterat in turism.

Responsabil program
@ Prof. univ. dr. Ovidiu-Ioan MOISESCU

& ovidiu.moisescu@econ.ubbcluj.ro

inatie. Acestea sunt unele dintre cuvintele care definesc ceea ce a

insemnat pentru mine acest program. Am intalnit oameni frumost §i inteligenti, adevarati mentori, de la care am

incercat sa rapesc calitati. M-am descoperit pe mine, mai ambitioasd decat credeam ca as putea fi.”

LAVINIA PACURAR



Semestrul 1 (32 credite)

Microeconomie Macroeconomie
Economie europeana
Matematici aplicate in economie
Management

Finante publice
Fundamentele serviciilor
Limba moderna in afaceri*

Educatie fizica 1 Educatie fizica 2

Semestrul 2 (32 credite)

Matematici financiare si actuariale
Bazele contabilitatii
Informatica economica

Bazele marketingului

Dreptul afacerilor

Limba moderna in afaceri*

Contabilitate financiara

Baze de date si programe

Statistica descriptiva

Etica in afaceri

Limba moderna in afaceri*

Disciplind optionald 1

Semestrul 3 (30 credite)

Finantele intreprinderii

Semestrul 4 (30 credite)

Comportamentul consumatorului in
servicii

Cercetari de marketing in turism si
comert

Managementul serviciilor

Economia comertului
Economia turismului
Limbaj specializat aplicat*

Practica - Economia intreprinderii de
comert si turism

Disciplind optionald 2

Semestrul 5 (30 credite)

Politici de marketing

Marketingul serviciilor

Tehnica operatiunilor de turism
Marketing in comert

Instrumente software pentru turism

Semestrul 6 (30 credite)

Marketing in turism

Instrumente si tehnici de promovare
Turism rural

Turism international

Elaborarea lucrarii de licenta

Disciplind optionald 5

Disciplind optionald 6

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali

Semestrul 3
Disciplina optionala 1

Competente specifice
specializarilor:

Semestrul 4
Disciplina optionala 2

Semestrul 5
Disciplina optionala 4

Semestrul 5
Disciplina optionald 3

* Limba englezd, francezd, germand, italiand sau spaniold

au urmarea unor traiectorii de competente specifice altor speci

Semestrul 6
Disciplina optionald 6

Semestrul 6
Disciplina optionala 5

Economia comertului,
turismului si serviciilor

Asigurarea calitatii si expertiza
marfurilor

Planificarea asortimentului in

comert Produse turistice neconventionale

Contabilitate si informatica
de gestiune

Contabilitate manageriala

Evaluarea afacerilor Control de gestiune

Raportari financiare Control si audit financiar

Economie agroalimentara si
a mediului

Economia mediului
Auditul de mediu

Dezvoltarea sustenabild a
afacerilor

Managementul deseurilor

Istoria economiei

Economie generald Doctrine economice

Economie comportamentala

Politici agricole si de dezvoltare
rurald

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica
diplomatica si economica
internationala

Economie si politici de dezvoltare
regionala

Tranzactii economice
internationale

Finante-banci Fiscalitate

Piete financiare

Analiza financiara

Institutii si mecanisme monetare

Aslgurari Finante internationale

- - Introducere in programarea
Informatica economica

Algoritmi si structuri de date

Medii de programare si

Utilizarea Internetului in afaceri Sisteme Infarmatice integrate

calculatoarelor dezvoltare (EAS/ERP)
L Managementul proiectelor N . Managementul calitatii totale
Management Managementul firmei Managementul resurselor umane 6 . P R Logistica Managementul IMM-urilor g . i
Management in comert si turism Managementul investitiilor
. Marketingul micilor afaceri Brandin Etica fn marketin, L . .
Marketing 8 8 g Marketing in social media

Principiile vanzarilor

Marketing online Cercetari calitative de marketing

Statistica si previziuni

. Logica
economice

Statistica inferentiala
Demografie

Analiza datelor

Previziuni economice 0-A
Bazele econometriei

Software statistic Elemente de teoria jocurilor

Introducere in metodologia

Competente transversale o oox o0 stiintifice




Economie Agroalimentara si a Mediului

Limba de predare: Romana

Obiective

Programul de studii are ca principal
obiectiv pregatirea teoretica, dar mai
ales practica a unor economisti care sa
faca fatd oportunitatilor i provocarilor
din domeniul agroalimentar si al pro-
tectiel mediului, domeniu prioritar al
dezvoltarii economice. Pentru a avea o
agriculturd performanta, un domeniu
agroalimentar competitiv si un mediu
sandtos In care sa-ti desfisori activita-
tea este nevoie de specialisti, de servi-
cii de consiliere §i consultantd pentru
intreprinzatori. Astfel, programul isi
propune sa raspunda provocdrilor lan-
sate de Uniunea Europeand in ceea ce
priveste dezvoltarea sustenabila a spa-

tiului rural, sub toate aspectele sale.

12—

Continut si structura

Programul de studii propune o curri-
culd moderna, corelatd cu cea oferita
de universitatile de profil din spatiul
european, dar, in acelasi timp, adapta-
ta specificului roménesc. In continutul
programului de studii se regasesc disci-
pline din domeniile financiar-contabil,
management, marketing - considerate
fundamentale in pregatirea unui eco-
nomist, dar si discipline specifice din
domeniul sigurantei alimentare, a ges-
tiondrii aspectelor de mediu si a aface-
rilor din domeniul agricol. Activitatile
didactice integreaza aspectele teoretice
cu cele practice prin intermediul vizi-
telor de lucru in unitati de profil si prin
dezbateri la care sunt invitati antre-
prenori de succes. Structura planului
de invatdmant, prin intermediul disci-
plinelor optionale, permite studentilor
alegerea unei traiectorii personalizate
in functie de abilitatile pe care doresc
sa si le dezvolte.

11

Competente si abilitati

Absolventii programului vor dobandi
atat competente specifice domeniu-
lui, cat g1 competente generale. Astfel,
ei vor fi capabili sa elaboreze proiecte
de analiza a proceselor economice in
interactiune cu mediul natural i soci-
al, planuri si programe de dezvoltare
a organizatiei, sa evalueze rezultate-
le obtinute prin utilizarea sistemelor
contabile i indicatorilor economi-
co-financiari. De asemenea, ei vor fi
capabili sa utilizeze un sistem adecvat
de indicatori pentru evaluarea activita-
til economice §i pentru monitorizarea
mediului. Pe langa aceste competente
profesionale, absolventii vor dobandi si
un set de competente transversale, cum
sunt munca in echipa si abilititile de
comunicare.

Perspective de angajare

Absolventii vor putea ocupa posturi de
economisti, de specialisti in domeniul
calitatii, auditori in domeniul siguran-
tel alimentare In companii nationale
sau multinationale. De asemenea, ei
vor putea ocupa posturi si in cadrul
unor organisme regionale sau natio-
nale, precum Ministerul Agriculturii
si Dezvoltarii Rurale, Ministerul Me-
diului Apelor si Padurilor, Agentia de
Plati si Interventie pentru Agricultura
(APIA), Agentia pentru Finantarea In-
vestitillor Rurale (AFIR), Agentiile de
Dezvoltare Regionala sau chiar si in
cadrul comisiilor de agricultura din ca-
drul Uniunii Europene.

Responsabil program
@ Conlf. univ. dr. Vincentiu Andrei VERES

4 vincentiu.veres@econ.ubbcluj.ro

., EAM este un program de studiu creativ, in care inveti aspecte teoretice, dar si practice, lucruri ce iti sunt utile, atat

in domeniul economic, cat i in viata de zi cu zi, ce stimuleaza munca in echipa si te pregateste pentru o gama larga
de profesii. Acum profesez in domeniu absolvit si am multe oportunitdti in carierd.”

KARINA BOTESCU



Semestrul 1 (32 credite) Semestrul 2 (32 credite) Semestrul 3 (30 credite) Semestrul 4 (30 credite)

Semestrul 5 (30 credite)

Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Tehnologii agricole comparate Politici agricole si de dezvoltare rurala  Asigurari in agricultura

Economie europeana Matematici financiare si actuariale Finantele intreprinderii Economie si politica agrara Managementul proiectelor Agroturism

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe Economia mediului Managementul calitatii produselor Managementul mediului

Management Informatica economica Statistica descriptiva Managementul exploatatiilor agricole  agroalimentare si siguranta Managementul resurselor umane

Finante publice Bazele marketingului Etica in afaceri Studiul marfurilor si asigurarea calitatii consumatorilor Elaborarea lucrarii de licenta

Fundamentele serviciilor
Limba moderna in afaceri*

Educatie fizica 1

Dreptul afacerilor
Limba moderna in afaceri*

Educatie fizica 2

Limba moderna in afaceri*

Disciplind optionald 1

Practica - Managementul exploatatiilor

agricole
Limbaj specializat aplicat*

Disciplind optionald 2

Managementul IMM-urilor rurale

Marketingul produselor agroalimentare

Disciplind optionald 3
Disciplind optionald 4

Disciplind optionald 5
Disciplind optionald 6

* Limba englezd, francezd, germand, italiand sau spaniold

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali

au urmarea unor traiectorii de competente specifice altor speci

Semestrul 6
Disciplina optionald 6

Semestrul 6
Disciplina optionala 5

Semestrul 5
Disciplina optionala 4

Semestrul 5
Disciplina optionald 3

Semestrul 4
Disciplina optionala 2

Semestrul 3
Disciplina optionala 1

Competente specifice
specializarilor:

Economie agroalimentara si
amediului

Auditul de mediu
Managementul deseurilor

Dezvoltarea sustenabild a
afacerilor

Strategii pentru managementul
sustenabililtatii

Contabilitate aprofundata

Contabilitate si informatica Contabilitate in agriculturs si

. Contabilitate manageriala
de gestiune

Control de gestiune Control si audit financiar

protectia mediului
Economia comertului, L s ] q
3 .. - Marketing in comert Turism international
turismului si serviciilor
. o Istoria economiei . . o e v T .
Economie general; 0 0 Economie comportamentala Economie si politici publice
CONOIE Eencraa Doctrine economice P P P
- : Intr re in practi A T . .
Economie si afaceri di;lg(ri:ac;cg i :cs;:):raﬂcé Economie si politici de dezvoltare Tranzactii economice
internationale international3 regionala internationale
Finante-banci Fiscalitate Banking Analiza financiara Burse de marfuri

Introducere in programarea
calculatoarelor

Medii de programare si

Utilizarea internetului in afaceri
dezvoltare

Informatica economica Algoritmi si structuri de date

5 . . L Managementul intreprinderilor . .
Management Managementul firmei Managementul investitiilor Managementul carierei mici sigmijlocii P Metode de training managerial

Instrumente si tehnici de
promovare

Marketing Comportamentul consumatorului Marketingul serviciilor Politici de marketing

Statistica si previziuni

X Modelare econometrica
economice

Logica Statistica inferentiala Bazele econometriei Elemente de teoria jocurilor

Introducere in metodologia

ot e municare in afaceri 2*
cercetarii stiintifice Comunicare in afacel

Competente transversale Comunicare in afaceri 1*

* Limba englezd, francezd, germand, italiand sau spaniold
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Economie Generala

Limba de predare: Romana

Obiective

Obiectivele acestul program de studiu
sunt insusirea de catre studenti, la nivel
aprofundat, a unor teorii, principii si mo-
dele din micro si macroeconomie apro-
fundata, precum si metode de investiga-
re specifice economiei de piatd care stau
la baza unor decizii importante, atat la
nivel de firma, cat si la nivel de organis-
me nationale §i internationale. Pe langa
formarea de baza aferentd primelor trei
semestre de studiu, studentii vor invata:
interactiuni strategice ale firmelor cu gu-
vernul, consumatorii §i cu celelalte firme
concurente; politici macroeconomice
orientate spre atenuarea unor dezechi-
libre macroeconomice; teorii $i modele
de dezvoltare ale unor tari; elemente de
analiza economico-financiara; tranzactii
economice internationale la nivel de sta-
te si firme; politici comerciale; aspecte ce
tin de jurnalismul economic; inferente

statistice si principii de modelare econo-
micd pe baza de date statistice.

Continut si structura

Absolventii vor beneficia de reale avan-
taje adaptate contextului actual de pe
piata fortei de munca, prin initierea in
modelarea unor fenomene din economia
reald, prin formarea deprinderii de lucru
cu datele economice, prin interpretarea
corecta a rezultatelor, prin constienti-
zarea unor riscuri specifice activitatilor
economice si prin cunoasterea metode-
lor de contracarare a lor. Programul este
compatibil in curriculum cu programele
de Economics de la universitati de pre-
stigiu din Europa de Vest, este axat pe
dezvoltarea gandirii analitice a studen-
tilor, vizand in acest fel o suprapunere
cat mai mare a competentelor oferite cu
asteptarile grupurilor tintd de angajatori.
Programul vine in intdmpinarea nevoii
de oameni de afaceri care sa inteleagd
in profunzime fenomenele economice in
scopul unor strategii de piata fezabile.

w7

,»ount incantata de programul oferit deoarece mi-a permis dezvoltarea unei gandiri analitice prin studiul unor

]
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Competente si abilitati

Programul confera absolventilor com-
petente ce tin de cunoasterea, intele-
gerea, analiza §i utilizarea conceptelor,
teoriilor, principiilor si metodelor fun-
damentale de investigare si prospectare
specifice economiei de piata. Totodata,
vor fi capabili sa culeagd, prelucreze si
analizeze date economice la nivel de
firme si la nivel macroeconomic, nece-
sare unel cercetdri in sfera economiei
aplicate. Printre competentele doban-
dite se numara si cele referitoare la fun-
damentarea si propunereca de solutii
pentru problemele economice, opera-
tionalizarea fluxurilor economice ma-
teriale si monetare §i a elementelor de
analizd a bugetelor sectorului public,
localizarea si consemnarea tipurilor de
risc si implicatiile acestora In situatii
specifice initierii si deruldrii activitati-
lor economice, precum si la elaborarea
de bugete si previzionare macroecono-
mica.

Perspective de angajare

Absolventii programului vor putea
ocupa posturl precum: economist/ana-
list la organisme nationale si interna-
tionale, in cadrul departamentelor de
analizd si prognoza, respectiv a depar-
tamentelor de cercetare-dezvoltare (C-
D) in firme multinationale §i nationale;
consultant bugetar; analist pret de re-
venire sau costuri; consilier, expert, in-
spector, referent sau economist in eco-
nomie generald; economist/consultant/
cercetator pe problemele economice in
administratiile private si organizatiile
nonguvernamentale; cadru didactic in
predarea disciplinelor economice din
invatamantul preuniversitar si univer-
sitar; asistent de cercetare in domeniul
economie; expert centre de perfectio-
nare.

Responsabil program
@ Prof. univ. dr. Monica POP-SILAGHI

4 monica.silaghi@econ.ubbcluj.ro

discipline bine corelate intre ele, care asigura intelegerea facila a conceptelor fundamentale specifice economiei de

piata. Aplicand cele invatate, am reusit sa identific anumite riscuri economice si solutii.”

ALEXANDRA ERDEI



Semestrul 1 (32 credite) Semestrul 2 (32 credite) Semestrul 3 (30 credite) Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Microeconomie aprofundata Macroeconomie aprofundata Economie si politici publice
Economie europeana Matematici financiare si actuariale Finantele intreprinderii Statistica inferentiala Analiza financiara Comert international

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe Economie internationala Bazele econometriei Teorii si modele ale dezvoltarii
Management Informatica economica Statistica descriptiva Limbaj specializat aplicat* Politici comerciale Institutii si mecanisme monetare
Finante publice Bazele marketingului Etica in afaceri Practica - Studiu de caz asupra Jurnalism economic Elaborarea lucrarii de licenta
Fundamentele serviciilor Dreptul afacerilor Limba moderna in afaceri* dezvoltarii economico-sociale

Limba moderna in afaceri* Limba moderna in afaceri* Disciplind optionald 1 Disciplind optionald 2 Disciplind optionald 5 Disciplind optionald 7
Educatie fizica 1 Educatie fizica 2 Disciplind optionald 3

* Limba englezd, francezd, germand, italiand sau spaniold

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializarii sau urmarea unor traiectorii de competente specifice altor specializari:

Competente specifice Semestrul 3 Semestrul 4 Semestrul 4 Semestrul 5 Semestrul 5 Semestrul 6 Semestrul 6
specializarilor: Disciplina optionala 1 Disciplina optionala 2 Disciplina optionala 3 Disciplina optionala 4 Disciplina optionala 5 Disciplina optionala 6 Disciplina optionald 7

Istoria economiei Politici agricole si de Economie urbana si piata

Economie generald D Ry mm— Deontologia comunicarii Economie comportamentala e ¢ Politici macroeconomice imobiliar3
Contabilitate si informatica - TS 5 5 . i i q 0 q
) ¥ Contabilitate manageriald Raportari financiare Control de gestiune Sisteme contabile Control si audit financiar
de gestiune comparate
Economia comertului, . P R .
' yulul Agroturism Marketing in comert Turism international

turismului si serviciilor

Economie agroalimentara si Dezvoltarea sustenabild a

Auditul de mediu Managementul deseurilor

a mediului afacerilor
I : Introducere in practica OO . - -
Economie si afaceri . Do -~ L — . -
) . | diplomatica si economica Economie si geopolitica Eigz’cglrtnalfeﬁ: epg?:)lggll ;le lg)IIt;Tt‘;?: iuni ale economie Corporatii multinationale
internationale international
Finante-banci Fiscalitate Piete financiare Buget si trezorerie publica Gestiunea portofoliului Asigurari
-7 - Introducere in programarea T o] q Medii de programare si Sisteme informatice Informatica manageriala si
Algoritmi si str ri 5 .
Informatica economica calculatoarelor goritmi i structuri de date dezvoltare integrate (EAS/ERP) de gestiune
N . . Managementul resurselor . . Managementul calitatii .
Management Managementul firmei Management international umani Management strategic Managementul proiectelor totaleg . Managementul IMM-urilor
. Comportamentul . . Instrumente si tehnici de
Marketing P . Politici de marketing ’
consumatorului promovare
Statistica si previziuni - i (] i L . . . e
T P Logica Demografie A.nallzg §eru|or ciobloglce Previziuni economice Elemente de teoria jocurilor Modelare econometrica
economice si previziune
Introducere in
Competente transversale metodologia cercetarii Comunicare in afaceri 1* Comunicare in afaceri 2*

stiintifice

* Limba englezd, francezd, germand, italiand sau spaniold
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Economie si Afaceri Internationale

Limba de predare: Romana

Obiective

Programul de studii asigurd absolven-
tilor cunostintele necesare pentru a de-
rula afaceri in plan international. Prin
dezvoltarea capacitatii de analiza §i
interpretare a reglementarilor si uzan-
telor caracteristice relatiilor economi-
co-financiare externe, prin dezvoltarea
aptitudinilor de executie si organizato-
rice, prin formarea i dezvoltarea unui
spirit antreprenorial, prin dezvoltarea
de abilitati de integrare si comunicare
in mediul de afaceri international, pre-
cum si a spiritului de munca in echipa,
atat in afacerile private, cat si in activi-
tatea institutiilor nationale sau interna-
tionale de profil, acest program creea-
za absolventilor premisele unei cariere
de succes.

T

Continut si structura

Programul ofera posibilitatea obtinerii
unor cunostinte avansate in domeniul
economiel §i afacerilor internationale.
In conditiile in care succesul presupu-
ne adaptarea cu rapiditate la provoca-
rile pe care mediul economic le ridicad,
este vitala Intelegerea mecanismelor
economiei globale si a consecintelor
pe care acestea le au asupra economiei
nationale in general, precum si asupra
actorilor economici in particular. Dis-
cipline precum: Mecanismele econo-
miei globale, Economie internationald,
Tranzactii economice internationale,
Management international, Plati si
finantari internationale, Politici eco-
nomice comparate, Investitii interna-
tionale, Corporatii multinationale sunt
principalele repere in formarea profe-
sionala a studentilor de la aceasta spe-
cializare.

Competente si abilitati

Absolventii acestei specializari vor avea,
in final, cunostintele necesare pentru a
realiza studii §i analize privind mediul
de afaceri, vor putea asigura asistentd
pentru pregatirea si desfasurarea ne-
gocierilor in afacerile internationale si
pentru realizarea activitatilor specifice
promovarii internationale. Prin cu-
noasterea si utilizarea metodelor si teh-
nicilor de comercializare specifice pie-
tel externe, a mecanismelor platilor si
finantarilor internationale in contextul
economiei globale i al afacerilor eu-
ropene vor putea oferi consultanta de
specialitate in domeniul relatiilor eco-
nomice internationale societdtilor co-
merciale romanesti si/sau strdine, cat si
factorilor de decizie din administratie.

Perspective de angajare

Prin continutul disciplinelor cuprinse
in planul sau de invatamant, progra-
mul de studii de licentd ,,Economie si
afaceri internationale” asigurda absol-
ventilor sai competente de specialitate
in concordantd cu cerintele de pe piata
muncii pentru urmatoarele ocupatii
posibile: consilier/ expert/ inspector/
referent/ economist in relatii economi-
ce internationale, consilier afaceri eu-
ropene, cercetator economist in relatii
economice internationale, asistent de
cercetare economist in relatii economi-
ce internationale, expert aplicare legis-
latie armonizata in domeniul industriei
si comertului analist investitii, expert
contractare activitati investitionale, ex-
pert eficientizare investitii.

Responsabil program
@ Conf. univ. dr. Elena-Dana BAKO

& dana.bako@econ.ubbcluj.ro

,»Imi face placere sa studiez Economie si afaceri internationale. Comunitatea de profesori si studenti este una exceptio-

nala in care implicarea si deschiderea ambelor parti a dus la continue imbunatatiri si sprijin reciproc. Subiectele si

activitatile interactive s-au valorizat In oportunitati si amintiri de neuitat. Crestem impreuna!”

ALEXANDRA HODIS$



Semestrul 1 (32 credite)

Semestrul 2 (32 credite)

Semestrul 3 (30 credite)

Semestrul 4 (30 credite)

Semestrul 5 (30 credite)

Semestrul 6 (30 credite)

Microeconomie

Economie europeana

Matematici aplicate in economie

Management

Finante publice
Fundamentele serviciilor
Limba moderna in afaceri*

Educatie fizica 1

Macroeconomie

Matematici financiare si actuariale
Bazele contabilitatii
Informatica economica

Bazele marketingului

Dreptul afacerilor

Limba moderna in afaceri*

Educatie fizica 2

Contabilitate financiara
Finantele intreprinderii
Baze de date si programe
Statistica descriptiva
Etica in afaceri

Limba moderna in afaceri*

Disciplind optionald 1

Tranzactii economice internationale
Economie internationala
Deontologia comunicarii
Management international

Limbaj specializat aplicat*

Practica - Tranzactii economice
internationale

Plati si finantari internationale
Politici economice comparate
Economie si politici de dezvoltare
regionala

Mecanismele economiei globale
Comunicare in afaceri 1*

Investitii internationale

Probleme ale politicilor comerciale
Corporatii multinationale
Comunicare in afaceri 2*
Elaborarea lucrarii de licenta

Disciplind optionald 6

Disciplind optionald 7

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali

Competente specifice
specializarilor:

Economie si afaceri
internationale

Semestrul 3 Semestrul 4

Disciplina optionala 1

Disciplina optionala 2

Semestrul 4
na optionald 3
Introducere in practica

diplomatica si economica
internationala

Semestrul 5
Disciplina optionald 4

Regimul juridic al
tranzactiilor internationale

Semestrul 5
Disciplina optionala 5

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 6

Disciplina optionald 6

Eticheta si protocol in
afacerile internationale

au urmarea unor traiectorii de competente specifice altor speci

Semestrul 6

Disciplina optionald 7

Economie si geopolitica

Contabilitate si informatica
de gestiune

Contabilitate manag

eriald Raportari financiare

Control de gestiune

Evaluarea afacerilor

Control si audit financiar

Economia comertului,
turismului si serviciilor

Turism international

Marketing in comert

Agroturism

Economie agroalimentara si
a mediului

Auditul de mediu

Dezvoltarea sustenabild a
afacerilor

Managementul deseurilor

Economie generala

Istoria economiei

Doctrine economice

Economie comportamentala

Politici agricole si de
dezvoltare rurald

Economie urbana si piata

Economie si politici publice

imobiliard

Finante-banci

Fiscalitate Finante internationa

le Asigurari

Management financiar

Analiza financiara

Piete financiare

Informatica economica

Introducere in programarea
calculatoarelor

Algoritmi si structuri de date

Medii de programare si
dezvoltare

Utilizarea internetului in
afaceri

Informatica manageriala si
de gestiune

. PP . Managementul
. Studiul marfurilor si . . Managementul resurselor 3 X L
Management Managementul firmei . S Management strategic Managementul proiectelor intreprinderilor mici si
asigurarea calitatii umane o :
mijlocii
. Comportamentul e . Instrumente si tehnici de
Marketing P Politici de marketing ’

consumatorului

promovare

Statistica si previziuni
economice

Logica

Statistica inferentiala

Demografie

Bazele econometriei
Previziuni economice

Cercetari operationale

Elemente de teoria jocurilor

Criptografie aplicata in
economie si gestiunea
afacerilor

Competente transversale

Introducere in
metodologia cercetarii
stiintifice

Limba moderna in afaceri**

Limba moderna in afaceri**

Comunicare in afaceri**

** Limba englezd, francezd, germand, italiand, spaniold, coreeand, chinezd, polonezd, rusd sau norvegiand
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Finante si Banci

Limba de predare: Romana

Obiective

Programul de studii isi propune sa
dezvolte abilitati si competente specifi-
ce specialistilor in domeniul financiar
imbinand cunostintele teoretice cu o
temeinicd pregatire practica. Progra-
mul este orientat pe formarea de com-
petente financiare precum: aplicarea
cunostintelor, metodelor, tehnicilor si
utilizarea instrumentelor specifice ope-
ratiunilor §i tranzactilor financiare;
evaluarea si implementarea proiectelor
de investitii, configurarea bugetelor fi-
nanciare; previzionarea veniturilor si
cheltuielilor corporative; identificarea
si gestiunea riscurilor specifice activita-
tilor financiare, bancare g1 de asigurari;
tranzactionarea si gestiunea portofolii-
lor fondurilor deschise de investitii.

—18—
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Continut si structura

Pentru a asigura insertia absolventilor
pe pilata muncii, programul de studii
raspunde asteptarilor si exigentelor
angajatorilor din domeniul financiar,
respectiv corporatii, banci si socie-
tati de asigurare, respectand totodatd
principiile europene de functionare si
organizare. Planul de invatamant este
structurat astfel incat sa ofere un back-
ground solid In management financiar
si planificare corporativa, banking si
asigurari, sa dezvolte abilitati antre-
prenoriale si competente profesionale
specifice institutiilor financiare specia-
lizate. Disciplinele fundamentale si de
specialitate sunt completate printr-o
oferta adecvata de cursuri optionale in
domenii adiacente, precum contabi-
litate, management, marketing, infor-
maticd, statisticd i econometrie.

Competente si abilitati

Programul confera absolventilor com-
petente referitoare la: a) stapanirea
conceptelor fundamentale, particulare
domeniului financiar, cu segmentele
specifice: finante corporative, institutii
sl mecanisme monetare, buget si trezo-
rerie publicd, investitii, banking, asigu-
rari, asigurari si protectie sociala, piete
financiare, gestiune portofolii titluri de
valoare; b) realizarea de analize: ana-
lize economico-financiare, analize de
credite, analize ale alternativelor inves-
titionale, analize - oferte de asigurare,
analiza de portofoliu; ¢) fundamen-
tarea bugetelor financiare, deciziilor
investitionale, gestionarea riscurilor
specifice activitatii financiare, bancare
si de asigurare.

Perspective de angajare

Absolventii programului au numeroase
oportunitati de dezvoltare a carierei in
companii i institutii financiare, banci,
administratii fiscale §i societati de bro-
keraj. Cunostintele teoretice si practice
dobandite asigura perspectivele exerci-
tarii unor profesii de: economist, mana-
ger financiar, analist financiar, asistent
analist, expert bancar, cercetator in
domeniul financiar, broker, contabil fi-
nanciar, consultant bancar, consultant
fiscal, inspector de asigurari, manager
de portofolii, specialist in controlul ris-
curilor, administrator de risc, specialist
in domeniul asigurarilor.

Responsabil program
@ Prof. univ. dr. Cristina CIUMAS

9 cristina.ciumas@econ.ubbcluj.ro

,,In cel trei ani de studii, am avut ocazia sa dobandesc cunostinte in domeniu, atat prin participarea la cursuri,

cat si la diferitele evenimente, care au fost organizate pentru a ne apropia si mai mult de mediul de afaceri. Fiind

absolventa a acestel specializari mi-am gasit cu usurintd un loc de munca.”



Semestrul 1 (32 credite)

Semestrul 2 (32 credite)

Semestrul 3 (30 credite)

Semestrul 4 (30 credite)

Semestrul 5 (30 credite)

Semestrul 6 (30 credite)

Microeconomie

Economie europeana
Matematici aplicate in economie
Management

Finante publice

Fundamentele serviciilor

Limba moderna in afaceri*

Macroeconomie

Matematici financiare si actuariale
Bazele contabilitatii
Informatica economica

Bazele marketingului

Dreptul afacerilor

Limba moderna in afaceri*

Contabilitate financiara
Finantele intreprinderii
Baze de date si programe
Statistica descriptiva
Etica in afaceri

Limba moderna in afaceri*

Disciplind optionald 1

Banking

Institutii si mecanisme monetare
Piete financiare

Asigurari

Investitii directe si finantarea lor
Limbaj specializat aplicat*

Practica - Asigurari, Banking,

Analiza financiara

Buget si trezorerie publica
Management financiar
Bazele econometriei

Gestiunea portofoliului

Finante comportamentale
Contabilitatea institutiilor publice
Finante internationale
Elaborarea lucrarii de licenta

Educatie fizica 1 Educatie fizica 2

Finantele intreprinderii

Disciplind optionald 2

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali

Semestrul 3
Disciplina optionala 1

Competente specifice
specializarilor:

Finante-banci Fiscalitate

Semestrul 5
Disciplina optionala 3

Semestrul 4
Disciplina optionala 2

Inflatie, deflatie si sisteme

Datoria publica e

Semestrul 5
Disciplina optionald 5

Semestrul 5
Disciplina optionala 4

Finante digitale Burse de marfuri

* Limba englezd, francezd, germand, italiand sau spaniold

au urmarea unor traiectorii de competente specifice altor speci

Semestrul 6
Disciplina optionala 7

Semestrul 6
Disciplina optionala 6

Asigurari si protectie

socials Preturi si concurenta

Contabilitate si informatica
de gestiune

Contabilitate manageriala Evaluarea afacerilor

Contabilitatea institutiilor de

Control de gestiune credit

Raportari financiare Control si audit financiar

Economia comertului,
turismului si serviciilor

Agroturism

Marketing in comert

Turism international

Economie agroalimentara si
a mediului

Auditul de mediu

Dezvoltarea sustenabild a
afacerilor

Managementul deseurilor

Istoria economiei

Economie generala Doctrine economice

Politici agricole si de

Economie comportamentala A
P dezvoltare rurald

Economie si politici publice

Economie si afaceri
internationale

lyfi Pl o gt Economie si politici de
diplomatica si economica 5 &
dip! — dezvoltare regionala
internationala

Tranzactii economice
internationale

- - Introducere in programarea
Informatica economica

Algoritmi si structuri de date

Medii de programare si

Informaticd manageriald si  Utilizarea internetului in

calculatoarelor dezvoltare de gestiune afaceri
. Managementul resurselor . . .
Management Managementul firmei Umane Managementul proiectelor  Management strategic Managementul IMM-urilor
Instrumente si tehnici de
. e . Comportamentul
Marketing Politici de marketing promovare

consumatorului . . .
Marketing financiar-bancar

Statistica si previziuni

. Logica
economice

Statistica inferentiala

Analiza seriilor cronologice si
previziune

Criptografie aplicatd in
economie si gestiunea
afacerilor

Elemente de teoria
jocurilor

Introducere in
metodologia cercetarii
stiintifice

Competente transversale

Comunicare in afaceri 1*

Comunicare in afaceri 2*

* Limba englezd, francezd, germand, italiand sau spaniold
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Informatica Economica

Limba de predare: Romana

Obiective

Programul de studiu aferent speci-
alizarii Informaticd Economica (IE)
pregateste economisti cu background
informatic superior. Absolventii acestei
specializari pot activa, la cel mai inalt
nivel, ca manageri de diverse speciali-
zari in domeniul informatic in cadrul
firmelor care utilizeaza extensiv mij-
loace informatice. Pe de alta parte, ba-
gajul de discipline de stiinte economice
este suficient pentru ocuparea de po-
zitli manageriale in orice alt departa-
ment al unei firme.

~20-

Continut si structura

Existd patru directii principale ur-
marite In acest program de studiu:
1. Programare/proiectare (prin disci-
pline precum Introducere in progra-
mare, Algoritmi si structuri de date,
Obiectualitate-Java, Medii de dez-
voltare - NET, Analizi de business)
2. Web (Grafica—web design, Java Script,
Proiectarea paginilor web, Semantic Web)
3. Baze de date (Baze de date in eco-
nomie si Elemente avansate de BD)
4. Enterprise §i aditionale (Retele de
calculatoare, Sisteme de operare, Tes-
tare, Ingineria produselor software,
Sisteme integrate ERP, Inteligentd ar-
tificiala). Acest traiect de studii poate fi
apol continuat la unul dintre cele trei
masterate de informaticd economi-
ca: Ebusiness (cu accent pe tehnologii
web si sisteme distribuite), Business
Analytics si managementul informati-
ilor sau Business Modelling and Distri-
buted Computing (in limba engleza, cu
accent pe cercetare).

11

Competente si abilitati

Specializarea IE se pliazd pe nevoia
stringenta de specialisti care dispun
de cunostinte, competente si abilitat
informatice si organizationale. Avand
bune capacitati de adaptare la cerinte
cu grad ridicat de dificultate in compa-
nii, absolventii nostri pot ocupa orice
pozitie In companii care necesita stu-
dii economice. Competentele princi-
pale ale absolventilor nostri privesc
urmatoarele domenii spre care depar-
tamentul nostru isi focalizeaza munca
didacticd: Utilizarea bazelor de date
in economie, Proiectarea si mana-
gementul sistemelor informationale,
Utilizarea Internet-ului in afaceri i co-
mert electronic, Graficd si reclama pe
Internet, Data mining, Sisteme suport
de decizie si ale executivului, Sisteme
de instruire in domeniul economic,
Inteligenta artificiald (inclusiv teoria si
practica agentilor inteligenti), Sisteme
colaborative.

Perspective de angajare

Prezenta masiva a firmelor de I'T/sof-
tware in toatd tara si, mai nou, cu pre-
dilectie in Cluj-Napoca, a dus la apa-
ritia unor locuri de munca deosebit de
atractive in acest domeniu. Astfel, pozi-
tii de Analist business, Analist si consul-
tant software, Programator, Software
engineer si software/system architect,
Project manager, Web developer, Web
designer, Web engineer, Expert baze
de date si business intelligence, Expert
OA (testing) in firme software, Expert
»software support”, Expert I'T" suport
in companii sunt pozitii ocupate cu
succes s1 la nivele inalte de salarizare
de catre absolventii nostri.

Responsabil program
@ Lect. univ. dr. Cristian BOLOGA

£ cristian.bologa@econ.ubbcluj.ro

,»Absolvirea acestui program de studii mi-a deschis drumul spre doua lumi diferite, cea de economist si cea de I'T-

ist, oferindu-mi un mediu de lucru antrenant, dinamic, plin de provocari si de lucruri noi la fiecare pas. In urma

celor trei ani de studiu, m-am dezvoltat, atat pe plan profesional, cat si pe plan spiritual, intalnind profesori de suflet

s1 prieteni pe viata.”

OANA TEPES



Semestrul 1 (32 credite) Semestrul 2 (32 credite) Semestrul 3 (30 credite) Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Programare orientata obiect Medii de programare si dezvoltare Analiza si proiectarea sistemelor
Economie europeana Matematici financiare si actuariale Finantele intreprinderii Baze de date in economie Proiectarea si realizarea site-urilor si  informatice

Matematici aplicate in economie Bazele contabilitatii Algoritmi si structuri de date Sisteme de operare portalurilor Web Web semantic

Management Introducere in programarea Statistica descriptiva Tehnologii web front-end Retele de calculatoare si sisteme Fundamente de Big Data
Finante publice calculatoarelor Etica in afaceri Limbaj specializat aplicat* distribuite Business Intelligence
Fundamentele serviciilor Bazele marketingului Limba moderna in afaceri* Practica de programare Elemente avansate de baze de date Elaborarea lucrarii de licenta

Limba moderna in afaceri* Dreptul afacerilor Disciplind optionald 1 Disciplind optionald 2 Inteligenta artificiala Disciplind optionald 5
Educatie fizica 1 Limba moderna in afaceri* Disciplind optionald 3 Disciplind optionald 6
Educatie fizica 2 Disciplind optionald 4

* Limba englezd, francezd, germand, italiand sau spaniold

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali au urmarea unor traiectorii de competente specifice altor speci

Competente specifice Semestrul 3 Semestrul 4 Semestrul 5 Semestrul 5 Semestrul 6 Semestrul 6

specializarilor: Disciplina optionala 1 Disciplina optionald 2 Disciplina optionald 3 Disciplina optionala 4 Disciplina optionala 5 Disciplina optionald 6

Birotica si elemente de baze de Sisteme informatice integrate Informatica manageriala si de

Informatica economica Baze de date si programe Ingineria produselor software Testarea produselor soft

date (EAS/ERP) gestiune
ili i inf ica - - . . - . - :
j:r::::;l:‘::e SR Contabilitate manageriala Evaluarea afacerilor Control de gestiune Raportari financiare Control si audit financiar
Economia comertului, Agroturism Marketing in comert Turism international

turismului si serviciilor

Economie agroalimentara si . . Dezvoltarea sustenabild a
8! U Auditul de mediu

; Managementul deseurilor
amediului afacerilor 8 ?

Politici agricole si de dezvoltare
rurala

Istoria economiei

Doctrine economice Economie si politici publice

Economie generala Economie comportamentala

Introducere in practica

Economie si afaceri . S - Economie si politici de dezvoltare
’ diplomatica si economica sp

L " o Tranzactii economice
Economie internationald -

internationale international3 regionala internationale
Finante-banci Fiscalitate Asigurari Analiza financiara Gestiunea portofoliului Piete financiare
Management Managementul firmei Managementul resurselor umane Managementul proiectelor Managementul IMM-urilor

Instrumente si tehnici de

Marketing Comportamentul consumatorului  Politici de marketing promovare

Elemente de teoria jocurilor
Bazele econometriei Software statistic Criptografie aplicata in economie
si gestiunea afacerilor

Statistica si previziuni
economice

Previziuni economice

Logica Statistica inferentiala Cercetari operationale

Introducere in metodologia

gyl municare in afaceri 1* municare in afaceri 2*
cercetirii stiintifice Comunicare in afacel Comunicare in afacel

Competente transversale

* Limba englezd, francezd, germand, italiand sau spanioléd
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Management

Limba de predare: Romana

Obiective

Obiectivul principal al acestui pro-
gram de studii este de a oferi studen-
tilor cunostintele, abilitatile si com-
petentele necesare pentru a reusi ca
viitori manageri ai organizatiilor din
tara noastra si nu numai. Acest pro-
gram de studii oferd o abordare atat te-
oretica, cat gl practicd, a principalelor
concepte, metode si tehnici din dome-
niul management, astfel incat studen-
tilor i se asigurd pregatirea necesara
in gestionarea provocdrilor cu care se
confruntd companiile in secolul XXI.
Programul ofera, de asemenea, opor-
tunitatea de a intelege si de a evalua, in
mod critic, practicile de management
de la nivelul organizatiilor publice §i
private.

— 22—
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Continut si structura

Pe langa pregatirea de baza necesard
profesiei de economist, aceastd speci-
alizare ofera studentilor oportunitatea
de a se familiariza i intelege cele mai
actuale s1 avansate aspecte ale cunoag-
terii In domeniul managementului.
Curricula este astfel conceputd incat
dupa primele trei semestre de studiu
(care vizeaza baza profesiei de econo-
mist), studentii au oportunitatea de a
aprofunda abordarile specifice func-
tillor managementului, planificarea,
organizarea, conducerea si controlul,
in diverse sectoare economice §i nu nu-
mai. Disciplinele specifice domeniului
management sunt concepute si adap-
tate nevoilor studentilor in acest sens.
Stagiul de practica din cadrul acestui
program aduce un plus de valoare,

prin imbinarea elementelor teoretice
insusite la cursuri si seminare cu exi-
gentele mediului economic in care vor
profesa in viitor absolventii.

Competente si abilitati

Absolventii acestui program de studii
vor fi capabili sd identifice, sd analizeze
sisd gestioneze elementele care definesc
mediul intern §i extern al organizatiei.
La nivel de competente transversale ei
vor putea aplica principiile, normele
si valorile eticii profesionale in cadrul
propriei strategii de munca si vor fi ca-
pabili sa identifice rolurile §i responsa-
bilitatile intr-o echipd, sa aplice tehni-
cile de relationare si munca eficienta in
cadrul echipei.

Perspective de angajare

La finalizarea studiilor, absolventii vor
fi pregatiti, in egala masura, sa ocupe
atat functii de conducere, cat si de exe-
cutie In companii nationale si multina-
tionale, de productie, de servicii sau in
institutii publice. Absolventii progra-
mului de studii Management pot viza o
serie de ocupatii in concordanta cu ce-
rintele pietei fortei de munca si anume:
consilier/expert/inspector/economist
in management, asistent de cercetare
economist in management, manager
de operatiuni/ produs, administrator
societate comerciald, consultant in ma-
nagement, manager proiect, manager.

Responsabil program
@ Conf. univ. dr. Mirela POPA

£ mirela.popa@econ.ubbcluyj.ro

,,Principalul avantaj dobandit in urma absolvirii specializarii Management este viziunea de ansamblu a modului de

functionare a unei organizatii. Pe parcursul celor trei ani, am inteles atat importanta si rolul fiecarui departament

dintr-o companie, cat si necesitatea conexiunilor interdepartamentale.”

ROXANA MARIA BOLBOS



Semestrul 1 (32 credite) Semestrul 2 (32 credite)

Semestrul 3 (30 credite)

Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Managementul productiei Management strategic Managementul resurselor umane

Economie europeana Matematici financiare si actuariale Finantele intreprinderii Management comparat Managementul muncii Managementul achizitiilor

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe Managementul investitiilor Logistica Managementul calitatii totale

Management Informatica economica Statistica descriptiva Managementul serviciilor Politici de marketing Managementul intreprinderilor mici

Finante publice Bazele marketingului Etica in afaceri Studiul marfurilor si asigurarea calitati  Management operational

Disciplind optionald 3
Disciplind optionald 4

si mijlocii
Limba moderna in afaceri*

Disciplind optionald 1

Fundamentele serviciilor Dreptul afacerilor Practica - Managementul productiei si Elaborarea lucrarii de licenta

Disciplind optionald 5
Disciplind optionald 6

Limba moderna in afaceri* Limba moderna in afaceri* serviciilor

Educatie fizica 1 Educatie fizica 2 Limbaj specializat aplicat*

Disciplind optionald 2

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali

Semestrul 3
Disciplina optionala 1

Competente specifice
specializarilor:

Management Managementul firmei

Semestrul 4
Disciplina optionald 2

Management international

Semestrul 5
Disciplina optionald 3

Managementul proiectelor

au urmarea unor

Semestrul 5

Disciplina optionald 4
Management in comert si turism
Managementul carierei
Managementul organizatiilor non profit

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 6

Disciplina optionala 5
Comportamentul uman in organizatie
Metode de training managerial
Managementul serviciilor publice

aiectorii de competente specifice altor speci

Semestrul 6
Disciplina optionald 6

Contabilitate si informatica
de gestiune

Contabilitate manageriala

Control de gestiune

Evaluarea afacerilor

Raportari financiare

Control si audit financiar

Economia comertului,
turismului si serviciilor

Agroturism

Marketing in comert

Turism international

Economie agroalimentara si
a mediului

Auditul de mediu

Dezvoltarea sustenabild a
afacerilor

Managementul mediului
Managementul deseurilor

Istoria economiei

Economie generald Doctrine economice

Economie comportamentald

Politici agricole si de
dezvoltare rurald

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica
diplomatica si economica
internationala

Economie si politici de
dezvoltare regionala

Tranzactii economice
internationale

Finante-banci Fiscalitate

Asigurari

Investitii directe si finantarea lor

Piete financiare

Introducere in programarea

Informatica economica
onnaticaleconomica calculatoarelor

Algoritmi si structuri de date

Medii de programare si
dezvoltare

Informatica manageriala si de
gestiune

Marketing

Comportamentul consumatorului

Marketingul serviciilor

Instrumente si tehnici de
promovare

Statistica si previziuni

. Logica
economice

Statistica inferentiala
Demografie

Analiza datelor
Previziuni economice

Bazele econometriei

Elemente de teoria jocurilor

Modelare econometrica

Introducere in metodologia

Competente transversale o oox o stiintifice

Comunicare in afaceri 1*

Comunicare in afaceri 2*

* Limba englezd, francezd, germand, italiand sau spaniolé

_23—



" Marketing

Limba de predare: Romana

Obiective

Pe langa pregatirea de baza aferenta
domeniilor fundamentale ale stiintelor
economice, programul le furnizeaza
studentilor cele mai actuale cunostin-
te teoretice si practice din domeniul
marketingului si posibilitatea obtinerii
competentelor necesare pentru a ocu-
pa un loc de muncd in economia reala.
Programul este menit sa pregdteasca
absolventi capabili sa organizeze acti-
vitatea de marketing din companii i
organizatii din diferite domenii de ac-
tivitate, sa proiecteze si sd implemen-
teze un mix de marketing adecvat, sa
dezvolte §i sa implementeze tactici §i
instrumente de marketing inclusiv in
mediul online. Programul isi propune,
totodata, sa le dezvolte absolventilor
abilitatile de comunicare si de integra-

re in echipe multidisciplinare.

W
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Continut si structura

In primele semestre, programul este
structurat astfel incat studentii sa poa-
ta acumula un bagaj consistent de cu-
nostinte fundamentale de marketing,
economie, management, servicii, con-
tabilitate, finante, statisticd si informa-
ticd economica, pentru intelegerea si
parcurgerea eficienta a disciplinelor de
marketing incluse In urmdtoarele trei
semestre. Disciplinele de specialitate le
furnizeaza studentilor cunostinte actu-
ale privind comportamentul consuma-
torului, cercetdrile de marketing, poli-
ticile de marketing, marketingul online,
branding, merchandising, marketingul
achizitiilor, etc. In plus, disciplinele
optionale le asigura studentilor posibi-
litatea de a-si dezvolta cunostintele de
marketing In functie de dorintele lor
(marketingul micilor afaceri, principi-
ile vanzarilor, instrumente §i tehnici
de promovare etc.) sau de a acumula
cunostinte specifice altor domenii eco-
nomice.

/|

Competente si abilitati

Structura si continutul disciplinelor
sunt concepute pentru a le dezvolta
studentilor un spirit antreprenorial, in
paralel cu dobéandirea unui ansamblu
complet de competente in domeniul
marketingului. Competentele doban-
dite se referd la utilizarea adecvata a
conceptelor, metodelor, tehnicilor si
instrumentelor de marketing, utiliza-
rea instrumentelor si a aplicatiilor in-
formatice in activititile de marketing,
culegerea, analiza §i interpretarea in-
formatiilor de marketing privind orga-
nizatia si mediul sau, fundamentarea
si elaborarea mix-ului de marketing,
organizarea activitatilor de marketing
in cadrul organizatiei. De asemenea,
programul le furnizeaza studentilor
posibilitatea Insusirii principiilor si va-
lorilor eticii profesionale si a normelor
de cooperare pentru a putea aplica teh-
nicile de relationare si munca eficienta
in echipa.

Perspective de angajare
Absolventii programului vor fi pregatiti
sd construiascd o carierd de succes in
orice companie sau organizatie, avand
cunostintele §1 competentele necesare
pentru a ocupa functii, inclusiv de con-
ducere, in departamentul de marketing
sau cel comercial. Odata cu finalizarea
studiilor si obtinerea diplomei de licen-
ta, absolventii vor putea profesa ca spe-
cialisti, experti, referenti In marketing
s In comert, organizatori targuri si ex-
porzitii, cercetatori in marketing, mer-
chandiseri §i consultanti In marketing
online. In plus, absolventii vor avea ca-
pacitatea de a initia si dezvolta afaceri
proprii sau de a organiza si implemen-
ta activitatea de marketing in cadrul
afacerilor de familie.

Responsabil program
@ Conf. univ. dr. Mihai-Florin BACILA
£ mihai.bacila@econ.ubbcluj.ro

,Marketingul te determinad sa-ti exprimi ideile cu originalitate si in mod liber. Ma simt foarte implinita ca identific

in practica ce am studiat. Specializarea mi-a deschis drumul spre cariera pe care mi-o doresc. Am acumulat cunos-

tintele usor, cu multd pasiune, datorita profesorilor care sunt foarte deschisi s1 profesionisti.”

AMALIA ELENA CRISTEA



Semestrul 1 (32 credite)

Semestrul 2 (32 credite)

Semestrul 3 (30 credite)

Semestrul 4 (30 credite)

Semestrul 5 (30 credite)

Semestrul 6 (30 credite)

Microeconomie

Economie europeana
Matematici aplicate in economie
Management

Finante publice

Fundamentele serviciilor

Limba moderna in afaceri*

Educatie fizica 1

Macroeconomie

Matematici financiare si actuariale
Bazele contabilitatii
Informatica economica

Bazele marketingului

Dreptul afacerilor

Limba moderna in afaceri*

Educatie fizica 2

Contabilitate financiara
Finantele intreprinderii
Baze de date si programe
Statistica descriptiva
Etica n afaceri

Limba moderna in afaceri*

Disciplind optionald 1

Comportamentul consumatorului

Cercetari de marketing
Statistica inferentiala
Asigurarea calitatii si expertiza
marfurilor

Managementul organizational
Limbaj specializat aplicat*
Practica — Marketing

Disciplind optionald 2

Politici de marketing
Marketingul serviciilor

Business to Business Marketing
Branding

Marketing online

Merchandising

Targuri si expozitii

Marketing financiar-bancar
Marketingul organizatiilor nonprofit
Elaborarea lucrarii de licenta

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali

Competente specifice
specializarilor:

Semestrul 3

Disciplina optionala 1

Semestrul 4
Disciplina optionald 2

Semestrul 5
Disciplina optionala 3

Semestrul 5
Disciplina optionald 4

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 6
Disciplina optionala 5

au urmarea unor traiectorii de competente specifice altor speci

Semestrul 6
Disciplina optionald 6

Marketing

Marketingul micilor afaceri
Principiile vanzarilor

Cercetari calitative de marketing
Etica in marketing

Marketing in social media

Instrumente si tehnici de
promovare

Contabilitate si informatica
de gestiune

Contabilitate manageriala

Control de gestiune

Evaluarea afacerilor

Raportari financiare

Control si audit financiar

Economia comertului,
turismului si serviciilor

Marketing in comert

Marketing in turism
Agroturism

Turism international

Economie agroalimentara si
a mediului

Auditul de mediu

Dezvoltarea sustenabild a
afacerilor

Economia mediului

Managementul deseurilor

Economie generala

Istoria economiei

Economie comportamentala

Politici agricole si de dezvoltare

Economie si politici publice

Doctrine economice rurald
i : Introducere in practica A THOF . .
Economie si afaceri diplomatics si gconomicé Economie si politici de dezvoltare Tranzactii economice
internationale international3 regionald internationale
Finante-banci Fiscalitate Institutii si mecanisme monetare Analiza financiara Asigurari

Informatica economica

Introducere in programarea
calculatoarelor

Algoritmi si structuri de date

Medii de programare si
dezvoltare

Sisteme informatice integrate
(EAS/ERP)

Management

Managementul firmei

Managementul resurselor umane

Management in comert si turism
Managementul proiectelor

Logistica

Managementul investitiilor

Managementul intreprinderilor
mici si mijlocii

Statistica si previziuni
economice

Logica

Demografie

Analiza datelor

Previziuni economice
Bazele econometriei

Software statistic
Elemente de teoria jocurilor

Modelare matematica

Competente transversale

Introducere in metodologia
cercetarii stiintifice

* Limba englezd, francezd, germand, italiand sau spaniold



Statistica si Previziune Economica

Limba de predare: Romana

Obiective

Programul de studiu are ca obiectiv
pregatirea studentilor in domenii care
au ca tintd analiza fenomenelor econo-
mice si sociale si previzionarea aces-
tora. Pe langa o pregatire generald in
teoria economica, programul oferd si
competente specifice, respectiv: cule-
gerea, prelucrarea, analiza si interpre-
tarea statisticd a datelor socio-econo-
mice; utilizarea de softuri statistice si
econometrice pentru cercetari econo-
mice $i sociale; previziunea fenomene-
lor socio - economice; modelarea sta-
tistica si econometrica a fenomenelor
socio-economice.
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Continut si structura

Curricula este conceputa astfel incat sa
ofere In primele trei semestre o prega-
tire generala din domeniul economic,
lar, In urmadtoarele trei semestre, o pre-
gatire de specialitate. Referitor la pre-
gdtirea generald, studentilor li se oferd
cunostinte din domeniul economie,
contabilitate, marketing, management,
finante, matematica §i limbi strdine.
Din domeniul disciplinelor de specia-
litate oferim studentilor urmatoarele:
Statisticd Descriptiva, Statistica Infe-
rentiald (sondaje si testari de ipoteze),
Demografie, Statistica Actuariala, Pre-
vizionarea Fenomenelor Economice si
Sociale, Fconometrie, Analiza Datelor,
Teoria Jocurilor, Criptografie. Majori-
tatea seminariilor de specialitate se des-
fasoara in laboratoare de informatica,
dotate cu software de specialitate.

Competente si abilitati

In primul rand, programul asigurd
competente generale care sa permi-
td cunoasterea, intelegerea, analiza,
modelarea si utilizarea conceptelor,
teoriilor, principiilor si a metodelor
fundamentale de investigare si pros-
pectare specifice economiei de piata.
In al doilea rand, asigura competente
de specialitate care sa permitd: cunoas-
terea i utilizarea de metode, tehnici si
Instrumente cantitative pentru analiza
fenomenelor si proceselor economice
si sociale; cunoasterea i utilizarea pa-
chetelor de programe statistice (SPSS,
STATA, EViews, R, SOQL, Matlab
etc.); organizarea de sondaje statistice,
prelucrarea, interpretarea si imple-
mentarea rezultatelor acestora; analiza
si modelarea seriilor de timp si elabo-
rarea de previziuni; evaluarea si mo-
delarea riscurilor specifice domeniului
economic.

Perspective de angajare

Indicam, in continuare, cateva din do-
meniile sau institutiile din sectorul eco-
nomic in cadrul carora o pregatire in
domeniul statisticii este indispensabila:
societdtile prestatoare de servicii de in-
vestitil financiare; departamentele de
analiza ale bancilor; departamentele
de analiza si previziune ale societati-
lor profilate pe studii de piata, resurse
umane etc.; firme specializate in anali-
ze de date; departamentele de statisticd
s1 actuariat din societdtile de asigurare;
primarii si prefecturi; agentiile de dez-
voltare regionald; centrele de cercetari
demografice; Institutul National de
Statisticd si Directiile Judetene de Sta-
tistica.

Responsabil program
@ Prof. univ. dr. Anuta BUIGA

£ anuta.buiga@econ.ubbcluj.ro

,»Aceasta specializare m-a propulsat la conducerea echipei de statistica din cadrul unei importante banci. Acest

domeniu este dinamic, dar, aici este frumusetea, niciodata nu ne plictisim. Recomand viitorilor studenti acest pro-

gram de studii, nu doar pentru ca este de viitor, c1 pentru ca este realmente cu totul SPEcial. ,,

VASILE ANTON



Semestrul 1 (32 credite) Semestrul 2 (32 credite) Semestrul 3 (30 credite) Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Statistica inferentiala Previziuni economice Modelare matematica

Economie europeana Matematici financiare si actuariale Finantele intreprinderii Software statistic Analiza datelor Analiza statistica in R

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe Asigurari Bazele econometriei Statistica aplicata pentru baze mari

Management Informatica economica Statistica descriptiva Demografie Analiza seriilor cronologice si de date

Finante publice Bazele marketingului Etica in afaceri Gestiunea portofoliului previziune Modelare econometrica

Disciplind optionald 3
Disciplind optionald 4
Disciplind optionald 5

Limba moderna in afaceri* Practica - Statistica

Disciplind optionald 1

Fundamentele serviciilor Dreptul afacerilor Elaborarea lucrarii de licenta

Disciplind optionald 6
Disciplind optionald 7

Limba moderna in afaceri* Limba moderna in afaceri* Limbaj specializat aplicat*

Educatie fizica 1 Educatie fizicad 2 Disciplind optionald 2

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializa

specifice

Statistica si previziuni
economice

Semestrul 3
Disciplina optionala 1

Logica

Semestrul 4
Disciplina optionala 2

Vizualizarea datelor statistice

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 5
Disciplina optionala 3,4 & 5

Cercetari operationale

sau urmarea unor traiectorii de competente specifice altor specializari:

Semestrul 6

plina optionala 6 & 7
Criptografie aplicata in economie si gestiunea
afacerilor
Statistica economica
Flemente de teoria iocurilor

Contabilitate si informatica
de gestiune

Contabilitate manageriala

Evaluarea afacerilor
Control de gestiune

Raportari financiare
Control si audit financiar

Economia comertului,
turismului si serviciilor

Marketing in comert

Turism international
Agroturism

Economie agroalimentara si
a mediului

Auditul de mediu

Dezvoltarea sustenabila a afacerilor

Managementul deseurilor

Economie generala

Istoria economiei
Doctrine economice

Deontologia comunicarii
Economie comportamentala

Jurnalism economic
Politici agricole si de dezvoltare rurala

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica diplomatica si economica
internationala

Economie si politici de dezvoltare regionala

Tranzactii economice internationale

Finante-banci

Fiscalitate

Piete financiare

Analiza financiara

Investitii directe si finantarea lor

Informatica economica

Introducere in programarea calculatoarelor

Algoritmi si structuri de date

Testarea produselor soft
Medii de programare si dezvoltare

Utilizarea internetului in afaceri
Sisteme informatice integrate (EAS/ERP)

Management

Managementul firmei

Managementul resurselor umane

Management in comert si turism
Managementul proiectelor

Managementul calitatii totale
Managementul IMM-urilor

Marketing

Comportamentul consumatorului

Politici de marketing

Instrumente si tehnici de promovare

Competente transversale

Introducere in metodologia cercetarii stiintifice

Comunicare in afaceri 1*

Comunicare in afaceri 2*

* Limba englezd, francezd, germand, italiand sau spaniold
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és Bank

Képzés nyelve: Magyar

Célkitiizések

A képzés 16 célkitlizése a pénziigyi te-
rileten tevékenykedd szakemberekre
jellemzd készségek fejlesztése. Célunk
olyan kozgazddszok képzése, akik felké-
sztltek a véllalatok pénziigyi menedzs-
mentjének, tervezésének, beruhdzdsi
dontéseinek, finanszirozdsdnak és a
pénziigyi kimutatdsok értelmezésének
tertiletén, ugyanakkor atlatjak a ban-
kok, biztositétarsasdgok és brokercégek
mukodési folyamatait, valamint kocka-
zatelemzési és befektetési dontéseit. A
szakirany minGsége biztositja a végzett
hallgaték munkaerépiacra valé belé-
pését, megfelelve a vallalatok névekvd
szakmai elvardsainak. Az oktatds nagy
hangsulyt fektet a pénzligyl ismeretek
gyakorlati alkalmazdsdra is a szdmpé-
ldakkal és esettanulmanyokkal vald
szemléltetésen keresztil.
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Tartalom és struktura

A szakirdny tanterve a pénziigyi folya-
matok megértéséhez sziikséges ismere-
tek alapjdn van felépitve. Az elsé harom
lanos gazdasagi, tzleti és mddszertani
ismereteket, melyek segitségével értent
fogjak a gazdasdg és a vallalatok miko-
dését. A negyedik félévtdl kezdGdben a
hallgatok a szaktantdrgyak segitségével
a pénziigyi folyamatok megértéséhez és
elvégzéséhez szikséges tudast szerzik
meg, amely alkalmazhaté mind a vélla-
latok, mind pedig a pénziigyi intézmé-
nyek esetén. A szaktantargyak mellett
a szakmai gyakorlat, a vdlaszthaté tdr-
gyak és az idegennyelv-6rdk biztositjak,
hogy hallgatéink a hazai és nemzetkozi
tzleti kornyezetben is megdlljak a he-
lytiket.

Készségek és kompetenciak

A képzés soran a kovetkez6 kompeten-
cidk és képességek kovetkezetes fejleszté-
sére fektetjik a hangsulyt: ® Gazdasdgi
¢és pénziigyl informdcick alkalmazdsa
véllalati pénziigyi, banki és biztositdsi
dontések megalapozdsdban ¢ Gazda-
sagl egységek fejlesztési lehetGségeinek
és beruhdzasi igényeinek felismerése,
koltségvetések osszeallitasa és elSrejel-
zése, kockazatok becslése ¢ Pénziigyi
és vezet6l szamviteli fogalmak elsajati-
tasa, jelentGsebb gazdasagi muveletek
konyveléstechnikai bejegyzése, koltsé-
gek elemzése és koltségszamitdsi mod-
szerek elsajatitdsa, pénziigyi kimutata-
sok készitése és elemzése * Pénziigyi
kockdzatok azonositdsa és kezelése e
Villalatok beruhdzdsi projektjeinek
gyakorlatba tltetése, nyomon koveté-
se és kiértékelése * Befektetési alapok,
fedezeti alapok ¢és brokertdrsasagok
eszk6zmenedzsmentje ¢ Statisztikai és
o6konometriai eszkoztar alkalmazdsa a
pénziigyi kutatdsok soran.

Karrierlehetdségek

A képzésrdl kikertld szakembereket a
gazdalkodo szervezetek (kkv-k, bankok,
tanacsado és elemzd cégek, biztositok,
kényvelGeégek, brokertdrsasagok, pd-
lyazatir6 cégek), tovabbd az dllamhdz-
tartds intézményei (minisztériumok,
onkormdnyzatok, adéhivatalok szervei)
alkalmazhatjak a pénziigyi tevékeny-
ségtk tervezésére, elemzésére és érté-
kelésére, a gazdalkoddsi folyamatok
szervezésére ¢és nyomon kovetésére.
Lehetséges munkakorok: kézgazddsz,
pénziigyl igazgatd, pénziigyl elemzd,
pénzligyi menedzser, banki szakértd,
konyvelS, adétandcsadd, banki vagy
biztositasi tandcsadd, biztositasi broker
és ugyintézd, beruhdzas-értékeld, koc-
kdzatelemzd, kockdzatkezelS, pénziigyi
kontroller, auditor.

Szakiranyfelelds
@ dr. BENEDEK Botond, egyetemi
adjunktus

£ botond.benedek@econ.ubbcluj.ro

Az oktatds szinvonalas, sok lehetéséget nyujt szamunkra, az oktatdk jol felkészultek, a tantdrgyak érdekesek és
valtozatosak. Az alapkovet jelents elméleti tudas mellett, az 6rdkon esettanulmdnyok révén valds pénziigyi problé-
makra keresiink megoldast, hangsulyt fektetve a romdn és angol gazdasdgi nyelvekre 1s.”

VONSZ EVELIN



1. Félév (32 kredit) 2. Félév (32 kredit) 3. Félév (30 kredit) 4. Félév (30 kredit) 5. Félév (30 kredit) 6. Félév (30 kredit)

Mikrookonémia Makrookonémia Pénziigyi szamvitel Banktan Pénziigyi elemzés Portféli6 menedzsment

Eurdpa gazdasagtana Pénziigyi és biztositasi matematika Vallalati pénziigyek Bevezetés az adatelemzésbe Pénziigyi menedzsment Banki kockazatok kezelése
Matematika kdzgazdaszoknak Szamviteli alapismeretek Adatbazisok és programok Pénziigyi piacok Szamvitelben alkalmazott integralt Nemzetkozi pénziigyek
Menedzsment Gazdasagi informatika Leird statisztika Vezetdi szamvitel rendszerek Pénziigyi ellen6rzés és konyvvizsgalat
Marketing alapjai Ko6z6sségi pénziigyek Uzleti etika Beruhazasok értékelése és Biztositasok Monetaris intézmények és
Szolgaltatasok alapjai Uzleti jog Uzleti idegen nyelv* finanszirozasa Bevezetés az 6konometridba mechanizmusok

Uzleti idegen nyelv* Uzleti idegen nyelv* Kotelezben vdlaszthat6 tantdrgy 1 Alkalmazott szaknyelv* KGtelezen vdlaszthato tantdrgy 3 lllKotelezéen vdlaszthato tantdrgy 5
Testnevelés 1 Testnevelés 2 K6telezoen valaszthato tantdrgy 2 JKotelez6en valaszthato tantdrgy 4 EEEYE1C MG £ E (T

Szakmai gyakorlat (Vallalati

pénziigyek vagy Banktan)

* Angol, francia, német, olasz és spanyol

é teszik interdiszciplinaris, nyelvi vagy egyéb kiegészité kompetenciak elsajatitasat:

4. Félév 5. Félév 5. Félév 6. Félév
kompetencidk Kotelez6en valaszthaté tantargy 1 Kotelez6en valaszthaté tantargy 2 Kotelez6en valaszthaté tantargy 3 Kotelez6en valaszthatd tantargy 4 Kotelez6en valaszthaté tantargy 5
Pénziigy és bank Adézasi rend Pénziigyi technolégia
Szamvitel és ligyviteli/ e . . q A FerfToyd - Hitelintézetek szamvitele
P P . Pénziigyi beszamol6k Villalati teljesitménymérés a Y
gazdalkodasi informatika EY ! U Villalatértékelés
Gazdasagtorténet
Altaldnos gazdasagtan Gazdasagi doktrinak Regiondlis gazdasagtan és politikak

Vilaggazdasagtan

N tkozi tigyletek é i
emzetkozi ugyletek s Nemzetkozi gazdasagi ligyletek

gazdasagtan
29 . Bevezetés a szamitogépek Algoritmusok és adatszerkezetek e a1 P .
Gazdasagi informatika . Eep B o . Programozasi nyelvek és kornyezetek Ugyletek az interneten
programozasaba Gazdasagi adatbazisok
A Szolgéltatdsmenedzsment Logisztika . Humanerd&forrds menedzsment
Menedzsment Vallalatmenedzsment B B Projektmenedzsment

Kis- és k6zépvallalatok menedzsmentje  Stratégiai menedzsment Termelésmenedzsment

Business to business marketing
Marketing Marketingkutatas Marketingtervezés Online marketing alapjai Nemzetkdzi marketing alapelvei
Pénziigyi és bankmarketing alapelvei

Statisztika és gazdasagi

P Logika Kovetkeztetd statisztika Gazdasagi el6rejelzések
elérejelzés

Bevezetés a tudomanyos kutatas

Transzverzalis készségek . . Uzleti kommunikécié 1 * Uzleti kommunikacié 2*
modszertanaba
Roman nyelv(i tantargyak Turism international Branding Managementul calitatii totale
= a . PP Etiquette and Protocol in International
Angol nyelvii tantargyak International Management Digital Finance q

Business

* Angol, francia, német, olasz és spanyol
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Gazdasagi informatika

Képzés nyelve: Magyar

Célkitiizések

A képzés célja olyan informatikai szak-
emberek képzése, akik alkalmasak a
gazdasagi informaciok feltarasdra, gydj-
tésére, szamitogépes adatfeldolgozasban
¢s nyilvantartasban val6 kozremkodés-
re, az informdcidk karbantartdsara, va-
lamint az igy nyert djabb informdcidk
hasznositasara. Ennek megfelelSen jd-
ratosak a gazdasdgtannal és informa-
tikaval Osszefiigg6 ismeretek alkalma-
zasaban. Munkdjuk sordn hatékonyan
alkalmazzak e feladatok megolddsahoz
sziikséges szamitastechnikai  eszkozo-
ket. A hallgatok megismerkedhetnek az
algoritmikus gondolkoddssal, elsajatit-
jak a programozas alapjait, betekintést
nyernek a webprogramozasba, az adat-
baziskezelésbe, vizudlis alkalmazasok
készitésébe, valamint a mesterséges in-
telligencia ¢és a szamitogépes rendszer-

fejlesztés modszereibe.

]
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Tartalom és struktura

A szakirany végzettjei képesek lesznek
az informdcids tarsadalom feltétel- és
értékrendszerében a valds tzleti folya-
matok, a folyamatokban rejlé problé-
mak megértésére és megoldasara. Az
elsé harom félévben a hallgaték elsa-
és moédszertani tantdargyakat, amelyek
segitségével képesek lesznek az érték-
teremt$ folyamatokat tdmogaté infor-
matikai feladatok menedzselésére. A
negyedik félévtdl a hallgatok a szaktan-
targyak segitségével a jovGbeli feladatok
elvégzéséhez sziikséges tuddst szerezhe-
tik meg, koztiik adatbaziskezelés, prog-
ramozdsi kérnyezetek, weblapkészités,
rendszerfejlesztés, mesterséges intel-
ligencia, ERP rendszerek. A szaktan-
targyak mellett a valaszthaté targyak
biztositjdk, hogy a hallgatdk képesek
lesznek az infokommunikdciés folya-
matok és technolégidk alkalmazdsdra,
mukodtetésére és a mikodés elvart mi-
néségnek megfeleld feltigyeletére.

/)

Készségek és kompetenciak

A képzés soran a kovetkez6 kompeten-
cidk és képességek kovetkezetes fejlesz-
tésére fektetjuk a hangsulyt: ¢ Irodai
szoftverek o6sszehasonlitasa, meghata-
rozott teljesitmény-kritériumok szerinti
leghatékonyabb megoldds elérésének
érdekében ¢ A programozdsi nyelvek,
technikak ¢és moddszerck ismerete és
haszndlata a modern informacids és
kommunikaciés technologidk alkalma-
zasaval * A szoftverfejlesztési folyamat
szakaszaira vonatkozé kovetelmények
meghatdrozdsa modern technoldgidk
alkalmazdsaval ¢ A szoftverfejlesztési
folyamat tevékenységének megtervezé-
se mennyiségi, mingségl és gazdasagl
hatékonysdgl szempontokat kovetve e
Adatbaziskezel6-rendszerek, multimé-
dids eréforrasok és kliens-szerver tech-
nolégidk hasznalata ¢ Uj informatikai
rendszerek megtervezésére és fejleszté-
sére vonatkozé kévetelmények ismerte-
tése és értelmezése.

Karrierlehetoségek

A gazdasdgi informatika alapképzést
elvégzd hallgatd elsGsorban a kévetke-
z6 munkakorok betoltésére jelentkez-
het: programozd, programozé részleg
munkatdrsa, programozé asszisztens,
rendszerfejleszts, rendszerprogramo-
70, rendszertesztel§, rendszer karban-
tartd, weblapfejleszt§, adatbazis ad-
minisztrator, adatbazis tervezd, online
adatelemzd, trade szakember.

Szakiranyfelelds
@ dr. KOVACS Gyongyvér-Emese, egyetemi
adjunktus
& gyongyver.kovacs@econ.ubbcluj.ro

,,Ez a szakirdny nagyon jo valasztdsnak bizonyult a szamomra. Amellett, hogy az itt kapott képzés nagyon sokoldalu

(tobb szaktertletet 1s érint), szélesiti a latokort, lehet8séget ad a didkok szamdra szakmai gyakorlat soran kiprébdlni

az 1tt tanultakat, és igy 4j technolégiakat megismerni a vallalatoknal.”

ORBAN TAMAS



1. Félév (32 kredit)

2. Félév (32 kredit)

3. Félév (30 kredit)

4. Félév (30 kredit) 5. Félév (30 kredit)

6. Félév (30 kredit)

Mikro6konémia

Eurépa gazdasagtana
Matematika kozgazdaszoknak
Menedzsment

Marketing alapjai
Szolgaltatasok alapjai

Uzleti idegen nyelv*

Testnevelés 1

Makrookonémia

Pénziigyi és biztositasi matematika
Szamviteli alapismeretek

Bevezetés a szamitégépek

programozasaba
Ko6z6sségi pénziigyek
Uzleti jog

Uzleti idegen nyelv*

Testnevelés 2

Pénziigyi szamvitel

Uzleti etika

Uzleti idegen nyelv*

KtelezGen vdlaszthato tantdrgy 1

Vallalati pénziigyek
Algoritmusok és adatszerkezetek

Leiro statisztika

Gazdasagi adatbazisok Haladé programozasi médszerek Szamitégép halézatok

Operacios rendszerek Haladé adatbazis elemek Mesterséges intelligencia

Web design Informatikai rendszerek tervezése és Ugyletek az interneten

Objektumorientalt programozas menedzsmentje Szakdolgozat elkészitése

KGtelez6en vdlaszthato tantdrgy 5
Kotelezéen vdlaszthato tantdrgy 6

Alkalmazott szaknyelv* WEB alkalmazasok fejlesztése

Szakmai gyakorlat (Programozas vagy Business intelligence

Kotelez6en vdlaszthato tantdrgy 3
Kotelezen vdlaszthato tantdrgy 4

Web design)

K6telezGen vdlaszthato tantdrgy 2

Interdiszciplinaris

kompetenciak

Gazdasagi informatika

3. Félév
Kotelez6en valaszthatd
tantargy 1

gyak lehet6vé teszik interdiszciplina

4. Félév
Kotelez6en vélaszthato
tantargy 2

Gazdasagi informatika
Grafelmélet

* Angol, francia, német, olasz és spanyol

egyéb kiegészité kompetencidk elsajatitasat:

5. Félév
Kotelez6en vélaszthatd
tantargy 3

6. Félév
KotelezGen valaszthato
tantargy 5

6. Félév
Kotelez6en valaszthatd
tantargy 6

5. Félév
KotelezGen valaszthato
tantargy 4

Big data modszerek és technikak
Szoftverek tesztelése

Integralt informatikai rendszerek
(EAS/ERP)

Dontéstamogato informatikai
rendszerek

Szamvitel és ligyviteli/
gazdalkodasi informatika

Vezetdi szamvitel
Pénziigyi beszamoldk

Szamvitelben alkalmazott
integralt rendszerek
Vallalati teljesitménymérés

Pénziigyi ellendrzés és
konyvvizsgalat

Altalanos gazdasagtan

Gazdasagtorténet
Gazdasagi doktrinak

Regionalis gazdasagtan és

Vildggazdasagtan el
z:zr:::afz:;uﬂhtf-'k és Nemzetkozi gazdasagi iigyletek
e it e et
Menedzsment Vallalatmenedzsment Kmii—ne;esdlzé:rz:g:tsj:éllaIkozésok i:;ajteigt::‘?;ig:g:nt Logisztika Humaneréforras menedzsment
Marketing Online marketing alapjai Pénziigyi és bankmarketing Business to business marketing

Marketingtervezés Nemzetkozi marketing alapelvei

Statisztika és gazdasagi
elérejelzés

Logika

Kovetkeztetd statisztika

Bevezetés az 6konometridba Bevezetés az adatelemzésbe Operacidkutatas

Transzverzalis készségek

Bevezetés a tudomanyos kutatas
mddszertanaba

Uzleti kommunikacié 1* Uzleti kommunikacié 2*

Roman nyelvii tantargyak

Turism international

Managementul calitatii totale

Angol nyelvii tantargyak

International Management

Etiquette and Protocol in

Digital Finance . .
e International Business

* Angol, francia, német, olasz és spanyol
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Képzés nyelve: Magyar

Célkitiizések

A menedzsment szakirany {6 célja,
hogy a végz6s hallgatdk olyan véllalat-
vezetSi tudassal legyenek felvértezve,
amely lehet6vé teszi szdmukra a va-
16s vallalati dontési helyzetekben vald
helytdllast, beleértve a sajdt vdllalkozds
inditdsat és vezetését. A képzés olyan
kulcstertiletekre  Gsszpontosit, mint
szolgdltato- ¢és termeld cégek vezetési
sajatossagai, egyének ¢s csoportok ve-
zetésének és szervezésének modszeret,
aruelosztasi- ¢és szallitdsi rendszerek fel-
épitése és mikodtetése, a vallalati stra-
tégia alkotdsdnak folyamata, a kilon-
b6z6 piacokkal kapesolatos ismeretek
vagy a vallalati tevékenységek anyagi
hattérfolyamataival kapcsolatos don-
tések. A gyakorlati 6rakon a hallgaték
véallalati esettanulmanyok megolddsa
révén késziilnek fel az tzleti élet kihi-
vdsaira.

~32-

Tartalom és struktura

A menedzsment szakirany tanterve a
vallalatok vezetési és mukodtetési fo-
lyamatainak megfelelen van felépit-
ve. Az els6 hdrom félévben a hallgatok
azokat az alapvetd gazdasdgi, tizleti és
modszertani ismereteket sajdtitjak el,
melyek segitségével érteni fogjak a gaz-
dasdg ¢és a véllalatok miikodését. A ne-
gyedik félévtsl kezdddGen a hallgatdk a
szaktantargyak segitségével a vallalatok
vezetéséhez és fejlesztéséhez szitkséges
tudast szerzik meg, ezaltal képesek lesz-
nek dontéseikkel a véllalatok verseny-
képességének noveléséhez hozzdjarul-
ni. A szaktantdrgyak mellett a szakmai
gyakorlat, a valaszthaté targyak és az
idegennyelv-6rak is biztositjdk, hogy
hallgatéink a hazai és nemzetkozi tizle-
ti kérnyezetben is megalljak a helytiket.

Készségek és kompetenciak

A menedzsment szakirdny hallgatéi
olyan tuddsra ¢és készségekre tesznek
szert, amelyek segitségével kiemelke-
d6 tizleti karriert alapozhatnak meg
vallalkozéként, vallalatok vezetGjeként
vagy uzleti tandcsadoként. Az elsaja-
titott készségek és kompetenciak: ¢ A
vallalatok belsé és kiilsé kornyezetét
alkoté elemek beazonositdsa, elemzé-
se ¢ Piaci informdcidk Osszegy(jtése
¢s elemzése a menedzsment dontések
megalapozasa érdekében ¢ Vallalati
stratégidk ¢s politikdk kidolgozdsa ¢és
gyakorlatba iltetése * Kis-, kézepes
¢s nagyvallalatok dontéseinek megala-
pozéasa, meghozatala és gyakorlatba
iltetése © Vezetési és motivacids rend-
szerek kialakitdsa és gyakorlatba tlte-
tése * Tervezési, szervezési, iranyitdsi,
koordinaldsi és ellenérzési modszerek
azonositdsa, kivalasztasa és alkalmaza-
sa * A csoportvezetéssel jaro feladatok
¢s felelGsségek felvallaldsa.

Karrierlehetdségek

A szakirdny végzettjel a gyakorlati és
elméleti tuddsuk birtokdban sajit cég
alapitdasa ¢és mukodtetése, valamint
tzleti tandcsadoi feladatok elldtasa
mellett szervezéssel, vezetéssel vagy
a vallalati miikodés mas tertleteivel
(humaneréforrds, logisztika, értékesi-
tés ¢és vevGkapcsolat, projektvezetés)
kapcsolatos munkakorok betoltésére
palydzhatnak igen j6 eséllyel. Néhany
év munkatapasztalat birtokdaban a me-
nedzsment szakirdny végzdés hallgatéi
az egyetemen szerzett ismereteiket ve-
zet61 poziciokban alkalmazhatjdk.

Szakiranyfelelés
@ dr. KEREKES Kinga, egyetemi docens

£ kinga.kerekes@econ.ubbcluj.ro

' ' ,,Amiéta menedzsmentes hallgaté lettem, kinyilt el6ttem a vildg. A jé hangulatd 6rdkon tanultak altal megértek

folyamatokat, amiket addig fogyasztoként nem lathattam at. A gyakorlatisag, a megoldott esettanulmanyok, a

bévuls kapcesolati halé és a folyamatos kihivasok megerdsitenek abban, hogy szinvonalas vezetSképzében veszek

részt.”

ELTES RITA



1. Félév (32 kredit) 2. Félév (32 kredit) 3. Félév (30 kredit) 4. Félév (30 kredit)

5. Félév (30 kredit)

6. Félév (30 kredit)

Mikrookonémia Makro6konémia Pénziigyi szamvitel Termelésmenedzsment Stratégiai menedzsment Humaneréforras menedzsment

Eurdpa gazdasagtana Pénzligyi és biztositasi matematika Vallalati pénziigyek Kis- és kozépvallalatok Projektmenedzsment Anyagi er6forrasok menedzsmentje

Matematika kdzgazdaszoknak Szamviteli alapismeretek Adatbazisok és programok menedzsmentje Logisztika Beruhazas menedzsment

Menedzsment Gazdasagi informatika Leiro statisztika Szolgaltatasmenedzsment Ertékteremtd folyamatok Vezet6i szamvitel

Marketing alapjai Koz6sségi pénziigyek Uzleti etika Szervezeti menedzsment menedzsmentje Szakdolgozat elkészitése

Kételez6en vdlaszthato tantdrgy 5
Kotelezben vdlaszthato tantdrgy 6

Uzleti idegen nyelv*

Kotelezéen vdlaszthato tantdrgy 1

Szolgaltatasok alapjai Uzleti jog Szakmai gyakorlat - Termelés- és Pénziigyi menedzsment

Uzleti idegen nyelv* Uzleti idegen nyelv* szolgaltatasmenedzsment Marketingtervezés

Kételezen vdlaszthato tantdrgy 4

Testnevelés 1 Testnevelés 2 Alkalmazott szaknyelv*

K6telezGen vdlaszthato tantdrgy 2
Kotelezéen vdlaszthato tantdrgy 3

* Angol, francia, német, olasz és spanyol

A 3.-6. féléves opcionalis tantargyak lehet6vé teszik interdiszciplinaris, nyelvi vagy egyéb kiegészité kompetencidk elsajatitasat:

Interdiszciplinaris
kompetenciak

Menedzsment

3. Félév
Kotelez6en valaszthatd
tantargy 1

Vallalatmenedzsment

4. Félév
Kotelez6en vélaszthatd
tantargy 2

Osszehasonlité menedzsment

5. Félév
Kotelez6en vélaszthatd
tantargy 3

Minéségmenedzsment

5. Félév
KotelezGen valaszthato
tantargy 4

Munkamenedzsment

6. Félév
KotelezGen valaszthato
tantargy 5

6. Félév
Kotelez6en valaszthatd
tantargy 6

Szamvitel és tigyviteli/
gazdalkodasi informatika

Pénziigyi beszamolok

Vallalati teljesitménymérés
Szamvitelben alkalmazott
integralt rendszerek

Pénziigyi ellen6rzés és
kénywvizsgalat

Altalanos gazdasagtan

Gazdasagtorténet
Gazdasagi doktrinak
Vilaggazdasagtan

Regiondlis gazdasagtan és
politikak

Nemzetkozi tigyletek és
gazdasagtan

Nemzetkozi gazdasagi Ugyletek

Pénziigy és bank

Addzasi rend

Pénzuigyi piacok

Biztositasok

Banktan

Gazdasagi informatika

Bevezetés a szamitégépek

Algoritmusok és adatszerkezetek

Programozasi nyelvek és

Ugyletek az interneten

Integralt informatikai rendszerek

programozasaba kdrnyezetek (EAS/ERP)
. . . . . . . . Eladasmenedzsment és dsztonzés . . .
Marketing Marketingkutatds Fogyasztdi magatartds Online marketing alapjai . . . Business to business marketing
Nemzetkozi marketing alapelvei
Statisztika és gazdasagi . Kovetkeztetd statisztika P
& g Logika Gazdasagi el6rejelzések

elérejelzés

Bevezetés az adatelemzésbe

Transzverzalis készségek

Bevezetés a tudomanyos kutatas
mddszertanaba

Uzleti kommunikdcié 1*

Uzleti kommunikdcié 2*

Roman nyelvii tantargyak

Turism international

Branding

Managementul calitdtii totale

Angol nyelvii tantargyak

International Management

Digital Finance

Etiquette and Protocol in
International Business

* Angol, francia, német, olasz és spanyol
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" Marketine

Képzés nyelve: Magyar

Célkitiizések

A marketing teremti meg a kapcsolatot
a vallalat és a fogyaszt6 kozott, igy ér-
tékes eszkozokkel tdmogatja a vallalati
célok elérését. A Marketing szakirdny
célja olyan vezet§ marketing szakem-
berek képzése, akik sikeresen helytall-
nak a dinamikusan valtozo gazdasdagi
kérnyezetben, akik képesek azonositani
a piaci trendeket €s a fogyasztdi igénye-
ket, a fogyasztoi elégedettséget és valla-
lati célokat szem elGtt tartva verseny-
képes ajdnlatokat kialakitani, valamint
kreativ rekldmokkal és csatornakkal
tdmogatni az értékesitést. A legkorsze-
ribb piackutatdsi, marketingtervezési
¢s on-line marketing ismereteknek és
a valds vallalati projekteknek koszon-
hetéen a szakirdny végzettjei sikerrel
palyazhatnak a cégek alldsajanlataira
vagy tovabbtanuldsra a mesteri kép-

zésben.

]

—34-

Tartalom és struktura

A szakirany tantervét a korszerd mar-
keting alapelvek mentén épitettiik fel.
Az els6 harom félévben a hallgatdk el-
és modszertani tantdrgyakat, melyek
segitségével megismerik a gazdasag és
a vallalat miikodését, valamint a val-
lalati részlegek szerepét és kolcsonha-
tasat. A negyedik félévtsl a hallgatok
a szaktantdrgyak segitségével a mar-
keting feladatok elvégzéséhez sziiksé-
ges tudast szerzik meg, koztik mar-
ketingkutatas, fogyasztéi magatartds,
on-line marketing, marketingtervezés,
branding, statisztika, aruismeret, szol-
galtatasmarketing, kereskedelem, érté-
kesités, business-to-business marketing,
bankmarketing vagy nemzetkozi mar-
keting. A szaktantargyak mellett a szak-
mai gyakorlat, a vdlaszthaté targyak és
az idegennyelv-orak is biztositjak, hogy
hallgatéink a hazai és nemzetkézi tizle-
t1 kornyezet elvdrasainak maximdlisan
megfeleljenek.

|

Készségek és kompetenciak

A Marketing szakirdnyon a hallgatok
elsajatitjak a marketing alapfogalmait,
modszereit és technikdit. Megtanuljak,
hogyan kell relevans adatokat gytjtent,
elemezni és értelmezni a fogyasztokrol,
véllalatrdl, versenytarsakrdl és dltald-
ban a marketing kornyezetrél. A hall-
gatdk elsajatitjdk azokat a médszereket,
amelyek segitségével a piaci igényekhez
igazodd termék- és szolgdltatdsajanla-
tot kidolgozzak és arazzak, megtanul-
jak az értékesitési médszereket és kom-
munikdciés technikdkat. Megismerik
azokat az on-line eszkozoket, amelyek
segitségével a marketing folyamatok
hatékonysagdt novelni lehet. Megta-
nuljak és gyakorlatban kiprébaljdk a
marketingtervezési modszereket. A
szakmai kompetencidk mellett a szemé-
lyes készségek is hangsulyt kapnak. A
marketingben kiemelten fontos a krea-
tivitds és innovativitds, a csapatmunka,
a kommunikacids készségek, a felelGs
munkavégzés és a folyamatos tanulas.

Karrierlehetoségek

A képzett marketing szakemberek
iranti kereslet folyamatosan névekszik.
Végzettjeink elhelyezkedhetnek gydr-
t6-, kereskedd- és szolgaltatovdllalatok-
nal, helyil és multinacionalis cégeknél.
Jelent6s munkaltaték még a digitdlis
marketing tUgynokségek, on-line dru-
hazak, rekldmiigynokségek, piacku-
taté cégek vagy tanacsado vallalatok.
Végzettjeink sikeres karriert épithetnek
a kovetkez6 pozicidkban: marketing
menedzser, marketing szakértd, piac-
kutatd, on-line marketinges, fogyasztdi
adatelemz§, felhaszndlél élmény (UX)
designer, termékmenedzser, marka-
menedzser, értékesitési menedzser,
kommunikdcids menedzser, tigyfélszol-
galatos, kiemelt tigyfélmenedzser, mar-
keting tandcsadd, employer branding
szakértd.

Szakiranyfelelds

@ dr. SAPLACAN Zsuzsa, egyetemi
docens

4 zsuzsa.saplacan@econ.ubbcluj.ro

,,A marketing szakirany nem csupdn elméleti tuddst adott nekem, a gyakorlatias feladatok révén a kreativ gondolko-

dasom és problémamegoldé képességem is fejlédott. Az alapképzés befejezésével sem intettem bucsit a marketing

vildganak, azéta nap mint nap margektingterveket irok és stratégiakat dolgozok ki, amelyekkel kiilonbo6zé vallalko-

zasokat segitek tizleti céljaik elérésében.”

BARA ADRIENN



1. Félév (32 kredit) 2. Félév (32 kredit) 3. Félév (30 kredit) 4. Félév (30 kredit) 5. Félév (30 kredit) 6. Félév (30 kredit)

Mikrookonémia Makrookonémia Pénziigyi szamvitel Fogyasztéi magatartas Marketingtervezés Eladasmenedzsment és 6sztonzés
Eurépa gazdasagtana Pénziigyi és biztositasi matematika Vallalati pénziigyek Marketingkutatas Szolgaltatasmarketing Business to business marketing
Matematika kézgazdaszoknak Szamviteli alapismeretek Adatbazisok és programok Kovetkeztetd statisztika Branding Pénziigyi és bankmarketing
Menedzsment Gazdasagi informatika Leir6 statisztika Aruismeret és mingségbiztositas Online marketing alapjai Nemzetkozi marketing alapelvei
Marketing alapjai Ko6z6sségi pénziigyek Uzleti etika Uzleti szaknyelv* Ertékesités és kereskedelem Humanerdéforras menedzsment
Szolgaltatasok alapjai Uzleti jog Uzleti idegen nyelv* Szakmai gyakorlat (Fogyasztéi Szakdolgozat elkészitése

Uzleti idegen nyelv* Uzleti idegen nyelv* KGtelezGen vdlaszthaté tantdrgy 1 magatartas + Marketingkutatas) Kotelezen vdlaszthato tantdrgy 5 lllKotelez6en vdlaszthato tantdrgy 6
Testnevelés 1 Testnevelés 2 K6telezGen vdlaszthato tantdrgy 2
Kotelezéen vdlaszthato tantdrgy 3

* Angol, francia, német, olasz és spanyol

A 3.-6. féléves opcionalis tantargyak lehet6vé teszik interdiszciplinaris, nyelvi vagy egyéb kiegészité kompetencidk elsajatitasat:

Interdiszciolinaris 3. Félév 4. Félév 4. Félév 5. Félév 5. Félév 6. Félév
kom etensiék Kotelez6en valaszthato Kotelez6en valaszthato Kotelez6en valaszthato Kotelez6en valaszthato Kotelez6en valaszthato Kotelez6en valaszthato
P tantargy 1 tantargy 2 tantargy 3 tantargy 4 tantargy 5 tantargy 6
. Kis- és kozépvallalatok Anyagi eréforrasok beszerzése Turizmus marketing
Marketing L . . . . .
marketingje Grafikus dizajn a marketingben Kiskereskedelmi marketing
Szamvitel és tigyviteli/ Vezetdi szamvitel :Szamvlltelben ala mazott Pénziigyi ellenérzés és
A 2 q PP A A integralt rendszerek . o
gazdalkodasi informatika Pénziigyi beszamolok . L, L, konywvizsgalat
Vallalati teljesitménymérés
Gazdasagtorténet C , a
Aleals . L. .. . A 3 Regiondlis gazdasagtan és
Altalanos gazdasagtan Gazdasagi doktrinak Viselkedési kézgazdasagtan oﬁtikék & gt
Vilaggazdasagtan P
Nemzetkozi tigyletek és
. Nemzetkozi gazdasagi ligyletek
gazdasagtan & Bl ugy
Pénziigyi elemzés
Pénziiey & K Adézasi pénziievi piacok Beruhsza
énziigy és ban dézasi rend énziigyi piaco Biztositasok eruhazas menedzsment
2 . Bevezetés a szamitogépek Algoritmusok és adatszerkezetek Programozasi nyelvek és I Rl o e ST
Gazdasagi informatika .. . . (EAS/ERP)
programozasaba Web design kornyezetek - )
Ugyletek az interneten
Kis- és kézéovallalatok .
Menedzsment Vallalatmenedzsment e ozepva} alato Osszehasonlité menedzsment Stra-teglalmenedzsment Logisztika
menedzsmentje Projektmenedzsment
Statisztika és gazdasagi . . a By A3 Bevezetés az 6konometridba
L |_z ! ) gaz gl Logika Bevezetés az adatelemzésbe Gazdasagi elrejelzések vez z !
elérejelzés
AP (e Bevezetés a tudomanyos kutatas P .03 PR a5
Transzverzalis készségek . a Y Uzleti kommunikacié 1* Uzleti kommunikaci6 2*
mddszertanaba
Roman nyelv(i tantargyak Turism international Managementul carierei Managementul calitatii totale
o . . L Etiquette and Protocol in
Angol nyelvii tantargyak International Management Digital Finance q

International Business

* Angol, francia, német, olasz és spanyol
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Unternehmensfiihrung

Unterrichtssprache: Deutsch

Ziele

Die Ziele der Spezialisierung orientie-
ren sichin der Richtung der Ausbildung
der Fachspezialisten im betriebswirt-
schaftlichen Bereich, die international
anerkannte Kompetenzen besitzen.
Wir mochten unseren Studenten eine
Ausbil-
dung im Management und Unter-

wirtschaftswissenschaftliche
nehmensfithrung  ermoglichen, die
eine fundierte und praxisnahe Lehre
erfordert. Dieses Ziel versuchen wir
u.a. durch grundlegende und fundierte
Kenntnisse der Unternehmensfithrung
und der Informationstechnologie zu
erreichen.
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Inhalt und Struktur

Neben der Grundausbildung bietet
das Studienprogramm die neuesten
Aspekte des Wissens im Bereich Ma-
nagement und Controlling im Unter-
nehmen an. Der Lehrplan ist inovativ
konzipiert in dem die Studenten eine
echte professionelle Beurteilung beziig-
lich der Anwendung der Kenntnisse in
verschiedenen spezifischen Situationen
erwerben. Die Vorlesungen und Se-
minare werden sowohl von einheimi-
schen als auch von Gastprofessoren
unterstiitzt. Die Kooperation mit Uni-
versititen aus dem deutschsprachigen
Raum, wie zum Beispiel, Univeristit
Wien, Universitat Trier, Universitat
Siegen, Universitidt Bern, Hochschule
fiir Wirtschaft und Umwelt Niirtingen
— Geislingen, Fachhochschule Schmal-
kalden, etc. wird nachhaltig entwickelt.
Die im Lehrplan enthaltenen Lehrver-
anstaltungen tragen dazu bei das Wis-
sensspektrum der Absolventen zu er-
hohen, vertiefen und erweitern.

Kompetenzen und Fahigkeiten

Die Absolventen des
gramms werden in der Lage sein die

Studienpro-
Datenerhebung, -verarbeitung und
-analyse im Umfeld des Unternehmens
zu erkennen. Sie erwerben nitzliche
Fahigkeiten in der Implementierung
von methodoligischen Vorschriften,
wirtschaftlichen Massnahmen, Politi-
ken und Programme; Durchfithrung
von buchhalterischen Arbeiten, Erstel-
lung von wirtschaftlichen und finan-
ziellen Berichte und Jahresabschliis-
se; Verwendung von wirtschaftlichen
Datenbanken und Softwareprodukte;
Erstellung und Management von Busi-
nesspldne und bereichspezifischen T4-
tigkeiten, etc. Dartiber hinaus kénnen
sie Weiterbildungsmoglichkeiten und
die effiziente Verwertung von Ressour-
cen und Ausbildungstechniken fiir die
eigene Karriereentwicklung identi-
fizieren. Transversale Kompetenzen
erwerben sie durch die Identifizierung
von Rollen und Verantwortungen in
einer interdisziplindren Gruppe.

Karriereperspektiven

Die Absolventen dieser Spezialisierung
werden bereit sein, 6konomisches Wis-
sen zu besitzen, inklusive Fihrungs-
funktionen im Unternechmen auszu-
tiben. Wichtig ist, dass die Studenten
cinen Uberblick iiber den Ablauf im
Alltag eines Unternchmens erhalten.
Fir die Studenten der Deutschen Un-
terrichtslinie besteht hiufig die Mog-
lichkeit, bei deutschen Unternechmen
in Siebenbiirgen zu arbeiten. Unsere
Fakultdat arbeitet mit dem Deutsch-
sprachigen Wirtschaftsklub Nordtrans-
ilvanien (DWN'T) und mit zahlreichen
Unternehmen aus dem Deutschspra-
chigen Raum zusammen (Besipiel
moglicher Berufe: Expert Unternch-
mensbewertung, Buchhalter, Quali-
tatsbeauftragter).

Zustandige Person
@ Conf. univ. dr. Gabriela BRENDEA

9 gabriela.brendea@econ.ubbcluj.ro

' ' ,»0 komplex die Unternehmensfithrung sein kann, so vielféltig sind auch die Facher, die ich in diesen drei Jahren

des Bachelorstudiums studierte. Mit dem Abschluss dieses Studiengangs kann ich bestimmt sagen, dass ich eine

umfassende Sicht auf das interne und externe Umfeld einer Organisation entwickelte und bereit bin, die in den

meisten auf dem Markt gesuchten Wirtschaftsbereiche erworbenen Fahigkeiten und Fertigkeiten einzusetzen. Die

Beteiligung und die Offenheit der Lehrkrifte gaben mir die Anleitung
geliebtes Gebiet durch Fallstudien und interaktive Aktivitaten zu entdecken.”

O

aber auch die gewtnschte Freiheit, mein

IULIA MARIA VARADY




1. Semester(32 Kreditpunkte) 2. Semester (32 Kreditpunkte) 3. Semester(30 Kreditpunkte) 4. Semester(30 Kreditpunkte) 5. Semester(30 Kreditpunkte) 6. Semester(30 Kreditpunkte)

Mikrokonomie Makrookonomie Finanzbuchhaltung Internationales Management Finanzanalyse und Controlling Management der Logistik
Europaeische Wirtschaftslehre Finanz- und Versicherungsmathematik Unternehmensfinanzierung Betriebsbuchhaltung Projektmanagement Finanzmarkte
Wirtschaftsmathematik Grundlagen der Buchhaltung Datenbanken und Programme Statistische Verarbeitungen am Grundlagen der Gkonometrie Internationales Marketing
Management Wirtschaftsinformatik Deskriptive Statistik Computer Innovationsmanagement Operations Research
Offentliche Finanzen Marketinggrundlagen Wirtschaftsethik Weltwirtschaftsgeschichte Computergestiitzte Ausarbeitung der Bachelorarbeit
Quialitdt und Leistung in der Organisation Unternehmensfiihrungsrecht Geschaftssprache * Personalmanagement Entscheidungssysteme Wahlfach 5
Geschaftssprache * Geschaftssprache * Wabhlfach 1 Angewandte Fachsprache * Wabhlfach 3 Wabhlfach 6
Sport Sport Praktikum (Unternehmensfiihrung)  Wahlfach 4

Wahlfach 2

* Englisch, Franzésisch, Italienisch, Spanisch

Die Wahlfachernaus den Semestern 3 bis 6 ermoglichen den StudierendenihreKompetenzenundKenntnissezuvertiefenbeziehungsweisezuerweitern.

3. Semester 4. Semester 5. Semester 5. Semester 6. Semester 6. Semester

ELLIET Wahlfach 2 Wahlfach 3 ELLET R Wahlfach 5 Wahlfach 6

ZI:J:i:;:ng LICESRA R bR Merchandising E-Commerce Anwendungen Das Europdische Geschaftsumfeld Finanzaudit Netzwerkmanagement

Wirtschaftsgeschichte Dienstleistungsmanagement Eﬁ':::::;:\::;liltur Bank - und Finanzmanagement ::;esgr':::) SogptS S e Wirtschaftskommunikation*

Okonomisches Denken Algorithmen und Datenstrukturen Internationales Handelsrecht Internationale Wirtschaftsbeziehungen  Risk Management Internetanwendungen
Verwaltung von Handels- . .

Unternehmensmanagement Induktive Statistik /Tourismus- Progr.ammlerungs.und Strategisches Ma.nagement und Geschaeftsverhandlungen

Entwicklungsmedien Geschaftsstrategien

/Dienstleistungsunternehmen

Qualitatskontrolle und

rpolitik Jah bschl Wirtschaft
Steuerpoliti ahresabschlusse ASEEIE TS Projektmanagement

Vergleichende Wirtschaftspolitiken

Management der kleinen und

Einfiihrung in Programmierung Internationale Wirtschaft .
mittleren Unternehmen

Logik Umweltwirtschaft

* Englisch / Franzésisch / Italienisch / Spanisch
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Accounting and Mana

ement Information Systems

Teaching language: English

Objectives

The program aims to prepare special-
ists with higher education in account-
ing and management information
systems, both the curriculum and the
syllabus being designed to develop
students’ entrepreneurial spirit, and
to ease their integration in the actual
business environment after gradua-
tion. Internship programs add value
to the program by putting to use the
theoretical issues learned throughout
courses, labs and seminars, all within
the context of the economic environ-
ment. The program helps students to
develop their knowledge, abilities and
skills in order to become competent
accountants, able to successfully face
the challenges of a dynamic business
environment.
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Contents and structure

The program has a curriculum that
covers topics focusing on accounting
and management information systems,
structured so as to develop students’
abilities to apply accounting regula-
tions for various types of organizations,
to measure performance and assess or-
ganizations’ competitive positions, as
well as to contribute to the develop-
ment of financial-accounting and fiscal
strategies and policies within compa-
nies. The curriculum also provides stu-
dents with competencies related to car-
rying out economic analyses, syntheses,
forecasts and evaluations, handling
financial-accounting and management
information systems, developing and
analyzing financial statements and oth-
er financial reports with the purpose
of supporting the decision-making
process, as well as understanding and
undertaking the profession’s Code of
Ethics and Conduct.

Career perspectives

The program prepares students to become
professional accountants. It covers theo-
retical and conceptual accounting matters
and teaches them the accounting skills
necessary to make them employable in a
variety of settings. Thus, after graduation,
students can aim for positions within pri-
vate and listed companies, public institu-
tions and non-profit organizations. Poten-
tial jobs may include: certified accountant,
financial auditor, assessor, fiscal consultant,
certified financial analyst, internal auditor,
cost-price analyst, management controller,
budget consultant, accounting inspector,
credit administrator, banking officer, cen-
sor, liquidator, financial guard commussar,
financial-banking counselor, financial-ac-
counting specialist, counselor in economic
management, databases administrator, I'T
consultant in financial reporting, program-
mer analyst etc. Moreover, the program
provides the starting point for students’
accession to professional bodies in the area
such as those representing accountants, au-
ditors and assessors.

International perspectives
Graduates have the opportunity to ob-
tain the Chartered Institute of Man-
agement Accountants (CIMA) certifi-
cation for professionals in accounting
and finance, within the UBB-FSEGA
— CIMA program. Obtaining a certi-
fication from CIMA offers graduates
the opportunity to enjoy a much better
job, companies that employ economists
holding CIMA certification usually be-
ing multinational companies. More-
over, students enrolled in the program
can study one semester at prestigious
universities outside Romania, with-
in the framework of UBB-FSEGA’s
various Erasmus inter-institutional
agreements, or other inter-institu-
tional agreements allowing students
exchange, or international internship
programs for students.

Contact
@ Assoc. prof. Cristina STEFANESCU, PhD
9 cristina.palfi@econ.ubbcluj.ro

,,] have chosen this study program and I don’t regret it. The quality of education is high and this way I also get to

practice English all the time in class. The job opportunities upon graduation are better than in other fields, either in

a company or as a freelancer. Nowadays almost everyone speaks English, but not everyone knows economic terms,

which are not taught in high school. ,,

LARISA ALBU, ROMANIA



1st Semester (32 credits) 2nd Semester (32 credits) 3rd Semester (30 credits) 4th Semester (30 credits) 5th Semester (30 credits) 6th Semester (30 credits)

Microeconomics Macroeconomics Financial Accounting Managerial Accounting Controlling Financial Auditing

European Economics Financial and Actuarial Mathematics Corporate Finance Financial Accounting Il Business Valuation Development of Management
Mathematics Applied to Economics Basic Accounting Database Systems and Programming Applied Accounting Advanced Accounting Information Systems
Management IT for Business Descriptive Statistics Financial Control Accounting for Credit Institutions Accounting for Public Institutions
Public Finance Basic Marketing Business Ethics Financial Reporting Financial Analysis Accounting Deontology

The Fundamentals of Services Business Law Modern Languages Applied to Internship- Financial Accounting Elaboration of Graduation Thesis
Modern Languages Applied to Modern Languages Applied to Business* Applied Specialist Language*

Business* Business* Optional Course 1 Optional Course 2 Optional Course 6

Physical Education 1 Physical Education 2

* French, German, Italian, or Spanish

The courses included in the optional courses packages in semesters 3 to 6 allow students to acquire more of their program’s specific skills, to acquire skills specific to other study programs:

Specific Skills 3rd Semester 4th Semester 5th Semester 6th Semester
P Optional Course 1 Optional Course 2 Optional Course 3 & 4 Optional Course 5 & 6
A i Agriculture and Environmental Pr i
ccounting and . G u.l EenClE IR eH I ctecton Non-banking Financial Institutions Accounting
Management Information Accounting . .
. . . Comparative Accounting Systems
Systems Associations and Fundations Accounting

Commerce, Tourism and

. ) International Tourism Trade Marketing Agri-Tourism
Services Economics

Agrifood and

. . Waste Management
Environmental Economics

Economic History

General Economics . . Behavioral Economics Agricultural and Rural Development Policies
Economic Doctrines
International Business and Introduction to International Economic and . . - . .
. . . . Regional Economics and Development Policies International Business and Trade
Economics Diplomatic Practice

Financial Mark . q
ancial Markets Insurance and Social Protection

Finance and Banking Fiscal Policy Banking Budget and Public Treasury International Finance
Insurance
Algorithms and Data Structures Management Information Systems

Business Computer Science Introduction to Computer Programming Rapid Application Development

Integrated Information Systems (EAS/ERP) Internet for Business

Management Corporate Management Human Resources Management Project Management Small and Medium-Sized Enterprises Management

Marketing Consumer Behavior Marketing Policies Promotionals Tools and Techniques

Basics of Econometrics
Logics Inferential Statistics Economic Forecasting Elements of Game Theory
Operational Research

Statistics and Economic
Forecasting

Transversal Skills Introduction to Scientific Research Methodology Business Communication 1* Business Communication 2*

* French, German, Italian, or Spanish
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International Business and Economics

Teaching language: English

Objectives

The main objectives of the program
are to prepare specialists for the econo-
my of the future, and to develop gener-
al and professional competencies need-
ed for the international labor market,
in both emerging and developed econ-
omies, for private and public sectors.
The program is designed so as to de-
velop students’ entrepreneurial spirit,
communication skills and team work
abilities, as well as to provide them
with the academic and business com-
petencies required for any internation-

al business endeavor.

]
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Contents and structure

The program offers students an up-
to-date curriculum, similar to those
offered by top universities in Europe
(such as University of Wien, Freie Uni-
versitat Berlin, Hull University, Univer-
sity of Maastricht, Nottingham Trent
University, Bocconi University and
others). Topics like microeconomics,
macroeconomics, European econom-
ics, comparative economic policies,
international trade, international in-
vestments, multinational corporations,
economics and regional development
policies, and economic diplomacy rep-
resent the core of the program. The
program focuses on students’ acquir-
ing appropriate knowledge, analytical
skills, as well practical professional ex-
perience, internships being available
at important international companies
such as Bombardier, Emerson, Enda-
va, Office Depot, Evozon and many
others, under the guidance of academ-
ic and professional advisers.

/|

Career perspectives

Considering the specific competences
obtained within this program, support-
ed by the best academic team in the re-
gion, the career opportunities of future
graduates are various and attractive,
both at national and international lev-
el. Potential jobs that are targeted by
this program include: business consul-
tant, economist in international trade,
expert in investments, customs official,
diplomacy consultant, commercial
representative, research assistant in in-
ternational trade, business analyst, cus-
tomer care assistant, European busi-

ness consultant and others.

International perspectives

Graduates’ acquired skills and abilities
allow them to pursue successful inter-
national careers, as well as to continue
their studies within a master program,
either at UBB-FSEGA, or in other Eu-
ropean universities. Moreover, students
enrolled in the program can study one
semester at prestigious universities out-
side Romania, within the framework
of UBB-F'SEGA’s various Erasmus in-
ter-institutional agreements, or other
inter-institutional agreements allowing
students exchange, or international in-
ternship programs for students.

Contact
@ Assoc. prof. Octavian JULA, PhD
9 octavian.jula@econ.ubbcluj.ro

»1 arrived at the English line, International Business and Economics of the Babes-Bolyai University, Faculty of Economics

and Business Administration with high hopes, and I am glad to be able to say that my expectations were not only met

but beyond exceeded again and again. One of the strongest points has to be the constant, personal involvement of all the
J & o) =}

professors in our pursuit of combining the theoretical facts with the skills necessary to use them effectively”

MIHAI MANIC, ROMANIA



1st Semester (32 credits)

2nd Semester (32 credits) 3rd Semester (30 credits) 4th Semester (30 credits) 5th Semester (30 credits) 6th Semester (30 credits)

Microeconomics Macroeconomics Financial Accounting International Business and Trade Payments and International Funding International Investments

European Economics Financial and Actuarial Mathematics Corporate Finance International Economics Comparative Economic Policies Trade Policy Issues

Mathematics Applied to Economics Basic Accounting Database Systems and Programming Communication Deontology Regional Economics and Multinational Corporations

Management IT for Business Descriptive Statistics International Management Development Policies Business Communication 2*

Elaboration of Graduation Thesis

Optional Course 6
Optional Course 7

Public Finance Basic Marketing Business Ethics Applied Specialist Language* Global Economy Mechanisms

Business Communication 1*

Optional Course 4
Optional Course 5

The Fundamentals of Services Business Law Modern Languages Applied to Internship - International Business and

Business* Trade

Optional Course 1 Optional Course 2

Optional Course 3

Modern Languages Applied to Modern Languages Applied to

Business* Business*

Physical Education 1 Physical Education 2

* French, German, Italian, or Spanish

The courses included in the optional courses packages in semesters 3 to 6 allow students to acquire more of their program’s specific skills, to acquire skills specific to other study programs:

6th Semester
Optional Course 7

6th Semester
Optional Course 6

5th Semester
Optional Course 5

5th Semester
Optional Course 4

4th Semester

Optional Course 3
Introduction to
International Economic and
Diplomatic Practice

4th Semester
Optional Course 2

3rd Semester
Optional Course 1

Specific Skills

International Business and
Economics

Legal Framework of
International Transactions

Etiquette and Protocol in

N . Economics and Geopolitics
International Business

Accounting and
Management Information
Systems

Financial Control and

Business Valuation X
Audit

Managerial Accounting Financial Reporting Controlling

Commerce, Tourism and

. . International Tourism
Services Economics

Trade Marketing Agri-Tourism

Agrifood and

. . Waste Management
Environmental Economics

Urban Economics and Real

General Economics

Economic History

. ) Behavioral Economics
Economic Doctrines

Agricultural and Rural
Development Policies

Estate

Finance and Banking

Fiscal Policy International Finance

Insurance

Financial Management

Financial Analysis

Financial Markets

Business Computer Science

Introduction to Computer
Programming

Algorithms and Data
Structures

Rapid Application
Development

Management Information
Systems

Management

Corporate Management

Strategic Management

Project Management

Human Resources
Management

Small and Medium-Sized
Enterprises Management

Marketing

Consumer Behavior

Marketing Policies

Promotion Tools and
Techniques

Statistics and Economic
Forecasting

Logics Inferential Statistics

Demography

Basics of Econometrics

Economic Forecasting

Elements of Game Theory

Transversal Skills

Introduction to Scientific
Research Methodology
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Finance and Banking

Teaching language: English

Objectives

The main objective of the program is to
develop specific skills and competencies for
financial professionals, being designed so
as to combine theoretical knowledge with
practical proficiency in finance, consider-
ing the current global development and
the challenges to which economies are sub-
jected. The program is focused on devel-
oping students’ professional competencies
in the financial area of expertise such as:
applying knowledge, methods, techniques,
and instruments in order to perform finan-
cial operations and transactions; preparing
Imvestment projects, evaluating investment
projects, drafting investment budgets; fore-
casting incomes and expenses at corpora-
tive level; identifying and managing risks
specific to financial, banking and insurance

activities; trading and managing mutual
funds, private equity funds, hedge funds

and derivative instruments.

¥
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Contents and structure

The structure of the program is designed so
as to transform a high-school graduate into
a professional during three years of inten-
sive study. In order to guarantee graduates’
insertion in the labor market, the program
responds to the increasing expectancies of
financial, banking and msurance activi-
ties, expectancies which are amplified by
the need to respect European organizing
and functioning principles. The program
has a curriculum that covers topics focus-
ing on acquiring strong knowledge in the
field of financial management and plan-
ning of corporations, banks and insurance
societies, as well as on developing abilities
that would allow the graduates to act com-
petently within economic entities, ranging
from the management of one’s own busi-
ness to different financial professions in
specialized institutions. The financial core
curriculum is complemented by optional
courses for adjacent economic domains
such as accountancy, management, mar-
keting, informatics, statistics and econo-
metrics.

/|

Career perspectives

Graduates are prepared to activate in
financial institutions and companies,
being able to work at different levels
in corporations, insurance companies,
banks, fiscal administrations, broker-
age companies. Due to the continuous
growth of financial markets the demand
for professionals in this area increases
day by day. The financial, banking and
insurance sector offers countless hiring
opportunities and the skills acquired
within this study program qualify its
graduates and potential specialists in
the field. Potential jobs may include:
economist, financial manager, finan-
cial analyst, assistant analyst, banking
expert, financial researcher, broker, fi-
nancial accountant, actuary, fiscal and
banking counselor, insurance inspec-
tor, investment analyst, risk control
specialist, risk administrator, insurance
system specialist, research assistant in
finance and banking, product manager
etc.

International perspectives

Students acquire knowledge and com-
petences that allow them to pursue suc-
cessful international careers in finance,
insurance or banking, the program’s
curricula being adapted to the exigen-
cy of prestigious universities abroad,
responding to international standards,
and providing a high quality learning
experience. Moreover, students en-
rolled in the program can study one
semester at prestigious universities out-
side Romania, within the framework
of UBB-F'SEGA’s various Erasmus in-
ter-institutional agreements, or other
inter-institutional agreements allowing
students exchange, or international in-
ternship programs for students

Contact
@ Assoc. prof. Angela-Maria FILIP, PhD
£9 angela.filip@econ.ubbcluj.ro

,,] consider that the specialization of Finance and Banking, English Line offers a great opportunity to students who are

passionate aboutfinanceand wanttopursueacareerin thisdomain. Ifound the courses extremelyusefulinacquiring the

knowledge aboutfinancial concepts and developing the necessary skillswhich allowputtingintopractice the theoretical
O te) J S

T
insights.

DANIELA CHILARI, ROMANIA



1st Semester (32 credits) 2nd Semester (32 credits) 3rd Semester (30 credits) 4th Semester (30 credits) 5th Semester (30 credits) 6th Semester (30 credits)

Microeconomics Macroeconomics Financial Accounting Banking Financial Analysis Portfolio Management

European Economics Financial and Actuarial Mathematics Corporate Finance Monetary Institutions and Budget and Public Treasury Behavioral Finance

Mathematics Applied to Economics Basic Accounting Database Systems and Programming Mechanisms Financial Management Accounting for Public Institutions
Management IT for Business Descriptive Statistics Financial Markets Basics of Econometrics International Finance

Public Finance Basic Marketing Business Ethics Insurance Elaboration of Graduation Thesis
The Fundamentals of Services Business Law Modern Languages Applied to Financing Direct Investments

Modern Languages Applied to Modern Languages Applied to Business* Applied Specialist Language*

Business* Business* Internship — Insurance, Banking,

Physical Education 1 Physical Education 2 Corporate Finance

Optional Course 2

* French, German, Italian, or Spanish

The courses included in the optional courses packages in semesters 3 to 6 allow students to acquire more of their program’s specific skills, to acquire skills specific to other stud

Specific Skills 3rd Semester 4th Semester 5th Semester 5th Semester 5th Semester 6th Semester 6th Semester

P Optional Course 1 Optional Course 2 Optional Course 3 Optional Course 4 Optional Course 5 Optional Course 6 Optional Course 7

. . . . . Inflation, Deflation and . . L. Insurance and Social . .
Finance and Banking Fiscal Policy Public Debt Digital Finance Commodities Exchange . Prices and Competition

Monetary Systems Protection
Arcounting anldf i Managerial Accountin Business Valuation Controllin, G (el Financial Reportin fRanadieentulnd
Management Information {4 g g Institutions P g Audit
Systems
Touri

Com_merce, our!sm I Agri-Tourism Trade Marketing International Tourism
Services Economics
GELEE e Waste Management

Environmental Economics

Economic History Agricultural and Rural

General Economics Behavioral Economics

Economic Doctrines Development Policies
International Business and Introduc.tlon o . Regional Economics and International Business and
. International Economic and .
Economics . 5 5 Development Policies Trade
Diplomatic Practice
. . Introduction to Computer Algorithms and Data Rapid Application Management Information .
Business Computer Science . 2 3 o g Internet for Business
Programming Structures Development Systems
Human Resources . . Small and Medium-Sized
Management Corporate Management Project Management Strategic Management .
Management Enterprises Management

Promotion Tools and

Marketing Marketing Policies Consumer Behavior Techniques
Financial and Banking

Statistics and Economic . Inferential Statistics
. Logics Elements of Game Theory
Forecasting

. Introduction to Scientific . I q N
Transversal Skills Business Communication 1* Business Communication 2*

Research Methodology

* French, German, Italian, or Spanish
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Teaching language: English

Objectives

The program offers students various op-
portunities for developing skills in different
areas of activities relevant to the contempo-
rary business environment. It provides both
atheoretical and a practical approach to the
main business concepts for successful and ef-
fective management, familiarizing students
with state-of-the-art concepts, methods and
techniques from the management field. Stu-
dents have the chance to develop essential
abilities and competencies in managing the
challenges faced by companies in the 21st
century. Students can develop both gen-
eral and specific competencies which give
them the opportunity to perform in both
managerial and non-managerial positions.
The Management program is developed
according to the main European and North
American standards; consequently, a grad-
uate may easily continue studies in any na-
tional or international university.

— 44—
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Contents and structure

Considering its structure, the role of
the program i1s threefold. Firstly, it
includes a general approach of the
economic environment through basic
courses, secondly it brings an intro-
ductory perspective to management,
and thirdly it details some very specific
management subjects presenting var-
ious and important aspects of opera-
tions within companies. The first three
semesters offer a broad and general
perspective over the business principles
and provide orientation for the last
three, dedicated mainly to manage-
ment topics. The last three semesters
include various management courses,
all related to different relevant business
activities. They offer a more specific
approach to management and develop
competencies to plan, organize, lead,
and control management activities in
various economic sectors.

Career perspectives

The program includes a mandatory
internship program which helps stu-
dents develop a practical view over the
business environment, the internship
being flexible, while foreign companies
based abroad can also be chosen for
the internship, if required. Manage-
ment graduates are trained to perform
various jobs, in both managerial and
non-managerial positions, in manu-
facturing and service companies or in
public institutions. The program pro-
vides students with competencies and
abilities needed to succeed on the labor
market, possible jobs including: econo-
mist, management consultant, project
manager, human resource manager,
operations manager, quality manager,
economic researcher in management,
bank manager, logistics planner, cus-
tomer service representative etc

International perspectives
International perspectives are enhanced
by the similarities with other curricula
in universities around the world in the
field of management. Thus, graduates
have different opportunities to continue
the studies, in management or in other
business area. The program gives stu-
dents opportunities to interact with peo-
ple from different cultures and to develop
better understanding of the global busi-
ness environment. Also, there is a large
number of Erasmus and other exchange
programs available, creating opportuni-
ties for studying abroad. The length is
usually one semester, but there are differ-
ent choices based on various agreements
between UBB-FSEGA and partner uni-
versities (including the possibility to ob-
tain a joint degree). Moreover, professors
from abroad are frequently invited to
give lectures for the program’s students.

Contact
@ Assoc. prof. Irina SALANTA, PhD

4 irina.salanta@econ.ubbcluj.ro

,,] made a decision to study overseas and I think I chose the right university. FSEGA gave me the opportunity to reach

worldwide cases and learning tools through amazing professors. Teaming up international and domestic students is one

of the biggest advantages. The Management program provides high level education, which gives us a chance to be com-

petitive on the market.”

TAMAR KERESELIDZE, GEORGIA



1st Semester (32 credits)

2nd Semester (32 credits)

3rd Semester (30 credits)

4th Semester (30 credits)

5th Semester (30 credits)

6th Semester (30 credits)

Microeconomics Macroeconomics
European Economics

Mathematics Applied to Economics Basic Accounting
Management IT for Business
Public Finance Basic Marketing
The Fundamentals of Services Business Law
Modern Languages Applied to
Business* Business*

Physical Education 1

Financial and Actuarial Mathematics

Modern Languages Applied to

Physical Education 2

Financial Accounting

Corporate Finance

Production Management

Comparative Management

Database Systems and Programming Investment Management

Descriptive Statistics

Business Ethics

Modern Languages Applied to

Business*

Optional Course 1

Service Management

Science of Commodities and Quality
Assurance

Internship - Production and Service
Management

Applied Specialist Language*

Optional Course 2

Strategic Management
Labor Management
Logistics

Marketing Policies

Operations Management

Optional Course 3
Optional Course 4

Human Resources Management
Acquisitions Management

Total Quality Management

Small and Medium-Sized Enterprises
Management

Elaboration of Graduation Thesis

Optional Course 5
Optional Course 6

The courses included in the optional courses packages in semesters 3 to 6 allow students to acquire more of their prog

3rd Semester
Optional Course 1

Specific Skills

Management Corporate Management

4th Semester
Optional Course 2

International Management

5th Semester
Optional Course 4

5th Semester
Optional Course 3

Management in Commerce and Tourism

Project Management Career Management

Non-Profit Organizations Management

ram’s specific skills, to acquire skills specific to other stud

6th Semester
Optional Course 5

Managerial Training Methods
Public Services Management

Organizational Human Behavior

* French, German, Italian, or Spanish

6th Semester
Optional Course 6

Accounting and
Management Information

_Svstems

Managerial Accounting

Controlling Business Valuation

Financial Reporting

Financial Control and Audit

Commerce, Tourism and
Services Economics

Agri-Tourism

Trade Marketing

International Tourism

Agrifood and
Environmental Economics

Environmental Management
Waste Management

Economic History

General Economics . R
Economic Doctrines

Behavioral Economics

Agricultural and Rural
Development Policies

International Business and
Economics

Introduction to International
Economic and Diplomatic
Practice

Regional Economics and
Development Policies

International Business and Trade

Finance and Banking Fiscal Policy

Insurance

Financing Direct Investments

Financial Markets

Introduction to Computer

Business Computer Science .
Programming

Algorithms and Data Structures

Programming and
Development Environments

Management Information
Systems

Marketing

Consumer Behavior

Services Marketing

Promotionals Tools and
Techniques

Statistics and Economic

. Logics
Forecasting e

Inferential Statistics
Demography

Economic Forecasting Basic Econometrics

Elements of Game Theory

Econometric Modelling

Introduction to Scientific

Uil Bl Research Methodology

Business Communication 1*

Business Communication 2*

* French, German, Italian, or Spanish

— 45—



Comptabilité et Informatique de Gestion

Langue d’enseignement: Francais

Objectives

La filiere francaise a été créée confor-
mément au programme multiculturel
de 'Université Babes-Bolyai et répond
aux attentes de la société roumaine,
qui fait partie de ’'Union Européenne.
Cette filiere offre aux étudiants la possi-
bilité de se spécialiser dans un domaine
applicatif des sciences économiques,
la Comptabilité¢ (et informatique) de
gestion de sorte que, a la fin des trois
années d’études, ils pourront facile-
ment trouver un emploi dans une en-
treprise d’orientation francaise, méme
plus — ils seront convoités par les em-
ployeurs de I'espace francophone. Ces
objectives sont soutenus par les parte-
nariats avec d’importantes universités
et institutions francophones, aussi que
les intervenants externes de la sphere
professionnelle et académique.

Contenu et structure

Le curriculum du programme répond
aux exigences des bourses dans I'espace
francophone, des programmes de mas-
ter en sciences de gestion/recherche,
et des stages dans les institutions et les
entreprises francophones partenaires.
Les disciplines fondamentales et de
spécialité, les disciplines a choisir et
les disciplines facultatives proposées,
visent l'achévement du raisonnement
économique en général et profession-
nel en particulier. Outre la maitrise
des theories et des normes profession-
nelles, ainsi que des simulations pra-
tiques en comptabilité et informatique,
qui assurent I'expertise technique, les
étudiants ont la possibilité d’acquérir
des connaissances solides de langue
francaise grace aux cours de spécialité,
mais aussi d’améliorer le niveau d’une
autre langue moderne (anglais, alle-
mand, italien, espagnol).

W7,

,Linteractivité des cours de cette filicre, tout comme la participation a des programmes Européens, le caractere
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Compétences et aptitudes

Grace au contenu des disciplines pré-
vues et aux méthodes d’évaluation de
la performance des étudiants, le pro-
gramme assure l'acquisition de compé-
tences professionnelles et transversales
nominalisés par le Cadre Européen
des Qualifications (EQF). La relevance
du programme s’avere de méme par
rapport aux occupations nationales,
européennes et internationales spéci-
fiques au domaine. En terme de com-
pétences professionnelles (par exemple
le traitement des données pour dresser
des états financiers ou l'utilisation de
ressources informatiques), les stages/
internship et les événements qui réu-
nissent les étudiants et les professeurs
de la filiere avec les entreprises et insti-
tutions francophones installées dans la
région, ont un apport considérable. En
termes de compétences transversales, il
faut évoquer aussi les activités de I'asso-
ciation des étudiants de la filiere fran-
caise (AELF).

Perspectives d’emploi

Les professeurs du programme et les
ex-¢tudiants créé des partenariats
entre les universités et les entreprises.
Les contacts, les accords et les présen-
tations pour des offres d’embauche/de
stage ou autres forme de collaborations
avec les sociétés, soutiennent les étu-
diants a matérialiser leurs études. Les
débouchés sur le marché spécifique
visent des métiers comme: cadre opé-
rationnel ou supérieur en comptabilité,
contrdle, finances; expert-comptable,
commissaire aux comptes, auditeur fi-
nancier; responsable du service comp-
table, contrdle de gestion, controle in-
terne (dans le cadre d’une entreprise ou
dans un cabinet individuel qui exerce
une profession libérale).

Responsable du programme
@ Prof. univ. dr. Adela DEACONU

9 adela.deaconu@econ.ubbcluj.ro
Suivez

@ econ.ubbclyj.ro/fr/

£} facebook.com/CIGFrancais|

pratique des travaux dirigés, le support des professeurs et les partenariats de I'université ont contribué a la réalisa-

tion de mon projet professionnel.”

CONSULTANTE EN REGULATORY AD

ANCA-GABRIELA GAVRILA

Y CHEZ KPMG LUXEMBOURG


https://econ.ubbcluj.ro/fr/
https://www.facebook.com/CIGFrancais/

Le 1¢" semestre (32 crédits)

Le 2éme semestre (32 crédits)

Le 3éme semestre (30 crédits)

Le 4éme semestre (30 crédits)

Le 5éme semestre (30 crédits)

Le 6éme semestre (30 crédits)

Microéconomie

Economie européenne
Mathématiques appliquées a
I'économie

Management

Finances publiques

Les fondements des services

Macroéconomie

Mathématiques financiéres et
actuarielles

Les fondements de la comptabilité
Informatique économique

Les fondements du marketing

Droit des affaires

Langues modernes appliquées aux

Langues modernes appliquées aux

Comptabilité financiére

Finances de I'entreprise

Bases de données et programmes
Statistique descriptive

Ethique des affaires

Langues modernes appliquées aux

affaires*

Comptabilité de gestion
Comptabilité financiere Il
Comptabilité appliquée

Controle financier

Rapports financiers

Stage de pratique en comptabilité

financiere

Contrdle de gestion

Evaluation des affaires
Comptabilité approfondie
Comptabilité des institutions de
crédit

Analyse financiere

Audit financier

Projection des systemes
informatiques de gestion
Comptabilité des institutions
publiques

Déontologie comptable

Elaboration de la thése de licence

Language spécialisé appliqué *

affaires*

Education physique 1

affaires*

Education physique 2

ICours optionnel 5

ICours optionnel 6

* Anglais, Allemand, Italien ou Espagnol

Les disciplines optionnelles afférentes aux 3éme - 6éme semestres permettent I’extension des compétences spécifiques au programme d’études, le suivi des trajectoires des compétences spécifiques aux autres programmes

d’études:

Compétences spécifiques

Comptabilité et
Informatique de Gestion

Le 3eme semestre
Cours optionnel 1

Le 4eme semestre
Cours optionnel 2

Le 5eme semestre
Cours optionnels 3 & 4

Comptabilité agricole et environnementale
Comptabilité des associations et fondations

Le 6éme semestre
Cours optionnels 5 & 6

Comptabilité des institutions financiéres non
bancaires
Systéemes comptables comparés

Economie du Commerce,
Tourisme et Services

Tourisme international

Marketing commercial

Agrotourisme

Economie générale

Histoire de I’économie
Doctrines économiques

Politiques agricoles et développement rural

Economie et Affaires
Internationales

Economie et politiques de développement régional

Transactions économiques internationales

Finances et Banques

Fiscalité

Marchés financiers
Services bancaire
Assurance

Budget et Trésor public

Assurances et protection sociale
Finance internationale

Informatique Economique

Introduction a la programmation informatique

Algorithmes et structures de données
Systémes informatiques intégrés (EAS/ERP)

Développement rapide d'applications

Systémes d'information de gestion
L'utilisation de I'Internet pour les affaires

Management

Gestion d'entreprise

Gestion des ressources humaines

Gestion des projets

Gestion des petites et moyennes entreprises

Marketing

Le comportement du consommateur

Politiques de marketing

Outils et techniques de promotion

Statistique et Prévisions
Economiques

Logiques

Statistiques inférentielles

Les fondaments de I'économétrie
Prévisions économiques

Eléments de la théorie des jeux

Compétences
transversales

Introduction a la méthodologie de la recherche
scientifique

Communication pour les affaires 1*

Communication pour les affaires 2*

* Anglais, All d, Italien ol Espagnol
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Contabilitate si Informatica de Gestiune (la Si

Limba de predare: Romana

Obiective

Programul de studii are ca obiectiv
pregatirea absolventilor in domeniul
contabilitatii §i informaticii de gesti-
une. Prin acest program de studii se
asigurd pregdtirea necesara obtinerii
cunostintelor si aptitudinilor pentru un
economist-contabil competent inclusiv
prin pregdtirea necesarda accesului la
profesiile liberale de: expert contabil,
auditor financiar si evaluator. Planul
de invatamant si fisele disciplinelor
sunt astfel concepute incat sa dezvol-
te studentilor un spirit antreprenorial
care sa-1 calauzeascd In activitatea lor
dupa terminarea studiilor. Stagiul de
practica aduce un plus de valoare re-
usind sa Imbine elementele teoretice
insusite la cursuri, laboratoare §i semi-
nare cu exigentele mediului economic
in care absolventii vor profesa.
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Continut si structura

Pe langa pregatirea de baza inerentd

profesiei de economist, aceastd speci-
alizare oferd studentilor familiarizarea
cu cele mai noi si avansate aspecte ale
cunoasterii in domeniul contabilita-
tii. Curricula este conceputd pentru a
dezvolta absolventilor un rationament
profesional autentic necesar in aplica-
rea reglementdrilor contabile privind:
gestionarea diferitelor situatii specifice
entitatilor; evaluarea performantei si
pozitiel financiare; realizarea de stra-
tegil sau politici contabile §i fiscale.
Disciplinele din planul de invatamant
contribuie la cresterea spectrului de
activitate al absolventilor. Cursuri-
le sunt sustinute de cadre didactice la
nivel local, cat si de cadre didactice
din Cluj-Napoca. Salile de curs si la-
boratoarele sunt dotate cu aparaturd
moderna. Sistemul de videoconferinta
face ca distantele sa dispara, conexi-
unea realizandu-se in permanenta in
timp real.

hetu Marmatiei)

Competente si abilitati

Absolventii programului de studii vor
putea sd identifice $i sa Inregistreze
operatiuni economice in contabilitatea
organizatiilor prin utilizarea resurselor
informatice in domeniul financiar-con-
tabil. Vor dobandi abilitdt utile in pre-
lucrarea informatiilor pentru Intocmi-
rea de rapoarte financiar-contabile si/
sau fiscale; reusind sa determine si sd
interpreteze indicatorii economico-fi-
nanciari. Un alt set de competente vi-
zeaza derularea operatiunilor specifice
controlului financiar-contabil, respec-
tiv a auditului intern si auditului finan-
ciar. La nivel de competente transver-
sale ei vor putea identifica rolurile si
responsabilitatile intr-o echipa si aplica
tehnici de relationare si munca eficien-
ta. In plus, ei vor putea identifica opor-
tunitatile de formare continua si valori-
ficare eficientd a resurselor si tehnicilor
de inviatare pentru propria dezvoltare
profesionala.

Perspective de angajare
Absolventii vor fi pregatiti sa ocupe
functii intr-o varietate de entitati eco-
nomice (companii multinationale si
nationale, firme de audit, consultanta
si evaluare, institutii publice), unde pot
viza ocupatil ca: economist, director
economic, auditor intern, controlor de
gestiune, consultant in informatica. De
asemenea, absolventii pot opta pentru
profesii liberale: expert contabil, evalu-
ator, auditor financiar. La nivel local,
in ,,Maramuresul istoric”, cererea de
specialisti in domeniu este in crestere,
absolventii programului avand ast-
fel multe oportunitdti ca absolventi ai
Universitatii Babes-Bolyai.

Responsabil program
@ Conf. univ. dr. Alin I. IENCIU

4 alin.ienciu@econ.ubbcluj.ro

»Dupa parcurgerea celor trei ani de studii, afirm, cu sinceritate, ca sunt pe deplin multumita ca am ales CIG-

Sighet, cd am avut parte de atatea oportunitati. M-au motivat in permanenta cadrele didactice foarte bine prega-

tite, conditiile deosebite de studiu si de cazare §i nu in ultimul rand, bursa de merit, recompensa primita pentru

eforturile depuse.”

GABRIELA HUZA



Semestrul 1 (32 credite) Semestrul 2 (32 credite) Semestrul 3 (30 credite) Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Contabilitate manageriala Control de gestiune Audit financiar

Economie europeana Matematici financiare si actuariale Finantele intreprinderii Contabilitate financiara Il Evaluarea afacerilor Proiectarea sistemelor informatice

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe Contabilitate aplicata Contabilitate aprofundata de gestiune

Management Informatica economica Statistica descriptiva Control financiar Contabilitatea institutiilor de credit Contabilitatea institutiilor publice

Analiza financiara
Disciplind optionald 3
Disciplind optionald 4

Finante publice Bazele marketingului Etica in afaceri Raportari financiare Deontologie contabila

Limba moderna in afaceri* Practica - contabilitate financiara

Disciplind optionald 1

Fundamentele serviciilor Dreptul afacerilor Elaborarea lucrdrii de licenta

Limba moderna in afaceri* Limba moderna in afaceri* Limbaj specializat aplicat*

Disciplind optionald 2

Disciplind optionald 5

Educatie fizica 1 Educatie fizica 2 Disciplind optionald 6

* Limba englezd, francezd, germand, italiand sau spaniold

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializa

sau urmarea unor traiectorii de competente specifice altor specializari:

Semestrul 6
Disciplina optionala 5 & 6

Semestrul 5
Disciplina optionala 3 & 4

Semestrul 4
Disciplina optionala 2

Semestrul 3
Disciplina optionala 1

specifice

Contabilitate si informatica
de gestiune

Contabilitate in agricultura si protectia mediului
Contabilitatea asociatiilor si fundatiilor

Contabilitatea institutiilor financiare nebancare
Sisteme contabile comparate

Economia comertului,

. .. - Turism international
turismului si serviciilor

Marketing in comert Agroturism

Economie agroalimentara si

amediului Dezvoltarea sustenabild a afacerilor

Auditul de mediu Managementul deseurilor

Istoria economiei

Economie generala . .
Doctrine economice

Economie comportamentala Politici agricole si de dezvoltare rurala Economie si politici publice

Economie si afaceri
internationale

Introducere in practica diplomatica si economica

. . - Economie si politici de dezvoltare regionala
internationala

Tranzactii economice internationale

Piete financiare
Banking
Asigurari

Asigurdri si protectie sociald

Fiscalitate . . q
Finante internationale

Finante-banci Buget si trezorerie publica

Algoritmi si structuri de date Informatica manageriala si de gestiune

Informatica economica

Introducere in programarea calculatoarelor

Sisteme informatice integrate (EAS/ERP)

Medii de programare si dezvoltare

Utilizarea internetului in afaceri

Management

Managementul firmei

Managementul resurselor umane

Managementul proiectelor

Managementul intreprinderilor mici si mijlocii

Marketing

Comportamentul consumatorului

Politici de marketing

Instrumente si tehnici de promovare

Statistica si previziuni
economice

Logica

Statistica inferentiala

Bazele econometriei
Previziuni economice

Criptografie aplicata in economie si gestiunea
afacerilor
Elemente de teoria jocurilor

Competente transversale

Introducere in metodologia cercetarii stiintifice

Comunicare in afaceri 1*

Comunicare in afaceri 2*

* Limba englezd, francezd, germand, italiand sau spaniold
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Economia Comertului, Turismului si Serviciilor (la SfAntu Gheorghe)

Limba de predare: Romana

Obiective

Programul de studiu are ca obiectiv
pregatirea de specialisti in domeniul
administrarii afacerilor in comert, tu-
rism si servicii, la nivelul actualelor
cerinte de pe piata muncii, printr-un
proces de cunoastere menit sa stimu-
leze rationamentul si creativitatea, asi-
gurandu-le astfel absolventilor sanse
reale in competitia de pe piata libera
a fortei de munca. Pentru realizarea
obiectivelor propuse, in cadrul facul-
tatii sunt create toate premisele pentru
inzestrarea studentilor cu cunostintele
teoretice si abilitatile practice necesare,
care sd le permita acestora la finaliza-
rea studiilor sa faca fata cu succes pro-
blemelor complexe cu care urmeaza
sa se confrunte, bazandu-se pe o serie
de competente dobéndite pe parcursul
anilor de studiu.

—-50-

Continut si structura

Programul urmadreste pregitirea de

specialisti bine cotati din punct de ve-
dere profesional in directiile activitati-
lor care apartin economiei comertului,
turismului, serviciilor §i nu numai,
precum si adaptarea periodicd a no-
menclatorului de discipline din cadrul
specializarii, astfel incat sa se raspunda
permanent cerintelor de cunoastere,
pregatire si profesionalizare la nivelul
economiel performante, evolutive in
raport cu progresele societatii. Disci-
pline precum Economia comertului,
Economia turismului, Managementul
serviciilor, Tehnica operatiunilor de
turism, Marketingul serviciilor, Mar-
keting in comert, Marketing in turism,
Cercetari de marketing, Turism inter-
national, Agroturism, contribuie la
cresterea spectrului de activitate a ab-
solventilor.

Competente si abilitati

Absolventii programului de studii vor
dobandi competente privind: reali-
zarea prestatiilor in comert, turism si
servicii; comercializarea produselor/
serviciilor; gestionarea relatiilor cu
clientii §i furnizorii; gestionarea si alo-
carea resurselor materiale §i financia-
re; asigurarea calitatii prestatiilor in
comert, turism si servicii; asistentd in
managementul resurselor umane; apli-
carea principiilor, normelor si valorilor
eticii profesionale in cadrul propriei
strategii de munca riguroasa, eficientd
si responsabila; identificarea rolurilor
si responsabilitatilor intr-o echipa plu-
rispecializata si aplicarea de tehnici de
relationare si munca eficientd in cadrul
echipei; identificarea oportunitdtilor
de formare continua si valorificarea
eficienta a resurselor si tehnicilor de in-
vdtare pentru propria dezvoltare.

Perspective de angajare
Absolventii specializarii vor fi prega-
titi, in egald masura, sa ocupe functii
economice, inclusiv de conducere, in
oricare din cele trei ramuri de activita-
te: comert, turism sau servicii. Printre
ocupatiile posibile se regdsesc: consili-
er, expert, inspector, referent sau eco-
nomist in comert si marketing; condu-
cator de unitdti din industria hoteliera,
comert si alte servicii; consultant sau
functionar in agentiile de voiaj; orga-
nizator activitate turism; manager in
activitatea de turism.

Responsabil program
@ Lect. univ. dr. FOSZTO Monika

£ monika.foszto@econ.ubbcluj.ro

,,Urmand cursurile Extensiei din Sfantu Gheorghe a Universitatii Babes-Bolyai, studentii beneficiaza de renumele

universitatii ,,mama’” din Cluj-Napoca, astfel avand acces la programe de formare si cercetare educationald in tara

s1 in strainatate, de burse Erasmus si de activitati desfasurate cu alte universitati de prestigiu.”

DIANA SUMBASACU



Semestrul 1 (32 credite) Semestrul 2 (32 credite) Semestrul 3 (30 credite) Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Comportamentul consumatorului in Politici de marketing Marketing in turism

. 0 . . . . . o . .. servicii . - q -
Economie europeana Matematici financiare si actuariale Finantele intreprinderii .. L. . . Marketingul serviciilor Instrumente si tehnici de promovare
Cercetari de marketing in turism si
Matematici aplicate in economie Bazele contabilitatii Baze de date si programe servicii Tehnica operatiunilor de turism Turism rural

Managementul serviciilor

Management Informatica economica Statistica descriptiva Marketing in comert Turism international

Economia comertului

Finante publice Bazele marketingului Etica in afaceri Instrumente software pentru turism

Disciplind optionald 3
Disciplind optionald 4

Elaborarea lucrarii de licenta

. mA . Economia turismului
Limba moderna in afaceri*

Disciplind optionald 1

Fundamentele serviciilor Dreptul afacerilor Disciplind optionald 5

Limbaj specializat aplicat*

Limba moderna in afaceri* Limba moderna in afaceri* Disciplind optionald 6

Practica - Economia intreprinderii de

Educatie fizica 1

Educatie fizica 2

comert si turism

Disciplind optionald 2

permit extinderea competentelor specifice ale specializarii sau urmarea uno

Semestrul 4
Disciplina optionala 2

Semestrul 5
Disciplina optionala 3

Semestrul 5
Disciplina optionala 4

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 6
Disciplina optionala 5

Semestrul 6
Disciplina optionala 6

Economia comertului,
turismului si serviciilor

Asigurarea calitatii si expertiza
marfurilor

Planificarea asortimentului in
comert

Produse turistice neconventionale

Contabilitate si informatica

de gestiune

Contabilitate manageriala

Evaluarea afacerilor

Control de gestiune

Raportari financiare

Control si audit financiar

Economie agroalimentara si

a mediului

Economia mediului
Auditul de mediu

Dezvoltarea sustenabild a
afacerilor

Managementul deseurilor

Economie generala

Istoria economiei
Doctrine economice

Economie comportamentald

Politici agricole si de dezvoltare
rurald

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica
diplomatica si economica
internationala

Economie si politici de dezvoltare
regionala

Tranzactii economice
internationale

Finante-banci

Fiscalitate

Piete financiare

Analiza financiara

Institutii si mecanisme monetare
Asigurari

Finante internationale

Informatica economica

Introducere in programarea

Algoritmi si structuri de date

Medii de programare si

Sisteme informatice integrate

calculatoarelor dezvoltare (EAS/ERP)
. Managementul IMM-urilor -
. . Managementul proiectelor R 3 . . Managementul calitatii totale
Management Managementul firmei Managementul resurselor umane N o Logistica Transporturi si expeditii . .
Management in comert si turism ) . : : Managementul investitiilor
internationale
Marketingul micilor afaceri Brandin Etica in marketin, A . .
Marketing g J \ Marketing in social media

Principiile vanzarilor

Marketing online

Cercetari calitative de marketing

Statistica si previziuni
economice

Logica

Statistica inferentiala
Demografie

Previziuni economice

Analiza datelor
Bazele econometriei

Software statistic

Elemente de teoria jocurilor

Competente transversale

Introducere in metodologia
cercetarii stiintifice




Kereskedelem-, turizmus és a szolgaltatasok gazdasagtana (Sepsiszentgyorgy)

Képzés nyelve: Magyar

Célkitiizések

A tanulmanyi program célja a hall-
gatok szakszerd felkészitése a keres-
kedelem, turizmus és a szolgdltatasok
gazdasdgtana (szak)tertletre. Ez a
tanulmanyi program segiti a hallga-
tokat azon ismeretek, képességek fej-
lesztésében, amelyek sziikségessége vi-
tathatatlan egy kompetens kozgazdasz
esetében. A tanterv ¢s az analitikus
programok olyan médon vannak 0sz-
szeallitva, hogy azok biztositsak a hall-
gatok szamara nemcsak a racionalis
tudas elsajatitdsat, hanem az emocio-
nalis érzékenység fejlesztését is, hiszen
a ,hideg” tudds ma mar nem elégsé-
ges ahhoz, hogy sikeresek legytink egy
adott tertiileten.
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Tartalom és struktura

Azon ismeretek dtaddsa mellett, ame-

lyek alapvetéen meghatdrozzdk a
kozgazddsz szakmat a hallgatok egy
atfogé képet kapnak a szolgaltatdsok
piacan fellelhet§ trendekrdl és ellent-
rendekrél. A curriculum 6sszeallitdsa-
nal meghatdrozé tényezéként jelenik
meg egy autentikus szakmai gondolko-
dasmod fejlesztése. Olyan tantargyak
megléte mint turizmus gazdasagtan,
kereskedelem gazdasdgtan, szolgdlta-
tdsmarketing, turisztikai marketing,
agroturizmus, fogyasztéi magatartds,
marketingkutatds, nemzetkézi turiz-
mus, marketing politikdak hozzajdrul-
nak a hallgaték eclhelyezkedésének na-
gyobb valészintiségéhez a munkaerd

piacon.

Készségek és kompetenciak
Hallgatéink képesck lesznek az in-
formaciok szakszerd keresésére, azok
rendszerezésére, elemzésére, és a ka-
pott eredmények szakszerd felhasznd-
lasara a doéntéshozatalban. A kereske-
delem, a turizmus és a szolgaltatdsok
teriiletén nyugjtott ellatdsok kivitelezése,
ebbdl adéddan a termékek/szolgaltatd-
sok forgalmazdsa, valamint az igény-
bevevékkel/ tgyfelekkel, és a szallitok-
kal torténé kapcsolattartds megfeleld
kezelése, majd a mingség biztositdsa a
kereskedelem, turizmus és szolgdltatd-
sok teriiletén, amely a human erdforrds
menedzsmentjének megfelel§ koordi-
nalasat feltételezi végzdGseink szakmai
kompetencidinak tdrhazat képzik. A
transzverzalis kompetencidk szintjén
a kovetkez6k emelhetGek ki: (1) azon
technikdk azonositdsa és alkalmazdsa,
amelyek novelik a munka hatékonysa-
git (2) folyamatos képzés, valamint a
hatékony tanulasi lehetéségek azono-
sitdsa.

Karrierlehetoségek

Végz6s hallgatéink kell6képpen felké-
szultek lesznek arra, hogy multinacio-
nalis cégek alkalmazottaiként is eleget
tegyenck a szakma kihivasainak. A dip-
loma megszerzését kovetden olyan fel-
adatkorok megvaldsitdsdra lesznek al-
kalmasak, amelyek egy adott gazdasagi
egység tevékenységi szférdjat meghata-
rozzdk. Olyan dllasok betoltése esedé-
kes szamukra, mint: tandcsadd, gaz-
dasdgi szakértg/referens, kozgazddsz a
kereskedelemben. A humadn eréforrds
placan versenyelényként jegyezhets az
a tény, hogy hallgatéink képesek lesz-
nek azon jellemzdket azonositani, ame-
lyek meghatarozzdk a szolgdltatdsokat,
és minden egyes tevékenységet eme
jellemzdk fiiggvényében terveznek meg
illetve viteleznek ki.

Szakiranyfelelos
@ dr. SZABO Tiinde, egyetemi adjunktus

& tunde.szabo@econ.ubbcluj.ro

,»Az emlékek, az élmények, a bardtsdgok, amelyek szovidtek, a megszerzett tudds olyan hozadékai az egyetemi

éveimnek, amelyek nagy jelentdsé

ggel birtak/birnak személyem megformaléddsaban.”

JUDIT TIMEA INCZE



1. Félév (32 kredit)

2. Félév (32 kredit)

3. Félév (30 kredit)

4. Félév (30 kredit)

5. Félév (30 kredit)

6. Félév (30 kredit)

Mikro6konémia Makrodkonémia
Eurépai gazdasagtana

Matematika kdzgazdaszoknak
Menedzsment Gazdasagi informatika
Ko6z6sségi pénziigyek Marketing alapjai
Szolgaltatasok alapjai Uzleti jog
Uzleti idegen nyelv* Uzleti idegen nyelv*

Testnevelés 1 Testnevelés 2

Pénziigyi és biztositasi matematika

Szamviteli alapismeretek

Pénziigyi szamvitel

Leiro statisztika

Uzleti etika

Uzleti idegen nyelv*

KételezGen vdlaszthato tantdrgy 1

Vallalati pénziigyek

Adatbazisok és programok

Kereskedelem gazdasagtan

Praktika - Turizmus és kereskedelmi

Fogyasztdi magatartas a
szolgaltatasoknal

Marketingkutatds a turizmusban és
kereskedelemben
Szolgaltatasmenedzsment

Turizmus gazdasagtan

Alkalmazott szaknyelv*

vallalatok gazdasatana

K6telezGen vdlaszthato tantdrgy 2.,

Marketing politikak
Szolgaltatasmarketing
Turisztikai szolgaltatasok
maddszertana
Kereskedelmi marketing

Turisztikai szoftvereszkdzok

KételezGen vdlaszthato tantdrgy 3.,
KotelezGen vdlaszthato tantdrgy 4.

Turisztikai marketing
Promdcios eszk6zok és technikak
Vidéki turizmus

Nemzetkozi turizmus

Szakdolgozat elkészitése

KotelezGen vdlaszthato tantdrgy 5.,
KtelezGen vdlaszthato tantdrgy 6.,

gyak lehet6vé teszik interdiszciplinari

3. Félév
Kotelez6en valaszthato
tantargy 1

Interdiszciplinaris

kompetenciak

Kereskedelem-, turizmus és a
szolgaltatasok gazdasagtana

4. Félév
Kotelez6en valaszthato
tantargy 2

Aruvizsglat és minGségbiztositas

egyéb kiegészité kompetenciak elsajatitasat:

5. Félév
Kotelez6en valaszthato
tantargy 3

5. Félév
Kotelez6en valaszthato
tantargy 4

6. Félév
Kotelez6en valaszthato
tantargy 5

Valasztéktervezés a
kereskedelemben

* Angol, francia, német, olasz és spanyol

6. Félév
Kotelez6en valaszthato
tantargy 6

Nem hagyomanyos turisztikai
termékek

Szamvitel és tigyviteli/
gazdalkodasi informatika

Vezetdi szamvitel

Vallalatértékelés

Vallalati teljesitménymérés

Pénziigyi beszamolas

Pénziigyi ellenGrzés és
kényvvizsgalat

Agrar- és
kornyezetgazdasagtan

Kornyezetvédelem gazdasagtana
Kornyezeti audit

Gazdasagtorténet

Altalanos gazdasagtan Gazdaségi doktrindk

Viselkedési kozgazdasagtan

Mezégazdasagi és
vidékfejlesztési politikak

Kozgazdasagtan és kozpolitikak

Nemzetkoézi igyletek és
gazdasagtan

Bevezetés a nemzetkozi
diplomaéciai és gazdasagi
gyakorlatba

Regiondlis gazdasagtan és
politikak

Nemzetkozi gazdasagi ligyletek

Pénziigy és bank Addzasi rend

Pénzligyi piacok

Pénziigyi elemzés

Monetaris intézmények és
mechanizmusok
Biztositasok

Nemzetkozi pénziigyek

Gazdasagi informatika Bevezetés a szamitogépek

Algoritmusok és adatszerkezetek

Programozasi nyelvek és

Integralt informatikai rendszerek

programozasaba koérnyezetek (EAS/ERP)
Projektmenedzsment N Kis- és kozépvallalatok R
. P Logisztika Min&ségmenedzsment
Menedzsment Vallalatmenedzsment Humanerdforras menedzsment  Turisztikai kereskedelmi menedzsmentje L N
L , Beruhazas menedzsmentje
menedzsment Nemzetkozi szallitds és fuvarozds
. Kis vallalkozasok marketingje Brandin Marketing etika PSP .
Marketing 8l 8 E Koz6sségi média marketing

Az értékesités alapelvei

Online marketing

Kvalitativ marketing kutatas

Statisztika és gazdasagi

Logika
elérejelzés 8

Kovetkeztetd statisztika
Demografia

Gazdasagi el6rejelzések

Adat elemzés
Az 6konometria alapjai

Statisztikai szoftver

Jatékelméleti elemek

Bevezetés a tudomanyos kutatas

Transzverzalis készségek A 2
& modszertanaba
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Képzés nyelve: Magyar

Célkitiizések

A, Villalatgazdasag” szakirany elsGdle-
ges célja, olyan gazdasdgi szakemberek
képzése, akik specializalt tuddssal, vala-
mint a vallalati mikodés gazdasagi fo-
lyamatainak alapos ismeretével fognak
rendelkezni. Az elméleti és gyakorlati
orakon szerzett ismereteik, alkalmassa
teszik Gket a szervezetek stratégidjanak,
piaci tevékenységének, pénziigyi és el-
szamolasi folyamatainak, kéltségvetési
kapcsolatainak kialakitasdra, fejleszté-
sére. Ugyanakkor, a tanterv valamint
az analitikus programok, oly mdédon
vannak kialakitva, hogy ezek a hallgaté
érdekeit és fejlédését szolgaljak, annak
érdekében, hogy sikeresen helytallja-
nak a véllalkozoi és vallalati szférdban.
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Tartalom és struktura

A gazdasdgi alapképzéssel jard sajd-

tos felkésziiltség mellett, a szakirany a
hallgatéknak specidlis ismerethalmazt
is nyujt, mely a véllalatok piacgazda-
sdagban val6 mukodéséhez elengedhe-
tetlenek. Ennek érdekében a tanterv,
struktdrdjaban elGsegiti és szélesiti a
hallgaté latokorét, ahol az dltaldnos
gazdasdgi
tantargyak kozil megemlithetGek a

ismereteket megalapozo
mikroés makrookonémia, szdmviteli
alapismeretek, gazdasdgi informatika,
pénziigyek, tzleti jog, menedzsment.
A specidlis ismereteket érinté tantdr-
gyak pedig a statisztika, menedzsment,
véllaltgazdasdgtan, pénziigy analizis,
vallalati pénziigyek, human eréforrds
menedzsment témakoreit taglaljdk.

Készségek és kompetenciak

A szakirdny hallgatéi képesek lesznek
a vallalat specifikus tevékenységével
kapcsolatos adatainak gy(jtésére, fel-
dolgozasdra ¢és elemzésére, tovabbd
az egyes szinteken megjelend mutatok
rendszerének, metodolégidjanak felis-
merésére és megfelel§ alkalmazdsara.
A wvallalkozds hozzdadott értékének
novelésére, a megfelelé politikak és
stratégiak kidolgozasa kulcsfontossagu,
mely eredményes kivitelezésében szak-
tudasuk nélkilozhetetlen lesz. A tranz-
verzalis kompetencidk szintjén kiemel-
hetd, hogy képesek lesznek a szakmai
etika értékeinek, elveinek és normainak
alkalmazasara egy sajat hatékony és fe-
lelGsségteljes munkastratégia kialakitd-
sa érdekében.

Karrierlehetoségek

A vallalati, valamint véllalkozéi szféra
szamos lehetséget kindl, az alapkép-
zés elvégzése soran megszerzett kom-
petencidk pedig esélyt adnak a végzds
hallgaténak, hogy mint szakmdjanak
mélté képviselGje helyezkedjen el a
munkaerépiacon. Elhelyezkedési terii-
letik szdmos lehet, hiszen sajat vallal-
kozas alapitdsa és miikodtetése mellett
a nemzetgazdasagban tevékenységii-
ket kifejt6 gazdalkodd szervezetek al-
kalmazhatjdk, gazdasdgi elemzdéként/
szakértGként. Lehetséges munkakorok:
kézgazddsz, gazdasdgl elemzd, pénz-
tigyl menedzser, human eréforrds me-
nedzser (asszisztens), beszerzési mene-
dzser/szakértd.

Szakiranyfelelés
@ dr. KRAJNIK Izabella, egyetemi adjunktus
4 izabella.krajnik@econ.ubbcluj.ro

,»Amikor a véllalatgazdasdgtan szak mellett dontéttem, még nem tudtam, hogy nem csak egy szakot vdlasz-
tok, hanem egy olyan irdnyt, amely dtformdl engem. Végzds didkként elmondhatom, hogy a tandrainkkal
kialakitott kotetlen kapcsolat hozzdjdrult olyan tulajdonsagok fejlesztéséhez, mint az 6ndllésdg, a kompro-
misszumkotés és a felelgsségvallalas.”

NOEMI FULOP



1. Félév (32 kredit) 2. Félév (32 kredit)

3. Félév (30 kredit)

4. Félév (30 kredit)

5. Félév (30 kredit)

6. Félév (30 kredit)

Mikro6konémia Makrodkonémia
Eurépa gazdasagtana

Matematika kdzgazdaszoknak
Menedzsment Gazdasagi informatika
Ko6z6sségi pénziigyek Marketing alapjai
A szolgaltatasok alapjai Uzleti jog
Uzleti idegen nyelv* Uzleti idegen nyelv*

Testnevelés 1 Testnevelés 2

Pénziigyi és biztositasi matematika

Szamviteli alapismeretek

Pénziigyi szamvitel

Leiro statisztika

Uzleti etika

Uzleti idegen nyelv*

KételezGen vdlaszthato tantdrgy 1.

Vallalati pénziigyek

Adatbazisok és programok

Vallalatgazdasagtan Marketing politikak

Pénziigyi piacok Termelésmenedzsment
Aruismeret és mingségbiztositas Nemzetkozi kereskedelmi jog
Vezetdi szamvitel Pénziigyi elemzés

Projekt menedzsment

KételezGen vdlaszthato tantdrgy 3.,
KételezGen vdlaszthato tantdrgy 4.,

Nemzetkozi menedzsment
Alkalmazott szaknyelv*

Praktika - Szamvitel

KotelezGen vdlaszthaté tantdrgy 2.

Nemzetkozi szallitas és fuvarozas
Humanerdéforrdas menedzsment
Befektetés és kockazat
Dontéstamogato informatikai
rendszerek

Szakdolgozat elkészitése

KtelezGen vdlaszthato tantdrgy 5.,
KtelezGen vdlaszthato tantdrgy 6.,

A 3.-6. féléves opcionalis tantargyak lehetévé teszik interdiszciplinaris, nyelvi vagy egyéb kiegészité kompetencidk elsajatitasat:

3. Félév
Kotelez6en valaszthaté
tantargy 1

Interdiszciplinaris

kompetenciak

Szamwvitel és ligyviteli/
gazdalkodasi informatika

4. Félév
Kotelez6en valaszthatd
tantargy 2

6. Félév
Kotelez6en valaszthatd
tantargy 5

5. Félév
KotelezGen valaszthaté
tantargy 4

5. Félév

Kotelez6en valaszthaté
tantargy 3
Villalatértékelés

Vallalati teljesitménymérés Pénziigyi beszamolas

* Angol, francia, német, olasz és spanyol

6. Félév
Kotelez6en valaszthatd
tantargy 6

Pénzigyi ellendrzés és
kénywvizsgalat

Kereskedelem-, turizmus és a
szolgaltatasok gazdasagtana

Valasztéktervezés a
kereskedelemben

Aruellenérzés

Agrar- és
kérnyezetgazdasagtan

Kornyezetgazdasagtan

Gazdasagtorténet

Altalanos gazdasagtan Gazdasagi doktrinak

Viselkedési kozgazdasagtan

MezGgazdasagi és
vidékfejlesztési politika

Kozgazdasagtan és kozpolitikak

Nemzetkoézi ligyletek és
gazdasagtan

Bevezetés a nemzetkozi
diplomadciai és gazdasagi
gyakorlatba

Regiondlis gazdasagtan és
politikak

Nemzetkozi gazdasagi ligyletek

Pénziigy és bank Adézasi rend

Monetaris intézmények és
mechanizmusok
Biztositasok

Nemzetkdzi pénziigyek

Bevezetés a szamitogépek

Gazdasagi informatika programozisiba

Algoritmusok és adatszerkezetek

Adatelemzés
Programozasi nyelvek és

kérnyezetek
. Turisztikai kereskedelmi L Kis- és kozépvallalatok MinGségmenedzsment
Menedzsment Vallalatmenedzsment Logisztika . L
menedzsment menedzsmentje Beruhazas menedzsment
. Kisvallalkozasok marketingje Brandin, Marketing etika Non-profit szervezetek
Marketing el e J P

Az értékesités alapelvei

Online marketing Kvalitativ marketing kutatas marketingje

Statisztika és gazdasagi

ik
elorejelzés Loglka

Kovetkeztetd statisztika
Demografia

Gazdasagi elérejelzések Az 6konometria alapjai Statisztikai szoftver

Jatékelméleti elemek

Bevezetés a tudomanyos kutatas

Transzverzalis készségek p p
& mddszertanaba
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Contabilitate si Informatica de Gestiune (la Resita)

Limba de predare: Romana

Obiective

Programul de studii are ca obiectiv
pregatirea absolventilor in domeniul
contabilitatii §i informaticii de gesti-
une. Prin acest program de studii, se
asigurd pregdtirea necesara obtinerii
cunostintelor si aptitudinilor pentru un
economist-contabil competent, inclu-
siv prin pregatirea necesara accesului
la profesiile liberale de: expert conta-
bil, auditor financiar si evaluator. Pla-
nul de invatamant si fisele disciplinelor
sunt astfel concepute incat sa dezvolte
studentilor un spirit antreprenorial
care sa-1 calauzeascd In activitatea lor
dupa terminarea studiilor. Stagiul de
practica aduce un plus de valoare re-
usind sa Imbine elementele teoretice
insusite la cursuri, laboratoare §i semi-
nare cu exigentele mediului economic
in care absolventii vor profesa.

]
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Continut si structura

Aria curriculard, similard tuturor pro-

gramelor de licenta CIG existente la
nivelul FSEGA, aliniata la standarde-
le internationale, raspunde cerinte-
lor contemporane ale invatamantului
universitar, fiind conceputd pentru a
dezvolta absolventilor un rationament
profesional autentic, necesar in aplica-
rea reglementdrilor contabile privind:
gestionarea diferitelor situatii specifice
entitatilor; determinarea sau evaluarea
performantei si pozitiei financiare a
unei entitati; realizarea de strategii sau
politici contabile si fiscale. Baza mate-
riala a Centrului Universitar UBB din
Resita, precum si disciplinele planului
de invatamant, sustinute de cadre di-
dactice de la nivel local, cat si de cadre
didactice din Cluj-Napoca, ofera stu-
dentilor oportunitati sporite la angaja-

re s in cariera.

|

Competente si abilitati

Programul de studii de licentd CIG -
Resita ofera posibilitatea dobandirii,
de catre studentii absolventi, a unor
competente profesionale §i transversa-
le specifice, care corespund nivelului 6,
atat din Cadrul national al calificarilor
(CNC), cat g1 din Gadrul european al
calificarilor (CEC/EQF). Absolventii
programului vor dobandi competente
privind identificarea si Inregistrarea
operatiunilor economice in contabili-
tatea entitatii/ organizatiei; utilizarea
resurselor informatice in domeniul fi-
nanciar-contabil; prelucrarea informa-
tiilor in vederea intocmirii de rapoarte
financiar-contabile si/sau fiscale; deter-
minarea i interpretarea indicatorilor
economico-financiari; derularea ope-
ratiunilor specifice controlului finan-
ciar-contabil. Programul asigura si in-
susirea principiilor eticii profesionale,
precum si competente de relationare si
munca eficientd in echipa.

Perspective de angajare

Absolventii pot ocupa functii de exe-
cutie sau de conducere in entitati pu-
blice sau private, incadrandu-se in
urmatoarele profiluri de cariera: eco-
nomist, contabil, inspector sau referent
cu responsabilitdti de evidenta si ges-
tiunea valorilor materiale, productiei
si a transporturilor, ori a lucrarilor de
constructii, controlor de gestiune, cen-
sor, auditor intern, consultant in infor-
matica de gestiune sau in cadrul unor
profesii liberale: expert contabil, expert
evaluator, auditor financiar. Absolvirea
acestul program creeazd premisele do-
bandirii de competente pentru a detine
propriul cabinet de contabilitate sau
birou de audit, avand capacitatea de a
consilia in domeniul contabilitdtii, un
domeniu considerat inca arid de nu-
merosi antreprenori.

Responsabil program
@ Lect. univ. dr. Natilita-Mihaela FRUMUSANU

£ natalita.frumusanu@econ.ubbcluj.ro

,»2Dupa trei ani de studii la programul CIG din cadrul Centrului Universitar UBB din Resita, pot afirma ca aici

se formeaza specialisti care isi pot atesta calitatea de contabil autorizat, precum si cea de expert contabil, existand

posibilitatea aprofundarii studiilor in domeniul contabil la nivel de master. Importanta meseriei de contabil este de

necontestat, de aceea consider alegerea acestui program ca fiind o decizie corecta.”

MIHAELA MICULESCU



Semestrul 1 (32 credite) Semestrul 2 (32 credite) Semestrul 3 (30 credite) Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Contabilitate manageriala Control de gestiune Audit financiar

Economie europeana Matematici financiare si actuariale Finantele intreprinderii Contabilitate financiara Il Evaluarea afacerilor Proiectarea sistemelor informatice

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe Contabilitate aplicata Contabilitate aprofundata de gestiune

Management Informatica economica Statistica descriptiva Control financiar Contabilitatea institutiilor de credit Contabilitatea institutiilor publice

Analiza financiara
Disciplind optionald 3
Disciplind optionald 4

Finante publice Bazele marketingului Etica in afaceri Raportari financiare Deontologie contabila

Limba moderna in afaceri* Practica - contabilitate financiara

Disciplind optionald 1

Fundamentele serviciilor Dreptul afacerilor Elaborarea lucrdrii de licenta

Limba moderna in afaceri* Limba moderna in afaceri* Limbaj specializat aplicat*

Disciplind optionald 2

Disciplind optionald 5

Educatie fizica 1 Educatie fizica 2 Disciplind optionald 6

* Limba englezd, francezd, germand, italiand sau spaniold

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializa

sau urmarea unor traiectorii de competente specifice altor specializari:

Semestrul 6
Disciplina optionala 5 & 6

Semestrul 5
Disciplina optionala 3 & 4

Semestrul 4
Disciplina optionala 2

Semestrul 3
Disciplina optionala 1

specifice

Contabilitate si informatica
de gestiune

Contabilitate in agricultura si protectia mediului
Contabilitatea asociatiilor si fundatiilor

Contabilitatea institutiilor financiare nebancare
Sisteme contabile comparate

Economia comertului,

. .. - Turism international
turismului si serviciilor

Marketing in comert Agroturism

Economie agroalimentara si

amediului Dezvoltarea sustenabild a afacerilor

Auditul de mediu Managementul deseurilor

Istoria economiei

Economie generala . .
Doctrine economice

Economie comportamentala Politici agricole si de dezvoltare rurala Economie si politici publice

Economie si afaceri
internationale

Introducere in practica diplomatica si economica

. . - Economie si politici de dezvoltare regionala
internationala

Tranzactii economice internationale

Piete financiare
Banking
Asigurari

Asigurdri si protectie sociald

Fiscalitate . . q
Finante internationale

Finante-banci Buget si trezorerie publica

Algoritmi si structuri de date Informatica manageriala si de gestiune

Informatica economica

Introducere in programarea calculatoarelor

Sisteme informatice integrate (EAS/ERP)

Medii de programare si dezvoltare

Utilizarea internetului in afaceri

Management

Managementul firmei

Managementul resurselor umane

Managementul proiectelor

Managementul intreprinderilor mici si mijlocii

Marketing

Comportamentul consumatorului

Politici de marketing

Instrumente si tehnici de promovare

Statistica si previziuni
economice

Logica

Statistica inferentiala

Bazele econometriei
Previziuni economice

Criptografie aplicata in economie si gestiunea
afacerilor
Elemente de teoria jocurilor

Competente transversale

Introducere in metodologia cercetarii stiintifice

Comunicare in afaceri 1*

Comunicare in afaceri 2*

* Limba englezd, francezd, germand, italiand sau spaniold
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Economia Comertului, Turismului si Serviciilor (la Resita)

Limba de predare: Romana

Obiective

Programul de studii, pe langa pregati-
rea de baza in domeniile fundamenta-
le ale stiintelor economice, furnizeaza
studentilor cunostinte teoretice §i dez-
volta abilitati practice in domeniul ad-
ministrarii afacerilor in comert, turism
si servicii, la nivelul cerintelor existente
in prezent pe piata muncii. Prin acest
program sunt pregatiti absolventi com-
petenti sa administreze optim toate re-
sursele existente Intr-o organizatie, sa
proiecteze sisteme de servicii de calita-
te si sa elaboreze strategii de marketing
in domeniul comertului, turismului si
serviciilor. Prin disciplinele studiate in
timpul facultatii, programul contribuie
la dobandirea de catre studenti a unor
abilitdti de comunicare si de integrare
in echipe multidisciplinare.

Continut si structura

Pentru intelegerea §i parcurgerea efi-

cienta a disciplinelor, in primele trei
semestre, studentii vor acumula infor-
matii din categoria disciplinelor funda-
mentale: microeconomie, macroecono-
mie, finante, contabilitate, informaticd
economicd, statisticd, management,
servicii, marketing. Prin disciplinele
de specialitate, programul furnizeaza
studentilor cunostinte actuale privind
economia comertului, economia turis-
mului, marketingul serviciilor, tehnica
operatiunilor de turism, marketing in
comert, marketing In turism, mana-
gementul serviciilor etc. Disciplinele
optionale le asigura studentilor posibi-
litatea de a-si dezvolta cunostintele in
comert, turism si servicii (management
in comert si turism, logistica, transpor-
turi si expeditii internationale) sau pot
acumula cunostinte specifice altor pro-
grame prezentate in oferta educationa-
14 a facultatii.

11

Competente si abilitati

Structura $i continutul disciplinelor
programului de studii sunt concepu-
te pentru a le dezvolta studentilor un
spirit antreprenorial, in paralel cu do-
bandirea unui ansamblu de competen-
te in domeniul administrarii afacerilor.
Absolventii programului vor dobandi
competente privind: proiectarea si re-
alizarea prestatiilor in comert, turism
si servicil; comercializarea eficientd a
produselor/serviciilor specifice; gesti-
onarea relatiilor cu clientii, furnizorii
si distribuitorii; gestionarea si alocarea
eficienta a resurselor umane, financia-
re, materiale si informationale; asigu-
rarea §i gestionarea calitatii serviciilor
prestate. Totodata, programul formea-
za studentilor competente de comuni-
care si asigura Insusirea principiilor eti-
ce ale profesiei de economist, precum
si competente de relationare si munca
eficienta in echipa.

Perspective de angajare

Absolventii programului vor fi pregatit
profesional s ocupe functii economice,
inclusiv de conducere, in comert, turism
si servicil. Printre ocupatiile posibile se
regdsesc: manager in activitatea de tu-
rism, director agentie de turism, director
de hotel, director de restaurant, director
centru de informare turistica, director
de departament organizare evenimente,
conducator de pensiune turisticd, consi-
lier/expert/ inspector/referent/economist
in comert i marketing, organizator ac-
tivitate turism, consultanti si functionari
in agentiile de voiaj. Absolventii pot sa
asigure conducerea operativa a princi-
palelor unitati din industria turismului,
daca solicita sa li se elibereze brevetul de
turism pe baza experientei sau prin par-
curgerea studiilor de masterat in turism.

Responsabil program
@ Lect. univ. dr. Liliana GHERGHINA

£ liliana.gherghina@econ.ubbcluj.ro

,,Parcurgand cursurile Centrului Universitar UBB din Resita, studentii beneficiaza de prestigiul universitatii, avand

sansa unei formari de excelenta atat in tara, cat si in strainatate. Consider cd am fost pregatita de oameni buni,

inteligenti i adevarati mentori de la care am avut ce invdta, impreuna formand o adevarata familie.”

MARIA-GEANINA MARISESCU
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Semestrul 1 (32 credite)

Microeconomie Macroeconomie
Economie europeana
Matematici aplicate in economie
Management

Finante publice
Fundamentele serviciilor
Limba moderna in afaceri*

Educatie fizica 1 Educatie fizica 2

Semestrul 2 (32 credite)

Matematici financiare si actuariale
Bazele contabilitatii
Informatica economica

Bazele marketingului

Dreptul afacerilor

Limba moderna in afaceri*

Contabilitate financiara

Baze de date si programe

Statistica descriptiva

Etica in afaceri

Limba moderna in afaceri*

Disciplind optionald 1

Semestrul 3 (30 credite)

Finantele intreprinderii

Semestrul 4 (30 credite)

Comportamentul consumatorului in
servicii

Cercetari de marketing in turism si
comert

Managementul serviciilor

Economia comertului
Economia turismului
Limbaj specializat aplicat*

Practica - Economia intreprinderii de
comert, turism sau servicii

Disciplind optionald 2

Semestrul 5 (30 credite)

Politici de marketing

Marketingul serviciilor

Tehnica operatiunilor de turism
Marketing in comert

Instrumente software pentru turism

Semestrul 6 (30 credite)

Marketing in turism

Instrumente si tehnici de promovare
Turism rural

Turism international

Elaborarea lucrarii de licenta

Disciplind optionald 5

Disciplind optionald 6

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali

Semestrul 3
Disciplina optionala 1

Competente specifice
specializarilor:

Semestrul 4
Disciplina optionala 2

Semestrul 5
Disciplina optionala 4

Semestrul 5
Disciplina optionald 3

* Limba englezd, francezd, germand, italiand sau spaniold

au urmarea unor traiectorii de competente specifice altor speci

Semestrul 6
Disciplina optionald 6

Semestrul 6
Disciplina optionala 5

Economia comertului,
turismului si serviciilor

Asigurarea calitatii si expertiza
marfurilor

Planificarea asortimentului in

comert Produse turistice neconventionale

Contabilitate si informatica
de gestiune

Contabilitate manageriala

Evaluarea afacerilor Control de gestiune

Raportari financiare Control si audit financiar

Economie agroalimentara si
a mediului

Economia mediului
Auditul de mediu

Dezvoltarea sustenabild a
afacerilor

Managementul deseurilor

Istoria economiei

Economie generald Doctrine economice

Economie comportamentala

Politici agricole si de dezvoltare
rurald

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica
diplomatica si economica
internationala

Economie si politici de dezvoltare
regionala

Tranzactii economice
internationale

Finante-banci Fiscalitate

Piete financiare

Analiza financiara

Institutii si mecanisme monetare

Aslgurari Finante internationale

- - Introducere in programarea
Informatica economica

Algoritmi si structuri de date

Medii de programare si

Utilizarea Internetului in afaceri Sisteme Infarmatice integrate

calculatoarelor dezvoltare (EAS/ERP)
L Managementul proiectelor N . Managementul calitatii totale
Management Managementul firmei Managementul resurselor umane 6 . P R Logistica Managementul IMM-urilor g . i
Management in comert si turism Managementul investitiilor
. Marketingul micilor afaceri Brandin Etica fn marketin, L . .
Marketing 8 8 g Marketing in social media

Principiile vanzarilor

Marketing online Cercetari calitative de marketing

Statistica si previziuni

. Logica
economice

Statistica inferentiala
Demografie

Analiza datelor

Previziuni economice 0-A
Bazele econometriei

Software statistic Elemente de teoria jocurilor

Introducere in metodologia

Competente transversale o oox o0 stiintifice




Limba de predare: Romana

Obiective

Obiectivele programului de studii sunt
acelea de a oferi educatie si cercetare
la un inalt standard de calitate, pentru
pregatirea initiald si continua a unor
specialisti in marketing, creativi, per-
suasivi, cu gandire antreprenoriala,
spirit civic si responsabilitate sociala,
capabili sa 131 aduca aportul la crearea
avantajului competitiv pe piatd pentru
organizatiile din care vor face parte vi-
itori absolventi. Baza teoretica insusita
de-a lungul celor trei ani de studii este
completata de stagiul de practica ce
are ca scop valorificarea aplicativa de
catre studenti a cunostintelor doban-
dite in cadrul activitatilor didactice de
curs si seminar.

—-60-

Continut si structura

Programul de studii pregateste studen-
til pentru piata muncii, formand speci-
alisti capabili sa is1 asume un rol activ
in organizatie. Planul de invitamant
este Intocmit in conformitate cu stan-
dardele ARACIS, avand, ca univer-
sitati de referintd, pe cele din top 500
mondial. Aria curriculara, similara
programelor de licenta Marketing exis-
tente la nivelul FSEGA, se aliniaza la
standardele internationale si raspunde
cerintelor actuale ale Invdtamantului
superior. Disciplinele regasite in planul
de invatamant asigura formarea profe-
sionistilor in domeniul marketingului,
capabili sa identifice cele mai potrivite
solutii la provocarile pietei, aplicand
metode si tehnici de marketing, adap-
tate dinamismului general al mediului
de afaceri.

11

Competente si abilitati

Programul ofera posibilitatea dezvol-
tarii profesionale a studentilor, pentru
a raspunde provocarilor de pe piata
muncii, acestia dobandind competente
profesionale privind: utilizarea adecva-
ta a conceptelor, metodelor, tehnicilor
si instrumentelor de marketing; utili-
zarea instrumentelor si aplicatiilor in-
formatice in activitatile de marketing;
culegerea, analiza §i interpretarea in-
formatiilor de marketing privind orga-
nizatia §1 mediul sau; fundamentarea
si elaborarea mixului de marketing;
utilizarea tehnicilor de vanzare; des-
fasurarea activitatilor de marketing in
cadrul organizatiei. Un accent impor-
tant se pune si pe formarea competen-
telor transversale, vizand stimularea
muncii in echipa, formarea abilititilor
de comunicare, aplicarea principiilor
eticii profesionale si valorificarea opor-
tunitatilor de formare continua pentru
propria dezvoltare.

Perspective de angajare

Scopul programului este de a pregati
specialisti in domeniul marketingului,
care sa fie capabili sa aduca solutii per-
tinente in situatii economice diverse,
aducandu-si aportul de creativitate si
inovare. Absolventii vor putea ocupa
atat functii de executie, cat si functii de
conducere, incadrandu-se in profiluri
de carierd precum: asistent de cerce-
tare, economist in marketing, consili-
er vanzari asigurari, consilier, expert,
inspector, referent sau economist in
comert §1 marketing, manager de pro-
dus, ofiter bancar (credite, marketing,
produse si servicii bancare), specialist
e-Afaceri, specialist in relatii publice.
De asemenea, vor avea capacitatea de
a initia §1 dezvolta business-uri proprii
sau de a asigura continuitatea afaceri-
lor de familie.

Responsabil program
@ Lect. univ. dr. Suzana DEMYEN

£ suzana.demyen@econ.ubbcluj.ro

,,Gursurile interactive desfasurate in cadrul programului Marketing (la Resita) au fost cele mai bune puncte de ple-

care in demararea propriei afaceri. Atat eu, cat si o parte dintre colegii mei, am avut un start ghidat si sustinut in

micile noastre initiative antreprenoriale. In mediul de business, provocarile sunt prezente zi de zi, iar intelegerea si

aplicarea corectd a marketingului te ajuta sa tii pasul cu schimbarile din societate s1 chiar sa le anticipezi.”

LARISA DAVID



Semestrul 1 (32 credite) Semestrul 2 (32 credite) Semestrul 3 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara

Economie europeana Matematici financiare si actuariale Finantele intreprinderii

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe

Management Informatica economica Statistica descriptiva

Finante publice Bazele marketingului Etica in afaceri

Fundamentele serviciilor Dreptul afacerilor Limba moderna in afaceri*

Semestrul 4 (30 credite)

Comportamentul consumatorului
Cercetari de marketing

Statistica inferentiala

Asigurarea calitatii si expertiza Branding
marfurilor

Managementul organizational

Limba moderna in afaceri*

Educatie fizica 1

Limba moderna in afaceri*

Educatie fizica 2

Disciplind optionald 1

Limbaj specializat aplicat*

Practica - Marketing

Disciplind optionald 2

Semestrul 5 (30 credite)

Politici de marketing
Marketingul serviciilor

Business to Business Marketing

Marketing online
Disciplind optionald 3
Disciplind optionald 4

Semestrul 6 (30 credite)

Merchandising

Targuri si expozitii

Marketing financiar-bancar
Marketingul organizatiilor nonprofit
Elaborarea lucrarii de licenta

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speciali

Competente specifice
specializarilor:

Semestrul 3

Disciplina optionala 1

Semestrul 4
Disciplina optionald 2

Semestrul 5
Disciplina optionala 3

Semestrul 5
Disciplina optionald 4

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 6
Disciplina optionala 5

au urmarea unor traiectorii de competente specifice altor speci

Semestrul 6
Disciplina optionald 6

Marketing

Marketingul micilor afaceri
Principiile vanzarilor

Cercetari calitative de marketing
Etica in marketing

Marketing in social media

Instrumente si tehnici de
promovare

Contabilitate si informatica

de gestiune

Contabilitate manageriala

Control de gestiune

Evaluarea afacerilor

Raportari financiare

Control si audit financiar

Economia comertului,
turismului si serviciilor

Marketing in comert

Marketing in turism
Agroturism

Turism international

Economie agroalimentara si

a mediului

Auditul de mediu

Dezvoltarea sustenabild a
afacerilor

Economia mediului

Managementul deseurilor

Economie generala

Istoria economiei

Economie comportamentala

Politici agricole si de dezvoltare

Economie si politici publice

Doctrine economice rurald
i : Introducere in practica A THOF . .
Economie si afaceri diplomatics si gconomicé Economie si politici de dezvoltare Tranzactii economice
internationale international3 regionald internationale
Finante-banci Fiscalitate Institutii si mecanisme monetare Analiza financiara Asigurari

Informatica economica

Introducere in programarea
calculatoarelor

Algoritmi si structuri de date

Medii de programare si
dezvoltare

Sisteme informatice integrate
(EAS/ERP)

Management

Managementul firmei

Managementul resurselor umane

Management in comert si turism
Managementul proiectelor

Logistica

Managementul investitiilor

Managementul intreprinderilor
mici si mijlocii

Statistica si previziuni
economice

Logica

Demografie

Analiza datelor

Previziuni economice
Bazele econometriei

Software statistic
Elemente de teoria jocurilor

Modelare matematica

Competente transversale

Introducere in metodologia
cercetarii stiintifice

* Limba englezd, francezd, germand, italiand sau spaniold



Criterii de admitere la programele de studii de licenta

Criterii de selectie

Criteriul 1: Documentul aferent probei de admitere
(expunere si reprezentare grafici a unui continut
economic)

Criteriul 2: Ordonarea candidatilor declarati admisi la cri-
teriul 1 dupa media generala de admitere. Media generala
de admitere este media generald de bacalaureat la care se
adauga, daca este cazul, punctaje conform criteriilor supl-
mentare, fard a depasi nota 10.

Criterii succesive de departajare in caz de medii egale:
Criteriul 1: Nota la concursul (Economicus Napocensis,
organizat de Facultatea de Stiinte Economice si Gestiunea
Afacerilor (FSEGA) in anii 2022 sau 2023 (Candidatii care
nu au participat la concursul (Economicus Napocensis vor
primi punctaj zero pentru acest criteriu);

Criteriul 2: Nota la a doua proba scrisa de la examenul de
bacalaureat impusa, in functie de profilul liceului absolvit;
Criteriul 3: Nota la proba scrisa de limba si literatura ro-
mana respectiv limba i literatura materna (daca este cazul)
de la examenul de bacalaureat.

Criterii suplimentare:

Candidatii care s-au prezentat la concursul Oeconomicus Na-
pocensis, organizat de FSEGA in anii 2022 sau 2023 bene-
ficiaza de un punctaj, care se adauga la media generala de
bacalaureat. Acest punctaj reprezinta 10% din nota obtinuta
la concurs. Nota maxima la concurs este 10, 1ar nota mini-
ma pentru acordarea punctajului este 5.

Candidatii care au obtinut in anii scolari 2021-2022 si 2022-
2023 distinctii la Olimpiadele/Concursurile scolare jude-
tene care au o continuare la faza nationala (se ia in calcul
o singurd olimpiada) din domeniile/disciplinele de studiu:
Matematica, Informatica, Tehnologia informatiei, Stiinte
socio-umane (economie), Discipline tehnologice (econo-
mic, administrativ, comert, turism i alimentatie), respectiv
la concursul organizat de cétre linia maghiara de studii a
facultatii - Concursul de Consultanta in Afaceri al Liceeni-
lor, Concursul Regional de Matematica aplicata in Econo-
mie (ECOMAT) - organizat de cétre Colegiul Economic
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,Julian Pop” din Cluj-Napoca, Concursul Firma de exerci-
tiu, o rampa de lansare in cariera - organizat de catre Co-
legiul Tehnic ,,Al. Papiu Ilarian” din Zalau, beneficiaza de
acordarea urmatorului punctaj, adaugat la media generala
de bacalaureat: premiul I - 0,25 puncte, premiul II - 0,20
puncte, premiul III - 0,15 puncte, mentiune - 0,10 puncte.

Criterii speciale:

Candidatii care au obtinut:

a) minimum nota 9 Ia concursul Oeconomicus
Napocensis, organizat de FSEGA in anul 2023 pentru sec-
tiunile destinate elevilor de clasa a XII-a, respectiv in anul
2022 pentru sectiunile destinate elevilor de clasa a XI-a. si
care s-au clasat pe primele pozitii in ordinea descrescatoare
a notelor din cadrul oricarei sectiuni a respectivului concurs
si au primit calificativul admis la proba de admitere vor fi
declarati admisi cu media generald de admitere 10, in limita
amaximum 200 de locuri pentru sectiunile destinate elevilor
de clasa a XlII-a, respectiv 10 locuri pentru sectiunile des-
tinate elevilor de clasa a XI-a., din totalul locurilor oferite
pentru admiterea in anul universitar 2023-2024. Locurile
alocate fiecarei sectiuni se determind proportional cu nu-
marul participantilor din cadrul fiecarei sectiuni din totalul
participantilor la concurs. Locurile alocate fiecarei sectiuni
vor fi afisate pe site-ul facultatii dupd cea de-a doua editie a
concursului. Locurile neutilizate pentru o anumita sectiune
se vor aloca celorlalte sectiuni ale concursului.

b) performante recunoscute Ia olimpiade si concur-
suri scolare internationale si nationale:

- distincti (premiul I, IL IIT sau mentiune) la olimpiadele
scolare sau concursurile internationale recunoscute de Mi-
nisterul Educatiei, in perioada studiilor liceale,

- premiul I (sau medalia de aur) la olimpiadele scolare sau
concursurile nationale recunoscute de Ministerul Educatiet,
in perioada studiilor liceale, au dreptul de a se inscrie fara
sustinerea concursului de admitere (pe locuri finantate de la
buget, in cadrul numarului de locuri alocate de catre Minis-
terul Educatiet), sunt scutiti de proba de admitere i vor fi de-
clarati admisi cu media generala de admitere 10 si criteriul 1
de departajare 10.

¢) Premiul II, premiul III sau mentiune la olimpiade-
Ie scolare sau concursurile nationale recunoscute de
Ministerul Educatiei, in perioada studiilor liceale si au
primit calificativul admis la proba de admitere vor fi decla-
rati admisi cu media generald de admitere 10.

Documentele necesare la inscrierea candidatilor

Inscrierea candidatilor se va face online (pe platforma ad-
miterii) i presupune plata taxei de admitere §i incdrcarea
urmatoarelor documente scanate pe platforma:

e Fisa de inscriere (semnata);

* Diploma de bacalaureat si foaia matricold
(pentru diplomele insotite de foaie matricold) sau
diploma echivalenta acesteia sau adeverinta de pro-
movare a examenului national de bacalaureat (doar
pentru absolventii de liceu din promotia 2023, caro-
ra nu le-a fost inca eliberata diploma de bacalaureat
pand la data Inscrierii);

¢ Certificatul de nastere;

¢ Cartea de identitate;

* Adeverinta medicala tip;

¢ Dovada achitarii taxelor de admitere;

¢ Documentul aferent probei de admitere
(Expunere si reprezentare grafici a unui conti-
nut economic), semnat i datat;

e Alte documente stabilite de catre comisia de admi-
tere pe facultate.

Documentele originale vor fi prezentate in format fizic la se-
cretariatul facultatii inainte de inceperea anului universitar.

FSEGA promoveaza incluziunea prin acordarea scutirii de la plata
taxei de scolarizare pentru 200 de studenti la nivel licenta si 30 la

masterat incepand cu anul universitar 2023-2024, cu scopul de a
sustine accesul la educatie pentru toti studentii.

Mai multe informatii despre admitere pot fi regasite

la http://econ.ubbcluj.ro/admitere/

Mai multe informatii despre Concursul Oeconomicus

Napocensis pot fi regasite la https://econ.ubbcluj.ro/
oeconomicus/

Intrebarile privind admiterea pot fi adresate prin email

la: admitere@econ.ubbcluj.ro
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